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Chicago Tribune 
columnist 

Mike Royko 
wins National 
Press Club 
award for 
lifetime 
achievement 


For Chicago Tribune readers, Mike Royko’s 
talent and wit has never been a secret. But 
what many Chicagoans might not know is 
that readers across the country enjoy his 
words and wisdom, as well. Now, this 
Pulitzer Prize-winning writer is recognized 
nationwide for an entire career of 
exceptional contribution to journalism. 


By unanimous decision, members of the 
National Press Club recently voted Royko 
the 1990 recipient of their prestigious Fourth 
Estate Award for a lifetime of achievement 
and devotion to journalism. 


With this recognition, Royko follows in the 
footsteps of Walter Cronkite, David Brinkley, 
Eric Sevareid and David Broder as one of 
the foremost journalists of our times. 


Please join the Chicago Tribune in saluting 
Mike Royko. 


Chicago Tribune 








Even from out-of-town critics, in Houston, Miami and Minneapolis. They're 
the judges who gave the San Diego Tribune 11 first-place awards in the 1990 
Society of Professional Journalists competition for metropolitan San Diego. 


To be fair, we should admit they also gave four first-place awards to the 
Los Angeles Times, and two to The San Diego Union. 


It's nice to be recognized by your peers. But, more important, we strive 


to be recognized as the primary source for the comprehensive coverage of 
San Diego that San Diego readers demand. 


SAN DIEGO? TRIBUNE 


San Diego's Pulitzer Prize-winning newspaper. 
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For inserting, 
t’s the best news in years. 


And it’s the ‘‘best news in years” Built for the most demanding Conveyor—the most reliable way 
for two reasons! First, the NP630’s conditions, the NP630 expands to transport large packages of 
expandable straight-line design from 6 to 30 hoppers, with a dual broadsheet and inserts. 
accommodates growth right along delivery option to double your 
with your insert needs—for years production speeds. Standard is 

to come. Second, your NP630 will AM Sheridan’s ICON—today’s 
last for years because it incorpo- most advanced, proven, true repair, 
rates time-tested, world-respected performance monitoring and zone 
AM Sheridan components. control system and Gripper Delivery 


So make a decision you can live 

with for years! The NP630! Contact 
Rich Higgins, National Sales Man- 
ager, Newspaper Mailroom System 


Products, at (513) 278-2651. 


LLYU Grapinics 
fA Sheridan 


4900 Webster Street * Dayton, Ohio 45414 
(513) 278-2651 ¢ FAX: (513) 274-5719 « Telex: 155181 











PC’s in ExP 


E&P will have a special pullout 
section entitled 
PCs/Publishing Computers 
in the November 3rd issue! 


This special “pullout” section 
will focus on the 
latest applications of 
PCs in the newspaper industry for: 
production 
color prepress 
circulation 
editorial 
classified 
advertising 
and much more! 


Plan now on being in 
the November 3rd issue! 





Closings: 
Space: October 22 
Ad Material: October 24 





Reserve Now!!! 
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SEPTEMBER 
27-28—New England Press Association, Fall Convention, Park Plaza Hotel, 
Boston. 


~ 30-10/3—International Newspaper Marketing Association, Eastern Region 


Meeting, Hartford Marriott, Farmington, Ct. and Western Region 
Meeting, Stouffers Madison, Seattle, Wash. 


OCTOBER 
3-6—INMA Central Region Meeting, Minneapolis Vista Marquette Hotel, 
Minneapolis. 
4-5—SPPI Annual Meeting, Orlando, Fla. 
4-6—Society of Newspaper Design, Convention, Hyatt Regency in the 
Embarcadero Center, San Francisco. 
4-6—Florida Newspaper Advertising and Marketing (FNAME) Fall 1990 
Awards Conference, The Tradewinds, St. Petersburg. 
6-9—Western Classified Advertising Association, Annual Classified Man- 
agers Conference, Hyatt Regency, Sacramento, Calif. 
10-11-—Society of Professional Journalists, Job Opportunities for Minorities 
Conference, Galt House East Hotel, Louisville, Ky. 
10-12—NENA Fall Convention, Marriott Hotel, Portland, Maine. 
11-14—Society of Professional Journalists, Convention, Galt House East 
Hotel, Louisville, Ky. 
11-14—Women in Communications Inc., National Professional Conference, 
Las Vegas. 
11-14—Society of Professional Journalists National Convention, Louisville, 


Ky. 
12-14—Family Newspaper Conference, Sponsored by the New England 
Newspaper Association, Marriott Hotel, Portland, Maine. 
14-17—International Newspaper Financial Executives Annual Convention 
and Exposition, New Orleans, La. 
14-17—Newspaper Research Council, Fall General Conference, Hilton 
Hotel, Toronto, Canada. 
14-17—Inter-State Circulation Managers’ Association, Fall Conference, 
Mountain Laurel Resort, White Haven, Pa. 
14-18—IAPA 46th General Assembly, Kansas City, Missouri. 
21-23—Inland Press Association, 105th Annual Meeting, Drake Hotel, Chi- 
cago. 
24—Newspaper Features Council, Board of Directors Meeting and Gen- 
eral Meeting, Le Grand Hotel, Montreal, Canada 
27-31—Northeast Classified Advertising Managers Association, Annual 
Classified Sales Conference, Marriott Hotel, Newport, R.1. 
30-11/2—Associated Press Managing Editors, Annual Convention, Dallas, 
Texas. 


NOVEMBER 
7-9—Audit Bureau of Circulations, 76th Annual Conference, “Partners in 
Change,” Fairmont Hotel, Chicago. 
15-16—New England Association of Circulation Executives meeting, Shera- 
ton Tara Hotel, Framingham, Mass. 
17—INMA International Board Meeting, Lake Buena Vista, Fla. 
28-30—National Conference of Editorial Writers, Conference, “Changes in 
the Communist World,” University of Maryland, College Park. 


Seminars/Workshops/Clinics 


SEPTEMBER 
26-27—Newspaper Advertising Bureau, Special Section and Fashion/Life- 
style Symposium, New York City. 


OCTOBER 
2-5—ANPA Foundation NIE Circulation and Marketing Seminar, Chicago 

Tribune, Chicago. 

10-11—INAME Database Marketing Seminar, Washington Marriott, 
Washington, D.C. 

10-13—Newspaper Research Council 10th Annual Newcomers Workshop, 
Hilton Hotel, Toronto, Canada. 

14-17—SNPA Foundation seminar on “Editing the Small Town Newspaper,” 
Savannah, Ga. 

21-23—SNPA Workshop for Smaller Newspapers, Atlanta, Ga. 
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GOSS' URBANITE’ PRESS 


One of the most important measures of a newspaper 
is the size of the audience it reaches. 


¢ By that standard, the Goss Urbanite press itself is 
YOu Can ju se a world leader. Newspaper publishers around the world 
use the Urbanite press more than any other single-width 


a Dress by its two-around press. More than 4,500 units have gone on 
edition since 1961. 
Cl rcul ation too The Urbanite press leads the single-width market with 
, a 


its combination of color reproduction, operating simplicity, 
durability and color/paging versatility. For more informa- 
tion or a demonstration, cail or write Goss Single Width 
Products, Rockwell Graphics Systems, Rockwell Interna- 
tional, 700 Oakmont Lane, Westmont, Illinois 60559. 
Phone: 708/850-5600. 


Ln. " A Rockwell 
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More on recycling 


One sure way for a politician to get his name in print is to offer 
legislation requiring newspapers to use an increasing amount of 
recycled newsprint and providing penalties for not complying. News- 
paper editors will use the story every time. 

It happened again this week. Rep. Richard T. Schulze from Penn- 
sylvania offered legislation that would provide a 10% tax credit to 
newspapers and others that buy recycling equipment, and it would 
also impose tax penalties on newspapers that did not use at least 50% 
recycled paper in the next 10 years. (A Los Angeles ordinance, 
reported in this issue, is typical of these misguided efforts.) 

Most newspaper executives know there is not enough recycled 
newsprint being produced to fill the demand. The industry — 
newspaper and newsprint — is gearing up to meet that demand. 

It is timely that, just as Rep. Schulze hit print, the board of 
directors of the American Newspaper Publishers Association recom- 
mended that all newspapers using recycled paper advise readers of 
the amount of their recycled content. “Letting readers know on a 
continuing basis how much recycled newsprint we are using at indi- 
vidual newspapers will demonstrate the significant progress being 
made,” ANPA said. 

There are only nine recycling newsprint mills at this time. There 
are, according to ANPA, 16 projects under way to build new plants or 
expand existing ones. It reports, “The strong and growing demand 
for recycled newsprint has led to capital investment decisions by 
mills that are expected to push newspaper recycling rates to 50% or 
beyond, far past the Environmental Protection Agency’s 25% nation- 
al recycling goal by 1992.” 

That’s the way to go. Legislation mandating it is not. 


A close call 


It was a major victory for press freedom last week when the 
Appellate Division of the New York State Supreme Court lifted a ban 
on U.S. publication of a book by a former member of the Mossad, an 
Israeli intelligence service. : 

For ashort space of time we had an unconstitutional prior restraint 
on publication when a state Supreme Court justice granted a request 
by Israel for a temporary restraining order on the grounds that the 
safety of Israel intelligence agents was endangered by the book. 

It was a stupid move by Israeli officials. Seventeen thousand 
copies of the book had already been shipped. Now, instead of a book 
that might have had some small popularity, they have created a best 
seller. 

The important point, however, is that freedom to print without 
prior restraint has been upheld once again. 


Reprieve for the Post 


The compromise worked out by management and unions to save 
the New York Post from extinction will be in the best interest of 
everyone. We hope it will be instrumental in keeping that newspaper 
operating from now on. New York City does not need any more 
newspaper funerals. 
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Letters to the Editor 





Exporting the right to know 


The constitutionally guaranieed 
flow of information in our country is 
the key to success and continuation of 
our democracy. The intricacies and 
techniques of the flow of information 
through our society and the role of the 
press as both messenger and defender 
of this flow are models for worldwide 
emulation. In this time of democratic 
aspiration in Eastern Europe, we in 
the American press must consider 
how to help by exporting part or all of 
our information flow system. 

Throughout our country reporters 
and editors fight the right-to-know 
battles daily and weekly around the 
corner and across the states, in select- 
men and school board meetings, with 
police departments and state agen- 
cies. We try to work with the schools 
to educate students about the rights 
and responsibilities of freedom of 


NEWSPAPERDOM® 
50 years ago... 


Mrs. Eleanor Roosevelt, a member 
of the American Newspaper Guild, in 
a letter to The Guild Reporter 
expressec her “violent opposition” 
to the Guild’s International Executive 
Board for its blanket opposition to 
conscription as proposed in the 
Burke-Wadsworth bill. She criticized 
“democratic citizens who are always 
asking and never giving.” She also 
accused the American Youth Con- 
gress, a group she has befriended in 
the past, of uttering “claptrap” in its 
discussions on the conscription issue. 

* * * 

On Friday the 13th, William Allen 
White, editor of the Emporia Gazette 
in Kansas, was reading the AP wire 
report when he accidentally kicked an 
electric floor plug. He jumped and 
tripped over an electric cord. To keep 
from falling, he put his hand on the 
desk and with most of his weight 
behind it impaled his hand on a copy 
spike. 





* * * 

A new word was added to the 
English language when gangster- 
racketeer George Scalise was con- 
victed of forgery and theft of funds 
from the Building Service Employees 
International Union of which he was 
boss. He and other union bosses were 
exposed by columnist Westbrook 
Pegler. Scalise said he had been 
“Peglerized. 

From Editor & Publisher 
September 21, 1940 
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information. Publishers spend hard- 
earned dollars defending the First 
Amendment against legal and legisla- 
tive encroachment and subversion. 
National, regional and state associa- 
tions hold seminars and publish pam- 
phlets on various laws and proce- 
dures which safeguard right-to-know 
rights. Editors and reporters draw up 
their own guidelines and hold con- 
stant discussions about their working 
relationship to the process. 

We in the press in America not only 
spend considerable effort and 
expense gathering and disseminating 
the news, but also do likewise to 
ensure that system will continue to 
operate and the citizenry will have 
unrestricted information with which 
to practice democracy. 

This freedom-of-information pro- 
cess and experience is one of the most 
valuable exports this country has to 
offer. As journalists, we should con- 
sider how we can share this, both 
individually and institutionally, with 
the emerging democracies of Eastern 
Europe. 

The stakes in Eastern Europe are 
enormous. The stability of Europe 
and world peace are on the line. 
Democracy must really take root— 
not just street demonstrations and 
committee meetings—but institution- 
alized, protected flow of information 
throughout all levels of the societies. 

The people of Eastern Europe are 





saying they do not want monolithic 
totalitarianism to solve their social 
and economic problems, they want 
dynamic democratic choice. Yet, 
politically and economically their 
countries are retarded. They need 
advice and help in many areas to set 
up and execute democratic pro- 
cesses. 

American journalists need to con- 
sider how we can help. Our press 
associations are not wealthy; many of 
our small community. newspapers 
struggle to meet expenses and do our 
jobs each day and each week. Perhaps 
various newspaper associations and/ 
or large newspapers and newspaper 
groups could sponsor some exchange 
program with journalists in Eastern 
Europe, bring some of them here and 
send some of ours over there. Perhaps 
such an effort could assemble and 
publish primers on how our system 
works. Suggestions, thoughts, ideas, 
volunteers, resources are welcome. 

There is an opportunity waiting. 


R. NATHANIEL BARROWS 


(Barrows is publisher and editor of 
Penobscot Bay Press which publishes 
the Weekly Packet in Blue Hill, Maine, 
Island Ad-Vantages in Stonington, 
Maine, and other publications. He cur- 
rently serves as president of the Maine 
Press Association and is a director of 
the New England Press Association.) 
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It's CLASS ACTS, a winning story & color photo package aimed at readers 7 to 17 and now 
available to your newspaper every week. For details, call Connie White at 
The New York Times Syndicate, 1-800-972-3550 or, in Los Angeles, 213-785-9613. 
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© MOBILE BAY 


ne 3 “ 
All The Energy Isn’t 
In The Bay. 





The drilling rigs in Mobile Bay are beginning to tap the reserves of natural 
gas deep under the water, but there’s lots of energy on shore, too. Mobile 
and Baldwin County are leaders in Alabama’s commercial and industrial 
growth. New industry, expansion of old industry, a growing international 
trade through Alabama’s only seaport are signs of the vitality of this 
market. The most effective and economical way to reach this growth area 
is with advertising in The Mobile Press Register, a daily newspaper in tune 


with growth and progress. 


The Mobile Press Register 


Represented by Newhouse Newspapers 
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Saved — for now 


Newspaper Guild votes 242-45 to accept staff/pay cuts at New York Post; 
owner guarantees termination/severance pay to anyone wanting to resign 


By John Consoli 


The New York Post got a new lease 
on life Sept. 17, when the Newspaper 
Guild voted to join the newspaper’s 
other 10 unions in accepting massive 
wage and staff cutbacks. 

In exchange for the cutbacks, Post 
owner Peter Kalikow agreed to give 
the unions a 20% interest in the news- 
paper. 

The other unions had agreed a few 
days earlier to the cutbacks (a total of 
$27 million from all 11 unions) and 
Post owner Peter Kalikow had indi- 
cated that if the Guild rejected the 
cuts, the newspaper would be closed 
immediately. 

Although the vote was 242-45 to 
accept the cuts, some Guild members 
leaving the closed-door meeting com- 
plained that the decision to take tally 
in public rather than by secret ballot 
was the reason the cutback package 
was approved by such a wide margin. 
The fate of 500 other union members 
and 100 management employees 
depended on the Guild members’ 
vote. 

Others said Kalikow’s last-minute 
offer to guarantee a termination/ 
severance pay package to any Guild 
member who wanted to resign after 
voting “yes” on the cutbacks swayed 
a lot of votes. 

The termination/severance pay 
package will be the same one Guild 
members would have gotten if they 
had voted to close the newspaper. 

Those accepting the package who 
were employed before October 1978 
will receive 60 days of termination 
pay and four weeks’ pay for every 
year of employment. Those hired 
after October 1978 will receive 60 
days of termination pay and two 
weeks’ pay for every year of employ- 
ment. 

That offer is expected to bring 
about at least the 43 job cuts that 
Kalikow had sought from the Guild. 
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Union vote saves Post 














Those Guild members who decide 
to remain at the Post will now work a 
four-day workweek for four days’ 
pay — the equivalent of a 20% pay 
cut. With a top minimum of $850 for 
reporters and photographers, the new 
weekly salary will be $680 a week. 
Clerical employees who were earning 
as much as $600 per week will now 
receive $480 per week. 

The financially troubled Post has 
lost $230 million since late 1976 when 
Dorothy Schiff sold it to Rupert Mur- 
doch for $30 million. Murdoch ran the 
newspaper until he sold it to Kalikow 
in the spring of 1988. 

Under Murdoch’s ownership, the 
Post nearly doubled its circulation — 
reaching 963,000 at its peak in 1985 — 
but the newspaper continued to lose 
money. Under Murdoch, the Post lost 
a total of $150 million. In the nearly 
two-and-a-half years that Kalikow 
has owned the Post, the newspaper 
has lost $80 million, a sizable portion 
of that coming from the ill-fated 
attempt to start a Sunday edition. 

The advertising climate in New 





York City has been on a steady 
decline over the past decade with 
major retail chains and major ROP 
advertisers such as Korvettes, 
Klein’s, Gimbels and B. Altman shut- 
ting their stores. 

The Post has been bringing in an 
average of a little over $1.5 million a 
week in advertising and circulation 
revenues, but weekly costs have been 
running at a little over $2 million a 
week for an average weekly loss of 
slightly more than $500,000 or about 
$27 million per year. 

Kalikow, whose real estate busi- 
ness has also been hurt by the tough 
citywide economic situation, told 
union leaders in early September that 
pressure by the banks gave him no 
choice but to ask the Post unions for 
concessions or he would have to shut 
it down. 

The unions were, at first, indignant, 
citing an earlier $27 million in 
givebacks — jobs and benefits — 
that they had conceded to when Kali- 
kow bought the newspaper from Mur- 
doch in 1988. 

After demanding to see the Post’s 
financial records and examining 
them, union leaders softened their 
stance a little, realizing that the losses 
projected by Kalikow were real and 
that the newspaper might indeed 
close if concessions were not made. 

Pressure was put on the unions 
when Kalikow moved up the deadline 
from Sept. 15 to Sept. 14. Very little 
progress was made in negotiations 
with the 11 unions and, as Sept. 14 
arrived, it appeared that the newspa- 
per would close. 

The headline in that morning’s 
newspaper read: “Deadline... 8 
p.m.” 

Negotiations continued throughout 
the day and some agreements were 
reached with the smaller unions 
which had less than a few dozen mem- 
bers each. By late afteroon, six 

(Continued on page 8) 
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Without a deal, it’s curtains | 
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Reaction 
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unions had reached cutback agree- 
ments, but they represented only 
about 10% of the union workers. 

In addition to union and Post man- 
agement representatives, others 
involved in the negotiations included 
New York State Mediation Chairman 
Hezekiah Brown and New York State 
Labor Commissioner Thomas Hart- 
nett, sent by Governor Mario Cuomo; 
New York City Labor Relations 
Director Eric Schmertz; and Cardinal 
John O’Connor, who told reporters 
outside the negotiating rooms that he 
was “praying like mad” that the Post 
would be saved. 

Deals were eventually reached with 
the pressmen, printers and drivers, 
the three largest unions next to the 
Guild. 

The pressmen agreed to give up 40 
of their 80 jobs, reasoning that the 
Post’s circulation is now only half as 
large as it was at its peak in 1985. 

The 70-member printers union, 
which has lifetime job guarantees, 
agreed to cut its workweek to four 
days. In addition, every third week 
will be only a three-day workweek. 
These cutbacks in hours achieved the 
needed 20% cut in pay with no man- 
power losses. 

The drivers union, with 263 mem- 
bers, agreed to eliminate 95 jobs and 
guaranteed overtime for those 
remaining. At the same time, those 
remaining will get a base pay hike of 
about $100 week from $800 to $900. 

When word of this initially leaked 
out, many of the Guild members were 
upset that they were being asked to 
take pay cuts and the drivers had got- 
ten increases (See related story on 








Page 10). However, the elimination of ' 








guaranteed overtime cost most of the 
drivers more than $300 a week. 
Deducting the $100 base pay hike 
from that, means the drivers will be 
taking home more than $200 less a 
week, in addition to giving up 95 jobs. 

When the 8 p.m. deadline on Sept. 
14 came and the Guild was the only 
union not to settle, Kalikow agreed to 
extend the deadline to 9:45 p.m. 
When an agreement still was not 
reached, he reportedly was prepared 
to make an announcement that the 
newspaper would close. 

At about that time, tuxedo-clad 
New York City Mayor David Dinkins 
arrived at the hotel where the negotia- 
tions were taking place and expressed 
his concern for the survival of the 
newspaper. The mayor met with Kali- 
kow and George McDonald, head of 
the Allied Printing Trades Council 
which represents all 11 unions at the 
paper. 

Throughout the two-week period of 
negotiations, the Guild was adamant 
about not taking a wage cut. Guild 
negotiators were also upset with Post 
management for not giving more input 
as to what departments manpower 
cuts should come from. 

After another round of intense dis- 
cussion, the 10-member Guild nego- 
tiating team voted 7-3 to reject the 
final cutback proposal but, at the urg- 
ing of Guild president Barry Lipton, 
agreed to let the entire Guild member- 
ship vote on the proposal. 

It was about 11:30 p.m. on Sept. 14 
when Kalikow appeared with live tv 
crews on the scene and announced 
that it appeared the Post was saved. 
The fact that the Guild still had to vote 
on the cutbacks was downplayed 
somewhat until he was asked a ques- 
tion by a reporter covering the 
announcement. At that point he said if 
the Guild voted against the cutbacks, 
the newspaper would be immediately 
closed. 





| ‘Will The Post 
|presses ever 
run again 





Tonight’s union vote will decide 


a 





The headline in the Post the next 
morning read: “Ain’t Over Yet!” 

Lobbying continued through the 
weekend and many Guild members 
expressed some resentment that the 
responsibility for the fate of the news- 
paper and 600 other employees was 
left up to them. 

Television interviews of Guild 
members throughout the weekend 
showed almost nobody who said he or 
she would vote for the cutbacks. 

Monday morning’s headline in the 
Post read: “?” “Will the Post presses 
ever run again?” 

They would. When the vote was 
iaken, the cutbacks were approved by 
a wide margin and Tuesday morning’s 
headline read: “Yes! Union vote 
saves Post.” 





N.Y. Daily News 
seeks accelerated 
talks with unions 


New York Daily News spokesman 
John Sloan said this week that it is 
“premature” to say whether the 
News will seek givebacks from the 
Newspaper Guild similar to those the 
Guild voted to give the New York 
Post. 

In a prepared statement, Sloan 
called on union leaders to establish an 
“accelerated schedule of negotiating 
sessions” with Daily News manage- 
ment. 

Contracts for employees of the 10 
unions at the Daily News expired last 
March and employees have been 
working under the terms of those con- 
tracts while negotiations take place. 

The negotiations have been marked 
by strong statements made by both 
sides and were put on the back burner 
by union leaders when New York 

(Continued on page 10) 
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By Ann Marie Kerwin 


The unpredicted chill in the air had 
the group of New York Post Guild 
members, Post union leaders and 
reporters standing outside of New 
York Newspaper Guild headquarters 
hunched over paper coffee cups and 
crossing their arms, but there was no 
getting around the cold. 

Most of the Post employees 
gathered felt there was no getting 
around the vote either. The talk 
before the meeting to decide whether 
to accept a four-day workweek, a 20% 
cut in pay and a loss of 43 positions 
was about the feeling of being backed 
into a corner, of damned if we do and 
damned if we don’t. 

This decision was seen as the Post’s 
last mile. The 10 other unions had 
reached agreements with owner Peter 
Kalikow on Sept. 14. The Newspaper 
Guild was the only one that balked at 
the first deadline, and asked to bring 
the decision before the membership 
for a vote. 

Most Guild members filing into the 
gray three-story building on West 
44th Street said they were going to 
vote to save the Post. Some even 
wore YES! stickers on their jackets 
and shirts. 

Bill Newman, union chairman for 
two-and-a-half years and 14-year 
employee at the Post, stood outside 
greeting people. He has seen two 
other newspapers close. 

“I’m urging everyone to vote yes. 
If they think that there’s another offer 
coming, there isn’t, this is it. Without 
the paper, they don’t have jobs,” 
Newman said, before the vote. 

One man displaying a YES! sticker 
assured Newman as they went by, 
“We've got it, Bill, itll be all right.” 

Laura LaFauci, advertising sales, 
said she would vote yes “because 
jobs are hard to get right now.” 

Bill Dolan, a payroll employee, said 
he would be voting yes, and felt 
assured of his job because he “would 
be figuring out what everyone would 
be getting” after the vote went 
through. 

Not all had faith the Post would be 
saved, an attitude evident by the plas- 
tic shopping bags printed with 
memorable front-page Post headlines 
and filled with Rolodexes, notebooks 
and desk paraphernalia that some car- 
ried with them. 








“I’m still on the fence. I’m going in 
there to do some listening to make 
sure the deal is ironclad before giving 
it the thumbs-up,” said Bill Hoffman, 
news reporter. 

The decision, though, may not 
necessarily be the final word on nego- 
tiations. George MacDonald, Allied 
Printing Trades Council president, 
said before the vote was taken that if it 
were yes, the contract will go until 
March, but he is planning a meeting in 
the next few days to discuss a possible 
three-year contract with an effec- 
tive date of Sept. 17, and he will 
reopen wage negotiations in three 
months. 

Labor leaders gave a final call for 
all Guild members and the doors 
closed. 

Waiting outside for the decision 
were truck drivers who were won- 
dering if they would have to work for 
the last time that night. Other Post 
union leaders clustered in the door- 





Post Guild members react 


Some are happy to still be working; others feel they were sold out 


Guild members who resigned by 5 p.m. 
Sept. 19 would receive full severance 
pay and 60 days’ termination pay. Theo- 
dore Kheel, union adviser, thought of 
the severance-on-demand on Sunday 
and Kalikow agreed to it. On Mon- 
day, a letter of explanation was circu- 
lated among Guild members. 

Kheel and Lipton had urged mem- 
bers who were strongly against the 
deal that with this package they could 
vote yes and not put the paper out of 
business. If they did not want to 
accept the deal, they could take the 
money and get out. 

“They sold us out,” declared a 
woman who voted against the con- 
tract. “In four months we’ll be back 
here. We haven’t solved the prob- 
lems. Management’s only strategy is 
that the [Daily] News will close. Man- 
agement got everything they wanted, 
but they have no vision.” 

The advertising salesperson, who 
asked not to be identified, said she 





“It wasn’t messy, just sad. No one wanted the deal, 
we voted to keep our jobs,” Moses said. “There were 
very few smiles, but people didn’t want to be the ones 


to close it.” 





way, supporting one another with 
pats on the back and reassuring 
words. After an hour-and-a-half of 
tense, emotional discussions and 
pleas inside, and tense, subdued 
waiting outside, the vote was taken. 

“We’re working!” yelled Peter 
Moses, first Post reporter out the 
door. “The vote was yes with over- 
whelming approval.” 

In a hand-raising vote, the results 
were 242-45 in favor of accepting the 
contract, but victorious feelings were 
not overwhelming. 

“Instead of having a noose around 
our necks, we now have a life sen- 
tence,” said Jill Brooke, Post enter- 
tainment writer. 

“It wasn’t messy, just sad. No one 
wanted the deal, we voted to keep our 
jobs,” Moses said. “There were very 
few smiles, but people didn’t want to 
be the ones to close it.” 

A new factor was introduced Mon- 
day that Barry Lipton, Guild presi- 
dent, said swayed many to vote yes. 





will take her severance pay, declar- 
ing, “I’m out of here.” 

Hoffman said he thought it would 
have been a closer vote, but because 
it wasn’t a secret ballot, a number of 
members didn’t vote. 

Reporting the “most tense meeting 
of his life”, he asked “What do you 
tell your conscience when you’re 
faced with a 20% pay cut? I love the 
Post but I don’t think I can take the 
cut. In this town where you’re judged 
by how much money you earn, if you 
take a pay cut, you’re a loser. I don’t 
want to be seen as a loser.” 

“We’re open, and people are 
working. I’m happy,” Newman said. 

“I'd like to thank the Guild, they- 
*ve made a great sacrifice to keep the 
Post open and those who want to stay, 
can,” Lipton said at the press confer- 
ence following the vote. 

“No one is happy taking a wage 
cut, and 20% is a mortal injury, but 
they decided to keep the Post open,” 
Lipton said. 
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By John Consoli 


New York Post publisher Peter 
Kalikow’s decision to give the news- 
paper’s 11 unions a 20% interest in the 
newspaper is expected to deter two of 
the city’s other newspapers from 
pushing their earlier request that the 
unions give them the same cutbacks 
that they gave the Post. 

As negotiations between Kalikow 
and the unions began to reach a cru- 
cial point, officials at both the New 
York Daily News and the New York 
Times publicly stated they would seek 
from the unions a “me too” agree- 
ment under which any concessions 
the unions granted the Post they 
would also grant the News and Times. 

Union employees have been work- 
ing under an expired contract at the 
Daily News since March and negotia- 
tions have seemingly reached an 
impasse. The unions have said they 
will not strike and management has, 
thus far, not indicated that there will 
be a lockout. 

When the News and the Times 
publicly sought the “me too” agree- 
ments, Kalikow accused them of try- 
ing to “sabotage” his negotiations 
with the unions in order to put the 
Post out of business. 

Kalikow indicated that he would 
file a $300 million lawsuit against the 
Daily News and the Times if he were 
not able to reach an agreement with 
all of the unions and had to shut the 
newspaper. 

Spokespersons for both newspa- 
pers denied that the intention of seek- 
ing “me too” agreements from the 
unions was motivated at. sabotaging 
the Post negotiations. 

After the Post reached agreement 
with 10 of the unions and the Guild 
vote on the proposed cutbacks was 
pending, the Daily News ran a story 
headlined: “Drivers Post Sweet 
Deal,” with a subhead that stated: 
“Promised $100 ‘a week raises in 
exchange for 92-96 jobs.” 

The story did not mention that 
although the drivers will get raises in 
base pay, their guaranteed overtime, 
which amounted in most cases to 
more than $300 per week per driver, 
would be eliminated. Thus, the 
remaining drivers will be making a 
base salary of $902 a week, $282 less 
than they were making with guaran- 








teed overtime. 

Again the Post management cited 
the Daily News story as attempting to 
sabotage the negotiations. This time, 
even the unions cried foul. 

“The Tribune Co. couldn’t have 
done a better job to kill the Guild vote 
with that story of what the drivers 
got,” said Allied Printing Trades 
Council president George McDonald. 
“They didn’t tell the true and full 
story.” 

Daily News editor James Willse 
disagreed. 

“We have reported the story 
straight down the middle and to sug- 
gest we would do otherwise now is 
ridiculous.” 

A day after the controversial story 
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News to Post: 
Hope ya make it 


HEW’ It's a close call for the Post. The feisty tabloid 

from South Street is going to stick around if eleventh- 

hour labor concessions are ratified tomorrow by News- 
paper Guild members. That would be good news for its em- 
ployes and readers. Good news for the city and a democratic 
society. 

Pious cant from a competitor? Nope. The Post, Daily News 
and other newspapers in the metropolitan area may be rivals in 
gathering news, selling ads and hawking papers. But the rough- 
and-tumble is healthy for all papers — it keeps everyone on his 
or her toes. 

And newspaper rivalry is a good thing for New York. There 
are not very many towns left in the U.S. that enjoy such compe- 
tition. So many papers have folded or merged that most Ameri- 
cans get their daily headlines and stories from a single publica- 
tion, often with a hyphenated name. That softens the quality of 
news-gathering and diminishes the diversity of opinion. 

Diversity and opinions — lots of ‘em, loud and strong. That's 
what the Post has provided readers during its long and varied 
history. It's been a broadsheet and a tabloid. It’s been the city’s 
most liberal paper and its most right-wing. It’s been a cause of 
irritation and amusement. It's been the source of some memo- 
rable moments — like those startling hoadiines: “Sam Sleeps” 
and “Headless Body in Topless Bar.” 





GREEMENT THAT PUBLISHER Peter Kalikow 
hed tentatively with 11 unions could ki the 
for the foreseeable future. 


to operational reforms that put the paper on a secure, profit- 
able footing for the long term. 

A regional economy in ese a shrinking advertising pie, 
shifts in aay oy priorities. ady escalation of Tou 

‘ing costs — th er tal eikae tecstis od ee eas 
paper in the New York area, including this one, which is pang 
ing long-term operational reforms. 

As the third-place finisher in the race for réaders and ads, 
the Post feels the pinch most acutely. In fact, it's been a money 
loser for several decades now, and only a series of wealthy 
owners — Dorothy Schiff. Rupert Murdoch and now Kalikow — 
has kept it alive. 

On the door of City Hali’s press room — Room 9, as it’s uni- 
versally known ~ is a wooden plaque decorated 


“0 

the active organizations that cover City Hall. The lower, under 
the heading “No Coniment,” those that have passed forever 
from the scene. The number of newspapers under “No Com- 
ment” stands at 23. Raise a cheer that there not be a 24, 


A day after the Daily News carried a 
controversial story which left out key 
details of the drivers union agreement 
with the Post, the newspaper carried 
this editorial expressing hope that the 
Post would survive. 





Did the other papers attempt to ‘sabotage’ negotiations? 


Kalikow’s agreement to ESOP plan may help the 
unions in their negotiations with the competing papers 


appeared, the Daily News ran an edi- 
torial headlined: “News to Post: 
Hope ya make it.” 

The unions had been seeking a per- 
centage of the newspaper from Kali- 
kow in exchange for the pay cuts, but 
his negotiators reportedly were not 
ready to agree to this. 

Post officials would not say 
whether they had agreed to the ESOP 
clause as a way to deter the other 
newspapers from seeking the same 
concessions. 

The ESOP clause will benefit the 
unions, however, in that the profit- 
able Times is not expected to want to 
give them 20% of that newspaper and, 
even though the Daily News is losing 
money, its parent Tribune Company 
would probably not go for giving up 
20% of that paper either. 

Union leaders said, however, that 
the ESOP agreement can be much 
more than a deterrent to the conces- 
sion-seeking other newspapers. 
Should the Post cutbacks result in the 
newspaper turning a profit, the unions 
would benefit significantly. 

Post vice president and general 
manager Richard Nasti said, “We 
have always said the economy is the 
culprit. We are going to ride this out. 
When the economy comes back, the 
work would be restored and stock 
ownership would kick in and people 
would benefit.” 

Will the Post pursue its lawsuit 
against the Daily News and the 
Times? Nasti said, “We're still look- 
ing at it.” 

Details of the 20% ownership plan 
and what union employees will accept 
the termination package are expected 
to be worked out this week. 





Daily News 


(Continued from page 8) 





Post publisher Peter Kalikow publicly 
announced he- would close that news- 
paper if the unions did not concede to 
$27 million in cutbacks. 

In his statement this week, Sloan 
said, “It is now our primary intention 
to focus our resources on negotiating 
mutally productive contracts with our 
10 bargaining units, a process which 
began in January. This best can be 


(Continued on page 19) 
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A weekend of ups and downs at the 





ASSOCIATED PRESS PHOTOS 





Post owner Peter Kalikow meets the press on Friday, 
Sept. 14, following his reaching agreements with 10 of 
the 11 unions. The fate of the newspaper is still in doubt. 





With the Guild’s “yes” vote, the Post goes to press on 
Monday evening, Sept. 17. 
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Post owner Peter Kalikow following the Guild vote. 
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By M.L. Stein 


There was one point of agreement 
between the city of Los Angeles and 
publisher representatives at a recent 
meeting to discuss a proposed ordi- 
nance that would force newspapers to 
recover up to 60% of the papers they 
distribute: If the measure becomes 
law, the city can expect a lawsuit to 
overturn it. 

The ordinance is already in draft 
form. It would require newspapers 
and telephone directory companies to 
achieve a recovery rate within the city 
of 25% the first year, 40% the second, 
50% the third and 60% the fourth year 
and thereafter. 

Publishers not making a “reason- 
able” effort to comply with the law 
could be fined $100 a day, plus being 
subjected to an administrative pen- 
alty based on the difference between 
“the applicable recovery tonnage 
goal and the achieved recovery rate 
multiplied by the city’s average cost 
per ton for refuse collection and dis- 
posal during the program year.” 

Criminal penalties also could be 
imposed for violation of a court 
injunction. 





told us the city can expect to be sued if 
it passes.” 

Asked later about Druyun’s refer- 
ence to a possible lawsuit, Burt 
Pines, one of the Los Angeles Times 
attorneys attending the session, 
remarked, “Sure, it’s obvious.” 

Council proponents of the ordi- 
nance say they want to limit the city’s 
financial burden of collecting and dis- 
posing of municipal waste stream 
components that might be recycled. 

Another goal listed in the draft is to 
“establish incentives for the private 
sector to find new markets and uses 
for the material used in newspapers 
and directories.” 

Los Angeles’ Department of Envir- 
onmental Affairs estimates that news- 
papers contribute 5% to 7.5% [75,000 
to 112,500 tons] annually to the city’s 
waste stream, not counting materials 
collected by private waste haulers 
serving apartment houses and com- 
mercial-industrial establishments. 

However, the ordinance does not 
require newspapers to recycle their 
recovered product or do the collect- 
ing themselves. 

“It is not our intent to put you 
physically into the recovery busi- 





Los Angeles’ Department of Environmental Affairs 
estimates that newspapers contribute 5% to 7.5% 
[75,000 to 112,500 tons] annually to the city’s waste 
stream, not counting materials collected by private 
waste haulers serving apartment houses and 
commercial-industrial establishments. 





The Los Angeles Times, the Daily 
News of Los Angeles, community 
newspapers and directory firms 
immediately voiced opposition to the 
ordinance. 

Their views were expressed at the 
Sept. 11 City Hall meeting of a joint 
city-publisher task force assem- 
bled by William R. McCarley, chief 
legislative analyst for the Los Angeles 
City Council. 

McCarley’s assistant, Jeffrey D. 
Druyun, announced at the start of the 
meeting that the ordinance, which he 
helped draft, has been approved by 
city attorneys but added, “They also 








ness,” Druyun said, but he made it 
clear that the newspapers and direc- 
tory firms would be responsible for 
meeting the recovery quotas, what- 
ever agents they used to pick up the 
paper. 

William Niese, vice president and 
general counsel of the Times, asked 
Druyun, “what factual information 
supports” the 60% recovery figure 
demanded by the ordinance. 

“None,” Druyun replied. “It’s a 
best guess based on our understand- 
ing of the amount of newsprint out 
there” and the curbside newspapers 
collected by the city. 





Recycling: L.A. — style 


City drafts controversial ordinance that would force 
newspapers to recover up to 60% of the papers they distribute 


“Our intent is to allow good faith 
efforts to achieve the 60%,” he 
added. 

Earlier, Pines, in a written “Los 
Angeles Times Statement” to the 
City Council’s Environmental Qual- 
ity and Waste Management Commit- 
tee, had asserted that the ordinance 
not only violates the First Amendment 
but also the Equal Protection Clause 
of the Fourteenth Amendment to the 
Constitution in that newspapers 
would be singled out for different 
treatment than other waste stream 
sources. 

First Amendment rights, he said, 
may be infringed upon not only by 
direct regulations prohibiting free 
speech, but also by indirect rules that 
“adversely affect the publication of 
speech.” 

Pines cited the Minneapolis Star 
case in which the U.S. Supreme 
Court found that a statute imposing a 
special use tax on the ink and paper 
used in producing periodical publica- 
tions was unconstitutional. 

In its statement, the Times declared 
itself a “leader” in recycling, noting 
that 80% of its newsprint contains at 
least 50% or more of recycled mate- 
rial, more than any newspaper in the 
country ‘“‘and perhaps in the world.” 

The statement acknowledged a 
need for recycling in the nation but 
said the market for recycled news- 
print has dwindled in recent years, 
leaving 53% of old newspapers to be 
buried in landfills. 

“Very simply ...the supply of 
waste newsprint substantially 
exceeds the demand,” the statement 
continued. “And it is clear that col- 
lecting more newspapers from the 
consumer without a market for that 
newspaper serves no purpose except 
to redirect the collected newspaper 
right into a landfill, but this time in 
someone else’s truck.” 

Pointing out that there are only nine 
North American mills making 
recycled newsprint, the Times said 
more are needed or “Any recycling 
program will fail unless a major part of 
the plan is to increase the market for 
waste newsprint.” 

Instead of the ordinance, the Times 
stated, the city should encourage 
newspapers to enhance their recycling 
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efforts and support the development 
of a market for recycled paper. 

The newspaper also urged the city 
to require its paper suppliers to use 
recycled paper, work toward the cre- 
ation of additional recycling facilities 
in Southern California, and persuade 
outside paper mills to take used news- 
print from Los Angeles. 

At the meeting, Daily News pro- 
duction director Ron Montgomery 
told Druyun that newspapers around 
the country are moving toward using 
recycled newsprint, adding, “You’re 
trying to force the issue. I don’t see 
how that will help. We are not the 
crux of the problem. Why don’t you 
go into business with newspapers in a 
recycling mill if you think it’s such a 
good deal?” 

William H. Fleet, publisher of the 
Los Angeles Independent Newspa- 
pers, a weekly chain, said the ordi- 
nance would “put us out of busi- 
ness.” 

In its statement, the Los Angeles 
Times claimed that the cost of com- 
pliance with the ordinance would be 


ANPA: inform 


The American Newspaper 
Publishers Association has urged that 
individual publishers inform readers 
“on a continuing basis” of amounts of 
recycled newsprint used in their 
newspapers to “demonstrate the sig- 
nificant progress being made.” 


ANPA president Jerry W. Fried- 
heim noted that newspapers are 








“prohibitively high” for out-of-state 
and smaller newspapers. 

Druyun said in an interview that the 
National League of Cities, of which 
Los Angeles is a member, reported 
that it knew of no U.S. city with a 
similar ordinance. 

Suffolk County in New York re- 





available and equal in price and qual- 
ity to virgin newsprint. 

Pines, the Los Angeles Times attor- 
ney, said he believes only three of the 
15 Los Angeles Council members are 
actively supporting the ordinance but 
added that all are concerned about the 
landfill shortage. 





In its statement, the Times declared itself a “leader” 
in recycling, noting that 80% of its newsprint contains 
at least 50% or more of recycled material, more than 
any newspaper in the country “and perhaps in the 


world.” 





quires newspapers to publish with 
recycled paper. Florida taxes news- 
papers 10¢ a ton until 1992 and 50¢ a 
ton thereafter. The tax is refunded if 
the newsprint contains at least 50% 
recycled fiber. 

California law requires that news- 
papers be published with 25% of 
recycled content by 1991 and 50% by 
2000, if enough recycled newsprint is 





“Even so, the ordinance doesn’t 
solve the problem,” he observed. “It 
just transfers the burden from the city 
to the publishers.” 

The task force will meet again on 
Sept. 25 at which time the publishers 
have been asked by Druyun to bring 
in other alternatives to the ordinance. 
He said the earliest the Council could 
act would be late October. 


readers of recycled percentage 


seeking more recycled newsprint than 
is currently available from the nine 
North American mills with deinking 
operations. Different mills use differ- 
ent amounts of recycled fiber, and 
Friedheim said that setting minimum 
recycled content standards that 
would exclude some of these sources 
would be a mistake. 

He pointed out that several factors 





contribute to f_uctuating amounts of 
recycled newsorint used by a newspa- 
per, which may use newsprint from 
more than one mill in a single day or 
week. “The most meaningful data 
about an individual newspaper’s 
recycled content,” Friedheim con- 
cluded, “would be the average per- 
centage of recycled newsprint used 
over some period of time.” 


Another round of staff cuts by UPI 


About 60 people affected; one-person bureaus replaced by part-timers 


United Press International has fired 
or reassigned another group of staff- 
ers, continuing what management 
calls the wire service’s “realign- 
ment.” 

Although a UPI spokesman 
declined to comment on specific num- 
bers, sources indicated as many as 60 
people were affected in the latest 
round of staffing changes Friday, 
Sept. 14. 

According to a release issued by 
UPI, executive vice president/edito- 
rial operations Pieter VanBennekom 
noted that within the core editorial 
unit, some staff members not chosen 
for priority assignments are being dis- 
missed. VanBennekom also asserted 
that staff increases were being made 





in sports and business/finance units.., 


According to the release, VanBen- 
nekom said in less populous regions 
many one-person bureaus are being 
supplanted by state networks of part- 
time staffers and existing sources. 

“These strategic changes are 
essential to the growth of UPI in the 
1990s as we respond to wrenching 
changes in the news media market- 
place,” VanBennekom’s statement 
read, in part. 

Sources at UPI said one-person 
bureaus from which staffers were dis- 
missed are located in states such as 
North Dakota, South Dakota, Kan- 
sas, Oklahoma, Alabama, Missis- 
sippi, Arkansas, Arizona, New Mex- 
ico, Vermont, Maine and New Hamp- 
shire, among others. 

There were also reports from UPI 





insiders that the hours of many of its 
other bureaus were being cut back. 
However, UPI management has denied 
this. 


Parsons named to 
Kansas State post 


Paul F. Parsons, professor at Kan- 
sas State University’s A.Q. Miller 
School of Journalism and Mass Com- 
munications, has been named Cruise 
Palmer Distinguished Professor for 
1990-91. The $5,000 professorship, 
recognizing superior teaching, is 
named after Cruise Palmer, the 1938 
KSU graduate who edited the Kansas 
City (Mo.) Star and Times. 
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By M.L. Stein 


Convict Dannie Martin, bank rob- 
ber, burglar, smuggler, drug addict 
and writer, leaned forward and said, 
“You know what really amazes me? 
It’s how little the public knows about 
what goes on in prisons after a couple 
of thou.and years. Everything they 
know, they’ ve learned through public 
relations and propaganda put out by 
the people who run these places — 
and maybe from James Cagney 
movies — all sensationalized bull- 
shit.” 

Martin, a blond, burly, musta- 
chioed man of 51, who wears his 27 
years in prison on his deeply lined 
face, spoke to E&P at the Federal 
Correctional Institution at Phoenix, 
a “high moderate security” facility 
in the desert 30 miles north of the 
city. 
The Federal Bureau of Prisons 
(BOP) provided a private, glass- 
fronted room in the visitors’ section 
for the hour-and-20-minute interview, 
and also allowed this reporter to use a 
camera and tape recorder. A guard sat 
outside the room. 

The conversation was about 
writing — Martin’s determination to 
continue his writing, despite BOP reg- 
ulations and his need to get the prison 
story out to the public. 

Last June, a Federal judge ruled 
that the BOP was justified in imposing 
curbs on his free-lance contributions 
to the San Francisco Chronicle and 
other publications. 

Martin, who had written about 20 
op-ed pieces on prison life for the 
Chronicle’s Sunday Punch section 
without prison interference, created 
trouble for himself with the publica- 
tion of an article, “The Gulag Men- 
tality,”. which described inmate 
unrest over new regulations imposed 
by the warden at Lompoc Federal 
Prison in California. 

Suddenly, the BOP invoked a rule 
forbidding convicts from writing 
under a byline, receiving compensa- 
tion for articles, and “acting as a 
reporter.” 

Judge Charles Legge ruled that, 
although prisoners have First Amend- 
ment rights, the BOP can crack down 
on inmate-authors when there is a 
“genuine concern for prison secu- 





Convict writer 


rity,” as alleged by prison officials. 
The decision is under appeal. 

In an attempt to skirt the ruling, 
the Chronicle — with Martin’s permis- 
sion — ran two of his articles in its 
Aug. 26 issue under the byline of a 
“Federal Prisoner.” Sunday Punch 
editor Peter Y. Sussman said Martin 
received no payment (E&P, Sept. 1, 
1990). 

Still, Sussman expressed concern 
that their publication could trigger 
BOP penalties against Martin, who 
was placed in an isolation cell and 
then transferred to Phoenix after the 
Gulag article was printed. 

However, at the Sept. 5 prison 
interview, Martin said, “There’s not 
been a ripple” of punishment. He also 
said he intended to keep on writing 
and was preparing two other articles 
for the Chronicle, as well as working 
on a novel and a piece for Mother 
Jones magazine. 

“They haven’t bothered me, but I 
don’t believe I violated regulations 
with my last articles,” Martin con- 
tinued. 

When asked about Judge Legge’s 
ruling, Martin’s face hardened and he 
stabbed the air with a thick, tatooed 
forearm as he declared, “They [the 
BOP] prevailed in court but I believe 








Dannie Martin, who writes for the San Francisco Chronicle from prison, 
beiieves printing convicts’ viewpoints eases their frustrations 


Dannie Martin 


that. morally, I prevailed, and I plan 
on keeping doing what I’m doing. I 
made them invoke those rules and 
then defend de facto censorship in 
court. If those regulations were held 
up to a humanitarian standard, the 
BOP would lose all the way. 

“I feel I should lose some rights as a 
convicted armed robber, but I should 
never lose my right of freedom of 
speech. They can uphold the legality 
of shutting me up but they can never 
uphold it morally.” 

Martin, who is eligible for parole in 
17 months, said he began writing four 
years ago, at the same time he kicked 
a 34-year-old drug habit. 

“More or less, I'd been a drug 
addict—mostly heroin and alcohol— 
all my life, starting when I was in high 
school in Fresno,” he recalled. “All 
my crimes have been about drugs — 
smuggling them from Mexico, bur- 
glary, bank robbery.” 

In prison, Martin related, he once 
lost the chance for a parole hearing 
when a urine test turned up drugs. His 
writing, he went on, began with a 
book of fairy tales he is still trying to 
market. One of its villains is an 
opium-eating dragon. 

Martin said he has been a Chronicle 
reader for years and tried the newspa- 
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per with his first article, a look at the 
impact of AIDS in prison. Sussman 
bought it and a free-lance relationship 
began. 

The convict, who received a high 
school equivalency diploma in reform 
school, said he is a voracious reader, 
taking advantage of a prison library 
system that allows him to order 
almost any book from outside. 

“There are no restrictions on what 
we can read here unless it’s like some- 
thing on how to make a bomb,” he 
stated. 

Prisoners, however, are not 
allowed typewriters, he said, so he 
handprints his articles on yellow legal 
pads. 

“There’s no telling what kind of 
evil a typewriter can do,” Martin 
said, chuckling. 

According to Martin, more con- 
victs could be published if they 
changed their style and attitude. 

“Over the years, I’ve heard a lot of 
them complain that the news media 
won’t tell our story — like it was 
some big conspiracy for the media 
to keep us hidden the way the 
BOP keeps us hidden,” he recount- 
ed. “You wouldn’t believe what 
goes on in some of the buildings 
here. 

“At first, I subscribed to that idea 
myself, but after I began writing for 
the Chronicle I realized that if you 
present something in a way that’s 
readable, interesting and even enter- 
taining, the news media will print it. 
Convicts tend to write self-serving 
diatribes — sniveling, I call it. But 





some are finding out through what I’m 
doing that if they write an objective, 
readable piece, they can get it printed. 
There’s no conspiracy.” 

Nevertheless, Martin shies away 
from being labeled a role model for 
would-be inmate writers. 

“I have problems with that term,” 
he explained. “I’m here for a felony 
just like the rest of them. I’m just 
trying to do something so I can get my 
freedom. I’m tired of doing time. 

“I feel good about showing them 
that it [writing] can be done and I 
encourage others to do it — but role 
model, no.” 





gg filed by himself and the Chroni- 
cle. 

“I never posed a security risk at 
any joint,” he declared. “The BOP 
didn’t put one witness on the stand 
who said a writer had ever caused a 
problem in prison, because it’s never 
happened. 

“But I can tell you of several 
instances where not having someone 
to talk to the public has caused a lot of 
problems. When there’s no outlet, 
convicts get frustrated and they have 
to burn the place down to get the 
public’s attention. It shouldn’t be that 
way.” 





“, .. Some are finding out through what I’m doing 
that if they write an objective, readable piece, they 
can get it printed. There’s no conspiracy.” 





However, his reputation as a writer 
has resulted in inmates giving him 
numerous tips for articles, some of 
which he has used, Martin noted. He 
said his articles also have attracted 
several readers who have become pen 
pals. 

“I write back to as many of them as 
I can,” he said. “I may be spending 
too much time doing this but it gives 
me a new perspective and keeps my 
mind active.” 

He vehemently denied that his 
writing ever created a threat to prison 
security as alleged by the BOP at the 
trial of the suit against the govern- 





Prison regulations against outside 
communication, such as those upheld 
by the court, actually work against 
prison security, Martin charged. 

“They hang the rule over your head 
like a hammer,” he went on. “As long 
as you say nice things about them, 
there’s no problem. Criticize them 
and, bang, the hammer’s going to bust 
your head.” 

The court ruling did not impose any 
publication restraints on the Chroni- 
cle but the newspaper contends that, 
indirectly, its First Amendment rights 
are threatened by its need to protect 
Martin. 





An alarming new study shows that, 
although just over 90% of respon- 
dents across the country believe the 
government should not be able to tell 
people what views they may or may 
not express, only 65% of those 
respondents believe the freedom of 
expression under the U.S. Constitu- 
tion should include newspapers. 

The survey, commissioned by the 
Thomas Jefferson Center for the Pro- 
tection of Free Expression in Char- 
lottesville, Va., asked 1,500 adults 
across the country their views of free- 
dom of speech and censorship in the 
arts and media. 

Just over 60% of respondents said 
they believe government has any 
power of censorship. National secu- 
rity was seen as a cause by 7.1% of 








An alarming study for newspapers 


90% of respondents feel they should have freedom of expression, 
but only 65% of those feel newspapers should have similar rights 


respondents who believe government 
has the power of censorship, while 
7% said music, movies, tv, books, 
newspapers and radio fell into that 
category. 

When asked if government should 
have any power of censorship, 57.8% 


of respondents said yes and, of them, | 


7.6% said it should include tv, news- 
papers, radio, books, magazines and 
records. 

Few people, however, said govern- 
ment should have the power to censor 
cigarette and liquor advertising, with 
only one respondent, or 0.1%, among 
those who believe government should 
have the power to censor that cate- 
gory. 

When asked to rate the importance 
of speaking one’s mind and express- 





ing opinions without fear of arrest or 
interference, 87.3% of respondents 
said it was very important, 9.9% said 
somewhat important, 1.3% said not 
important, and 1.6% did not know or 
had no opinion. 

When it came to the right of the 
press to publish whatever information 
it may uncover, however, only 58.6% 
of respondents said it was very impor- 
tant, 29.5% said somewhat important, 
9.1% said not important, and 2.9% 
said they did not know or had no 
opinion. 

More people said the right of busi- 
nesses to advertise their products was 
very important, 63.7%; while 29.7% 
said it is somewhat important, 4.8% 
said it is not important, and 1.8% said 

(Continued on page 27) 
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By Mark Fitzgerald 


You’re a Detroit soldier stationed 
somewhere in Saudi Arabia. What 
three headlines would get you up to 
date the quickest on what’s happen- 
ing back in the Motor City and The 
World? 

How about, “Detroit shrank; Lions 
were crushed; Bert Parks returned”? 

Those were lead subheads in a spe- 
cial one-page “Desert Edition” of the 
Detroit Free Press headlined, “Good 
Morning, Persian Gulf!” 

The one-shot Free Press page — 
designed to be mailed by friends and 
family to what the paper calls Michi- 
gan’s “GI Joes and Janes” — is 
among several ways that newspapers 
around the country are delivering 
local news to the men and women 
serving in the Persian Gulf. 

Several papers, for example, are 
flying in copies. 

“Our newest newspaper route is in 
Saudi Arabia,” a house ad for the 
Atlanta Journal and Atlanta Consti- 
tution says. 

Illustrating the ad is a picture of a 
woman soldier — Evian water bottle 
by her foot — perusing the Constitu- 
tion. 

Every day, the Atlanta Constitu- 
tion ships 200 copies of the paper to 
troops taking part in Operation Desert 
Shield. 

At 4:00 in the morning, the copies 
reach Hunter Air Force Base in 
Savannah, Ga., and are loaded onto 
military aircraft. 

Copies arrive in Saudi Arabia two 
days later. 

The newspaper said its Persian Gulf 
correspondent, Joseph Albright, 
arranged the newspaper airlift with 
military authorities. 

Similarly, copies of the Boston 
Herald are airlifted to Saudi Arabia 
from Westover Air Force Base in Chi- 
copee, Mass. 

One thousand copies are delivered 
to the air base every day, spokesman 
Rick Gulla said. Of these, 300 copies 
stay at the air base to be given to 
troops being deployed to the Persian 
Gulf, he said. 

Depending on where the troop and 
supply planes stop along the way, 
Gulla said, the Herald copies arrive in 
Saudi Arabia anywhere from 24 hours 
to two days later. 








Detroit Free Press _ 
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ik: Lions were crashed: Bert Parks returned 


Detroit Free Press 
Desert Edition 


Our NEWEST 
NEWSPAPER ROUTE 
Ts In Saupt ARABIA 


The Atlanta Zowrnal 
. THE ATLANTA CONSRITUTION 
Atlanta Journal & Constitution 


ad promoting its 
new readership 


USA Today is also shipping a large 
number of copies — some 1,300 three 
days a week — to the Operation 
Desert Shield troops. 

Sept. 22, the San Diego Union is to 
begin shipping its Sunday edition 
every week to troops in the First 
Marine Expeditionary Division. 

The Union will be sending 10,000 
pounds of papers, or roughly 3,500 
copies, the Union’s director of special 
events, Rick Kozlowski, said. 

“First Marine is based out of Camp 
Pendleton so this is their local 
paper.” 

The paper will arrive at the unit 





Desert editions 


Several U.S. newspapers are sending their news in 
various forms to American soliders in the Persian Gulf 


eight days after their cover date, 
Kozlowski said. 

The New York Times on Sept. 17 
began a considerably faster delivery 
system: a special military edition of 
TimesFax, the nine-month-old fax 
newspaper that is distributed in the 
Far East. 

The military edition consists of six 
letter-size fax sheets that includes 
summaries of major news stories plus 
sports news. 

It is prepared immediately after the 
New York Times goes to press and is 
transmitted to U.S. military public 
affairs officers, who in turn reproduce 
it for broader distribution to troops. 

The Los Angeles Times will be 
sending its own fax newspaper to the 
Perisan Gulf beginning Sept. 24. 

Planned for nine letter-size pages, 
the fax will include comics, a cross- 
word puzzle and a good dose of Cali- 
fornia news in addition to interna- 
tional and U.S. news. 

“We thought that was important 
because so many of the service people 
are from California,” L.A. Times 
spokeswoman Laura Morgan said. 

A much more low-tech approach 
was taken by the Gainesville (Fla.) 
Sun, which opened its Aug. 28 edition 
for letters from family or friends to 
individual troops. Copies of the paper 
were then sent by the newspaper to 
the individual servicemen and -wo- 
men. 

The Detroit Free Press “Desert 
Edition” directed readers to mail the 
paper themselves. 

“How to Mail,” a header read. 
“Clip this page out, put it in an enve- 
lope, slap on a 25¢ stamp and mail it to 
your loved one.” 

APO addresses were listed else- 
where in the newspaper. 

Desert Edition took a similarly 
breezy approach to the news. 

“Well, GI Joes and Janes,” the 
lead story began, “Detroit hasn’t 
been the same since your Saudi duty 
began in early August. In fact, the 
place has shrunk.” 

The story then goes on to describe 
Census Bureau results showing the 
city’s population had dipped below 
one million. 

A “Look Alikes” feature, pat- 
terned on ~ vy magazine’s “Separated 
at Birth,” compared Saddam Hussein 

(Continued on page 19) 
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Shortly after 9a.m, 


my contact calls and says 
today is the day: A convoy is 
crossing the desert if 1 want to 
go. I'm ready. | don’t call any of my 
friends to tell them I'm leaving Kuwait, in 
case someone is listening. 

We set out at noon in a procession of 
nine cars. Each time we stop at a check- 
point, my palms start sweating. But by 
1:20 p.m. we are in the desert. Stranded 


cars, left by their occupants, litter the land- 
scape. No one talks as our car bounces 
over sandy ridges. Three times, we have to 
stop to dig out one of the vehicles. Two are 
finally abandoned because their engines 
died. We meet only two Iraqi soldiers, but 
they don’t attempt to stop us. At 3:45 p.m., 


the Saudi border police post comes into view. 


Caryle Murphy, Cairo correspondent for 
The Washington Post and for 26 days the 
only American newspaper reporter in 
Kuwait chronicling the Iraqi invasion 


Los Angeles Times- 
Yashington Post 


NEWS 
SEYVICE 


1150 15th St. NW, Washington, D.C. 20071 
(202) 334-6173 








By Debra Gersh 


Preacher, politician or member of 
the press — the Rev. Jesse Jackson 
defies categorization. 

Jackson recently was the target of 
some criticism from the media for 
donning his journalist’s hat and 
undertaking his recent trip to Iraq as a 
member of the press. 

Syndicated columnist Carl Rowan, 
for example, was quoted as saying, “I 
am against intelligence agents posing 
as journalists, against cops posing as 
journalists and against diplomats 
posing as journalists. He’s no jour- 
nalist, no diplomat. He’s a politi- 
cian.” 

While there is no arguing that the 
former presidential candidate and 
current D.C. senatorial hopeful is a 
politician, it can also be argued that 
Jackson’s syndicated column and 
new television show also make him a 
member of the press. 

“Jesse Jackson doesn’t quite fit the 
mold of any given” category, said 
Don Michel, vice president/adminis- 
tration and editorial development at 
the Los Angeles Times Syndicate, 
which distributes Jackson’s weekly 
column to 75 U.S. newspapers. 

“He is a columnist, he is a politi- 
cian, he is a personality, he is a minis- 
ter, and frequently those intermix.” 

Michel said the syndicate did not 
know of Jackson’s plan to work for 
the release of hostages from Iraq and 
Kuwait. 

“I think there were a lot of agendas 
there,” he said, noting, however, that 
is “the nature of Jesse Jackson. It 
makes some editors nervous, but the 
trade-off is getting a point of view you 
can’t get any other way.” 

Frank Watkins, director of commu- 
nications for the National Rainbow 
Coalition in Washington, D.C., 
pointed out that Jackson did not go to 
Iraq as a journalist per se, he went on 
a journalistic mission. 

“Jackson is a political activist who 
went on a journalistic mission,” 
Watkins said, noting that people 
should judge the questions raised in 
the interview with Saddam Hussein 
on its merits. 

The interview was broadcast on the 
syndicated television show Inside 
Edition, syndicated by King World 
Productions, which reportedly 
financed Jackson’s trip. 








Jesse Jackson 


“He’s damn good as an inter- 
viewer. He asked some very, very 
tough questions,” said Marshall 
Frady, a writer working ona profile of 
Jackson for The New Yorker maga- 
zine, who traveled with Jackson to 
Iraq. 

Frady said Jackson promised noth- 
ing to Hussein when he asked for the 
reiease of U.S. hostages, but told the 





Jesse Jackson’s trip to Iraq 
Was his role preacher, politician or journalist? 


few had been granted visas from Iraq. 

A number of Western journalists 
accompanied Jackson from Baghdad 
to Kuwait City, including representa- 
tives from the New York Times and 
Cox Newspapers, as well as a 
reporter from the Italian newspaper 
La Repubblica, according to the 
YearBook of Rome. 

Upon returning from his trip, Jack- 
son was quoted as saying, “I am fun- 
damentally a communicator and jour- 
nalism is communication. I do not 
believe in abstract journalism. It has 
to have a mission.” 

The bottom line, as many pointed 
out, is that no matter what role Jack- 
son assumed for his trip to Iraq, he 
managed to secure the release of 47 
U.S. citizens who were being held 
against their wills in Iraq and Kuwait. 

“Personally, I think if there is a 
serious possibility of saving a human 
life, and you weigh that against tradi- 
tional [journalistic] non-involvement, 
I would choose human life,” said Burl 
Osborne, president and editor of the 
Dallas Morning News and president 
of the American Society of Newspa- 
per Editors. 





Frank Watkins, director of communications for the 
National Rainbow Coalition in Washington, D.C., 
pointed out that Jackson did not go to Iraq as a 
journalist per se, he went on a journalistic mission. 





Iraqi president that holding the 
women and children was not helping 
his image. 

Frady said Jackson’s appeal may 
have offered Hussein a way to release 
some hostages without appearing to 
comply with ultimatums from the 
United States government. 

The issue of journalists as partici- 
pants is “not without a certain tradi- 
tion,” Frady noted. 

Jackson, however, “is like some 
uncontrollable force of nature,” he 
commented. “Jackson is finally 
unclassifiable, uncategorizable. He’s 
the first cubist public figure; so many 
things from so many sides.” 

Frady said there was no doubt 
Jackson was afforded access to Hus- 
sein because of who he is, which 
Frady believes may have frustrated 
some journalists at a time when only a 





In his first column after returning 
from Iraq, Jackson urged the U.S. 
media to put Middle East conflicts 
into a historical perspective for the 
American public. 

“As an American reflecting on my 
visit to Iraq and Kuwait, I am con- 
vinced that the one bridge between 
that world and this that could serve as 
a conduit for mutual survival — the 
American press — has failed to pro- 
vide the American public with the 
historical context out of which 
intelligent conclusions and judg- 
ments can be made,” Jackson wrote, 
in part. 

“In this age of sound bites, photo 
opportunities and 30-second clips, a 
real world crisis is being played as a 
Hollywood melodrama. The United 
States and allied forces are against 
one ‘evil’ man, President Saddam 
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Hussein; one problem, the invasion of 
Kuwait; one interest, oil. 

“This cinematic ‘made-for-tv’ 
analysis is gripping but dangerous,” 
he continued, adding later in the col- 
umn, “It is imperative that the news 
media acquaint the American public 
with the context of the dispute, not 
simply the drama of the desert.” 





Desert 


(Continued from page 16) 





and former Detroit Tiger baseball 
player Aurelio Rodriguez. 

Not surprisingly, the edition con- 
tained a heavy dose of sports news, 
including the stumbling start of the 
Lions football team (losing their 
opener to the Tampa Bay Bucca- 
neers) and the first Tiger to hit a home 
run over the Tiger Stadium’s left field 
roof (Cecil Fielder). 

An all-purpose form letter — with 
the salutation “Dear (a) Mom, (b) Pa- 
role Officer, (c) Sweetie Baby” — is 
included so troops can also clip and 
mail a response. 

One advantage of the Free Press 
system is that the newspaper page will 
reach the intended soldier. 

But newspapers who send bulk 
copies of their papers can’t be so sure. 

“Once they get to Saudi Arabia, the 
papers are disbursed by the military,” 
the Roston Herald’s Gulla said. 





Daily News 


(Continued from page 10) 





accomplished: (1) at the bargaining 
table; (2) through continuing face-to- 
face negotiations; (3) without distrac- 
tions or interruptions by uninvolved 
parties without standing in the rela- 
tionship; and (4) away from the 
intense glare of media spotlights. 

“Favorable results in bargaining 
are diminished if the respective par- 
ties are insistent about publication of 
contentious and accusatory commen- 

. tary which exacerbate our differences 
in negotiations. 

“Accordingly, we reassert our full 
dedication to the collective bargain- 
ing process. We call on the leaders of 
the unions to establish an accelerated 
schedule of negotiating sessions 
which are aimed at successful resolu- 
tion of our differences. 

“Our goal remains that these new 
labor agreements will provide a 
sound, long-term basis for meaningful 
job opportunities, profitability for the 
business and continually improving 
services to readers and advertisers.” 





Newspaper 
sales tax 
in Florida 


Florida will begin collecting sales 
tax on newspapers Dec. 9 following a 
state Supreme Court ruling that ended 
an exemption. 

The 6% state tax plus any local 
option taxes will be collected on sales 
and subscriptions and will raise $25.7 
million a year, Tom Herndon, direc- 
tor of the Department of Revenue, 





The Supreme Court on May 31 
rejected an attempt by magazine 
publishers to obtain the same exemp- 
tion that was enjoyed by newspapers. 
The court then went a step further and 
voided the exemption entirely. 

A service tax was enacted in 1987 
included both magazines and newspa- 
pers, but when the services tax was 
repealed the sales tax was extended 
only to magazines. 

The justices ruled the imbalance 
was an encroachment on the First 
Amendment’s freedom of the press 
protections. 

— AP 











Steven A. Clifford 
President & CEO; King Broadcasting Company 





Why is the CEO 
of Seattle’s NBC affiliate 
studying his ABCs? 


King Broadcasting’s Steve Clifford is boning up on 
“‘boiserie,”’ ““bizygomatic,” ‘“‘bocaccio” and other 
mind-bending words to compete in The Seattle Times’ 


fourth annu 


Corporate Bee for Literacy. He’ll captain 


King’s team competing against ten other major 
corporations to raise money for Washington Literacy, and 
to increase public awareness of the impact illiteracy has 


on Our society. 


Team up with local businesses to fight illiteracy in 
your community. For a brochure on how to produce a 
Corporate Bee, write to: The Seattle Times, Public 
Relations, P.O. Box 70, Seattle, WA 98111. 


Che Seattle Gimes 


CORPORATE BEE FOR LITERACY 
Benefiting Washington Literacy 
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Ownership changes 





Knoxville, }owa-based Edwards 
Publications Inc. announced the pur- 
chase of the 11,000-circulation 
weekly Tuscola County Advertiser 
and its printing business, Thumb 
Webb Offset Publishing. Both are 
located in Caro, Mich. 

Brett McLaughlin will remain as 
editor and publisher of the Adver- 
tiser. 

With this latest purchase, Edwards 
has 11 newspapers. 

* * * 

Sentinel Publishing Co., a Cowles 
Media Co. subsidiary in Denver, 
Colo., has agreed to sell five Denver- 
area weeklies to Metro West Publish- 
ing. 

No price was announced on the 
agreement in principle that is 
expected to close before Oct. 1. 

“Although these papers have been 
part of our Sentinel group for a long 
time, they do not fit with our subur- 
ban strategy,” said Steve Studt, vice 
president for regional newspapers at 
Cowles. 

The papers are the Brighton Blade, 
Brighton MarketPlace, South Weld 
County MarketPlace, Commerce City 
Sentinel and Commerce City Market- 
Place. 

* * * 

James and Lois Roberts have sold 
Cornbelt Press, a group of eight cen- 
tral Illinois weeklies, to Mainstreet 
Publications Inc. 

Mainstreet president Ronald Zink 
becomes president and publisher at 
Cornbelt, which has 50 full- and part- 
time employees. 

The group, with a total paid circula- 
tion over 11,000, includes the Blade, 
serving Fairbury, Forrest and Chats- 
worth; the Onarga Leader-Review, 
Piper City Journal, El Paso Record, 
Cullom Chronicle-Headlight- 
Inquirer, Chenoa Clipper Times/Lex- 
ington Unit Journal and Gridley News. 

Roberts, who bought the Blade in 
1963 and is a former National News- 
paper Association president, will 
remain as a consultant and columnist 
at the Blade, where his son and 
daughter-in-law remain as general 
manager and managing editor, 
respectively. 

Zink is a former circulation man- 
ager at the Houston Chronicle and 
former home delivery manager of the 
St. Louis Sun, which closed earlier 
this year. 

Mainstreet was formed this year to 
acquire newspapers. Its first buy, 





Cornbelt, was brokered by James 
Sterling of Bolitho-Sterling and Asso- 
ciates of Kansas City, Mo. 

* * * 


Tulsa, Okla.-based T/SF Commu- 
nications Corp. said it will buy from 
Cox Enterprises the Arizona Penny- 
saver, a shopper based in Mesa. 


The deal, subject to final approval 
by both sides, was expected to close 


later this year. Terms were not dis- © 


closed. 

The Pennysaver distributes 22 
zoned editions for free to 500,000 
homes in the Phoenix area. 

T/SF owns the Tulsa Tribune, trade 
publications and shoppers circulating 
1.2 million copies. 

Atlanta, Ga.-based Cox previously 
announced it would sell the Penny- 
saver to reduce debt. 

Lee Dirks & Associates of Birming- 
ham, Mich., represented Cox in the 
transaction. 

* * * 

Former Hartford (Conn.) Courant 
publisher and president Keith L. 
McGlade has purchased Jumbo 
Jack’s Inc., an Audubon, Iowa-based 
publisher of three weekly newspapers 
and cookbooks. 

Jack and Kathy Krier, who in 14 
years of ownership expanded the 
business after buying one paper and 
starting the cookbook operation, 
cited the desire “to slow down” as 
the reason for selling. 

They will remain under employ- 
ment contracts. 

No price was disclosed in the 
announcement by Townsend, Mont.- 
based Cribb Media Service, which 
initiated and negotiated the transac- 
tion. 

McGlade, a West Hartford, Conn., 
businessman, acquires companies 
and operates franchises. 


* * * 


Wick Communications Co. has 
purchased the 4,000-circulation 
weekly Times-Journal in Telluride, 
Colo. 

The acquisition, whose price was 
not disclosed, brings to 26 the number 
of daily and weekly papers owned by 
Wick, based in Sierra Vista, Ariz. 

Publisher Jim Davidson was to 
remain during a short transition 
period. 

In the sale, effective Sept. 1, Media 
Consultants Inc. represented the sell- 
ers. 


Former Lesher Newspapers Inc. 
newspaper manager Bill Ketsdever 
has purchased the Western World in 
Bandon, Ore., from Susan Price and 
Melody Juarez. 

Ketsdever and his wife Betty 
assume roles as president and vice 
president, respectively, and major 
stockholders in Western World Pub- 
lishing Co. Inc. 

Bill Ketsdever is publisher and edi- 
tor, and former owner Price is secre- 
tary and ad director. 

Western World, established in 
1907, serves Bandon and Langlois. 

The transaction at an undisclosed 
price was handled by Fournier Media 
Service Inc. 

* * * 


Capital Cities/ABC Inc. has sold 
the weekly Longmeadow (Mass.) 
News to Allbritton Communications 
Co., publishers of the six-day Eve- 
ning News and Pennysaver in nearby 
Westfield. 

No terms were disclosed. 

The Longmeadow paper had been 
published by Imprint Newspapers, a 
Cap Cities/ABC subsidiary in West 
Hartford, Conn. 


* * * 


The Westfield (N.J.) Leader, a paid 
weekly established in 1890, has been 
bought by Kurt C. Bauer, former 
publisher of the Rahway News-Rec- 
ord and Clark Patriot, also in New 
Jersey, and Carmelo Montalbano, a 
principal of the investment banking 
firm Morgan, Stanley. 

The Leader’s former publisher, 
Walter J. Lee, died earlier this year. 


* * * 


Russell County Newspapers Inc., 
whose principal stockholder is Joseph 
Albrecht, has bought for an undis- 
closed price Kentucky weeklies The 
Times Journal, 5,700 circulation in 
Russell Springs, and Russell County 
News, 2,700 circulation in James- 
town. 

The sellers were David Davenport 
and Judy Hickman. 

Albrecht was editor and publisher 
of the Herald-Citizen in Cookeville, 
Tenn., until last January. 


* * * 


Cooper Communities Inc., a real 
estate development company, has 
sold one of its three retirement com- 
munity weeklies, The Weekly Vista 
in Bella Vista, Ark., to Community 
Publishers, owners of the Benton 
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County Daily Record in nearby Ben- 
tonville. 

The 4,600-circulation paper was 
founded in 1965. 

Community president Steve Trolin- 
ger said the Vista will change little. 

No price was disclosed. 

““We’ve been in a competitive situ- 
ation, and this situation has been 
costly for both parties,” said Cooper 
Communities president and chief 
executive Roger McMennamy. 


we feel Bella Vista can now be better 
served by acompany that is in the full- 
time newspaper business.” 

* * * 

Hopkins & Daughter, headed by 
former Fort Myers (Fia.) News Press 
publisher Terry Gannett Hopkins, 
has purchased Lehigh TV Entertain- 
ment Guide, a 10-year-old publication 
based in Lehigh Acres, Fla. 

The assets or the company were 
acquired for an undisclosed price 
from Matheny Publications, which is 
owned by the entertainment guide’s 
founder, Charlie Matheny. 

The guide goes to 6,000 cable sub- 
scribers and is the fourth entity to join 
Hopkins since she formed the busi- 
ness in 1988. Others include a printing 
company, the 35,000-circulation 
weekly Express in Naples and a 
weekly for Boca Grande. 


Scrapbook is history 


Former Baltimore Sun feature 
writer Ray P. Davis has presented a 
scrapbook of his work to the 
Pasadena Historical Society in Cali- 
fornia. 

Davis, 83, attended college in 
Pasadena, wrote a number of books 
under other names and contributed to 
Reader’s Digest. 


Kiplinger fellows 
go to Ohio State 


Ten journalists have been awarded 
fellowships at Ohio State University 
as part of the Kiplinger Midcareer 
Program in Public Affairs Reporting 
for the 1990-91 academic year. 

The fellowships include a year on 
campus enhancing reporting skills 
while earning master’s degrees in 
journalism. 

The class, which plans to publish a 
national story, is directed by Kiplin- 
ger Professor Mike Masterson, a for- 
mer Chicago Sun Times and Los 
Angeles Times reporter' who headed 
the investigative reporting team at the 
Arizona Republic. 





“We've operated the Weekly Vista as | 
a service to our property owners, but | 


N.J. daily buys 
city magazine 


Albarta Inc., the parent corpora- 


| tion of the Press of Atlantic City, 


N.J., has agreed to acquire Atlantic 
City Magazine from Frances Freed- 
man, its founder, editor and 
publisher. 

Terms were undisclosed. The 
transaction was expected to close 
Oes.. i. 

The 12-year-old publication with a 
circulation of 40,000 is the state’s only 
city magazine. 





Freedman, the founder and 
publisher of PhillySport and Sport- 
Boston magazines, will “devote more 
time to my other interests.” 


Seminar fellowships 


Fellowships have been awarded to 26 
reporters and editors to attend a two- 
week seminar, “Biotech: The Science 
and the Business,”’ at the Knight Center 
for Specialized Journalism at the Univer- 
sity of Maryland in College Park. Begin- 
ning Sept. 30, the seminar brings togeth- 
er experts from universities, govern- 
ment, business and research institutions. 














Richard P. Cooley, Chairman/CEO 
Seafirst Bank 


Why is the Chairman of 
Seafirst Bank investing precious 
time studying words? 


Richard Cooley, chairman and CEO of Seafirst Bank, 
knows the value of a literate society. So he and his Seafirst 
teammates are cracking the books, getting ready for the fourth 
annual Corporate Bee for Literacy, a spirited, old-fashioned 
—_—— sponsored by The Seattle Times. 

he event benefits Washington Literacy. And the 
investment’s sound: teaching people to read and write. 

You, too, can enrich the lives of others. For 
information on how to organize a Corporate Bee in your 
community, write to: The Seattle Times, Public Relations, P.O. 


Box 70, Seattle, WA 98111. 


Che Seattle Gimes 


CORPORATE BEE FOR LITERACY 


Benefiting Washington Literacy 
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By Debra Gersh 


After speaking openly and frankly 
to reporters about potential military 
targets in Iraq, the U.S. Air Force 
chief of staff was fired last week. 

General Michael J. Dugan was dis- 
missed by Defense Secretary Richard 
B. Cheney Sept. 17 after telling 
reporters from the Washington Post, 
Los Angeles Times and Aviation 
Week & Space Technology magazine 
that members of the Bush administra- 
tion had accepted advice from 
sources in Israel about “the best way 
to hurt Saddam Hussein.” 

Stories based on Dugan’s remarks 
also included comments about 
selecting Baghdad as a site for heavy 
bombing, and making Hussein, his 
family and senior commanders 
targets. 





General fired for talking to the press 


Air Force chief of staff dismissed by secretary of defense 
after revealing to reporters potential military targets in Iraq 


want to sensationalize the story and 
checked every detail with the Penta- 
gon. “We felt comfortable going with 
it.” 

Ignatus said he and others were 
surprised at Dugan’s firing, especially 
since — with the exception of the 
comments about Israel — virtually 
all the information in the story had 
been expressed previously by others 
who spoke on background. 

The Post story on Dugan’s dis- 
missal said administration officials 
maintained their remarks were less 
detailed and less politically sensitive. 

Ignatus said in this case the ques- 
tion of national security did not come 
into play when deciding to run the 
story. 

“In this instance, it was on the 
record, other senior officers were 
present, [and Dugan was a] person 





Ignatus said he and others were surprised at 
Dugan’s firing, especially since . . . virtually all the 
information in the story had been expressed 
previously by others who spoke on background. 





The reporters had been invited to 
join Dugan on a one-week tour of 
Saudi Arabia. 

Some journalists, however, won- 
dered whether Dugan’s firing would 
have a chilling effect on other military 
officials, who have been relatively 
open with media during this situation. 

David Ignatus, Washington Post 
foreign editor, said Dugan, “like 
many other senior officers . . . was 
very open and direct in describing 
what was going on [in the Gulf] and 
how he saw things.” 

Ignatus noted that the Post also has 
been happy with the openness of the 
other commanders in talking to re- 
porters. 

Although Post staffers were 
“struck by how frank he’d been” 
when they first saw the story on 
Saturday — it ran in the newspapers 
on Sunday, Sept. 16 — Ignatus said it 
was a strong story. 

“We tried to be very careful,” 
ignatus said, noting that they did not 








authorized to speak on behalf of the 
Air Force,” Ignatus explained. “In 
that situation, the question did not 
arise. We assume he knows what he’s 
doing and considered the conse- 
quences of what he says.” 

In an editorial on Tuesday, Sept. 
18, the Washington Post noted that 
“In sacking him [Dugan], the presi- 
dent reaffirms his policy of preparing 
a viable military option and using it 
for deterrence while economic and 
diplomatic pressures are given time to 
bite.” 

In an editorial the same Tuesday, 
the New York Times also expressed 
support for the dismissal. 

“President Bush’s strategy in the 
Persian Gulf depends on maintaining 
allied unity,” the editorial read. 
“Saddam Hussein has not been able 
to undo that unity, but General 
Dugan’s ill-timed remarks could. To 
save the strategy, Mr. Cheney had to 
sack the general.” 

The Los Angeies Times could not 





be reached for comment before E&P’s 
deadline. 

In a statement released to report- 
ers, Dugan said he was presenting 
only his personal views. 

“I sincerely regret any embarrass- 
ment that my comments may have 
caused the administration,” he said. 

Cheney said Dugan’s comments 
“showed poor judgment at a sensitive | 
time” and that the general was not as 
“discreet and tactful” as he should 
have been. 

The Washington (D.C.) Times 
described Dugan, 53, as a man who 
“loved to match wits with report- 
ers and congressional staff mem- 
bers .. . He instructed his staff to 
talk to the press and had reporters 
into his Pentagon office for off-the- 
record sessions.” 

Dugan will retire soon rather than 
serve out the usual two-year term. 


AP board approves 
assessment hike 


The board of directors of the Asso- 
ciated Press has approved a general 
assessment increase of 3.9% for its 
1,538 daily and weekly newspaper 
members and 5,800 broadcast mem- 
bers, effective Jan. 20, 1991. 

The 3.9% increase, the lowest in 
three years in percentage terms, will 
not cover all the increases and new 
costs faced by AP. 

Keating said AP will continue to 
meet demands through vigorous cost- 
control and by increasing non-tradi- 
tional revenue sources, which make 
up 24% of AP revenue. 

The general assessment increase 
will be combined with another step in 
the phase-in of the circulation-based 
newspaper formula for those mem- 
bers that have not reached their 
appropriate assessment level. The 
1991 assessment will also reflect any 
circulation changes at the member 
newspaper. 

The assessment increase applies to 
all basic services for both newspapers 
and broadcasters and to all supple- 
mental services except for the rates 
for financial market tables. 
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Book reviews 





Iconocliast’s 
book still has 
a ring to it 


The Imperative of Freedom: A Phi- 
losophy of Journalistic Autonomy. 
John C. Merrill. (New York: Free- 
dom House, 229 pages.) Paper $19.50; 
cloth $34.50. 


John Merrill’s seminal book, The 
Imperative of Freedom, now appear- 
ing in a reprint edition after 16 years, 
is nearly as relevant in its philosophi- 
cal and semantic insight and icono- 
clastic conclusions as before. 

Only eight or 10 pages have been 
changed slightly and this new edition 
still has him wailing at such sacro- 
sanct ideas as: 

@ The people’s right to know: He 
says there is nothing in the Constitu- 
tion that says government has to 
inform the press on everything. “The 
press has a right to try to get informa- 
tion, and the government has a right 
to try to keep certain of it secret.” 

@ Right of access to the media: “I 
may want to get my ideas into the 
New York Times, but where do I think 
I get the right to have them printed 
there?” 

@ The press as “fourth branch of 
government”: “The press is a ‘watch- 
dog,’ we are told... . Why should 
the press ‘watch’ the government any 
more than it should watch the people? 
The metaphoric myth of a ‘watchdog’ 
is as meaningless as its companion, 
the concept of the ‘fourth branch of 
government.’ ” 

The author has developed his own 
position on the need for a personal 
philosophy over and above rigid stan- 
dards of ethics in his other books, as 
have others writing on ethics and 
journalism in recent years. Merrill 
believes the true journalist is an indi- 
vidualist, creating his or her own 
agenda and rules, but always with an 
eye on his or her involvement as a 
social being. 

His criticism of journalism schools 
appear still on target. He sees many 
schools as being anti-intellectual and 
concentrating on turning out robots. 

An existentialist at heart — he 
once authored a book on existential- 
ism and journalism — Merrill does 
not like putting the journalist in pre- 
scribed categories wrapped in ethical 
codes and rules to which he or she 
must conform. 

About journalism as a profession, 
he says, “It is very difficult to imagine 








EDITOR & PUBLISHER for September 22, 1990 





journalism becoming a profession 
without the individual having to subli- 
mate his individual sense of responsi- 
bility to the profession with its elite 
leaders, its ethical codes, its licensing 
procedures and its minimum entrance 
requirements.” 

Since the book originally appeared, 
“professionalism,” as it relates to the 
journalist, has developed into both a 
revered and a dirty word — some- 
times regarded both ways by the same 
people. 

Sigma Delta Chi has changed its 
name to Society of Professional Jour- 
nalists, thus supporting the concept of 





professionalism as a positive idea and 
goal. Many journalism professors 
belong to SPJ along with practicing 
journalists. Yet the professors have to 
face in their own faculties a denigra- 
tion of the word “professional,” 
which is equated with vocational by 
many journalism educators. Sit in on 
a modern journalism faculty and you 
will be amazed how dirty a word pro- 
fessional has become. The emphasis 
is on “research,” such as it is, and a 
“professional” does not do research, 
it is believed. 

It is at this point that Merrill seems, 

(Continued on page 27) 








Jeff Smulyan, Chairman 
Seattle Mariners 
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Why is the Chairman 
of the Seattle Mariners 
hitting the books? 


Jeff Smulyan, chairman, the Seattle Mariners, is 
helping fight illiteracy in a big way by studying big words. 

He’s in training for The Seattle Times Corporate 
Bee for Literacy, competing against other corporate teams 
and an honorary team captained by Governor Booth 
Gardner of the state of Washington. 

This is the fourth year The Seattle Times — in 
league with major corporations — has gone to bat for 
Washington Literacy, with lucrative results. 

If the idea appeals to you, write for a brochure on 
how to produce a Corporate Bee in your community. The 
Seattle Times, Public Relations, P.O. Box 70, Seattle, WA 


Che Seattle Times 


CORPORATE BEE FOR LITERACY 


Benefiting Washington Literacy 
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Cameras to be 
allowed in 
federal courts 


Beginning July 1, 1991, cameras 
will be allowed in select appellate and 
district civil courts as part of a three- 
year experiment. 

The move, approved by the Judicial 
Conference of the United States, 
which considers administrative and 
policy issues affecting federal courts, 
permits photographing, recording and 
broadcasting in up to two courts of 
appeals and six district courts. 

The presiding judge in each of the 
pilot courts will have the right to 
refuse, limit or terminate coverage, 
and coverage of criminal courts 
remains prohibited. 

The ad hoc committee which origi- 
nally made the recommendations to 
the conference will select volunteer 
courts to participate in the experi- 
ment, and then the committee will 
disband. 

A new committee on court adminis- 
tration and case management will 
oversee the experiment, and the Fed- 
eral Judicial Center will monitor the 
project and report its recommenda- 
tions to the conference, which meets 
twice a year, in September 1993 or 
March 1994. 

Federal District Judge Robert F. 
Peckham of California chaired the ad 
hoc committee on cameras in the 
courtroom, and Judge Robert M. 
Parker of Texas will head the over- 
sight committee. The Judicial Confer- 
ence is headed by U.S. Supreme 
Court Justice William H. Rehnquist, 
who reportedly spoke in favor of the 
experiment. The U.S. Supreme Court 
will not take part in the experiment. 


New law is big 
step toward 
free U.S.S.R. press 


The Soviet Union’s new press free- 
dom law allows journalists to refuse 
assignments because of their “con- 
victions” and to withhold their 
bylines from stories “distorted” by 
editors. 

The law, enacted June 12 after a 
year of harsh debate, also bans pre- 
liminary censorsip, discourages gov- 
ernment interference, permits non- 
Communist Party ownership of the 
media and punishes sources instead 
of the media when state secrets are 
disclosed, according to Freedom 








House scholar Leonard R. Sussman, 
writing in the latest Freedom at Issue. 

The law still allows the government 
to withhold registration from publica- 
tions, it favors official publications 
with access to presses and newsprint 
and a censoring agency, Glavlit, re- 
mains in business, though it is less 
active, Sussman reports. 

Editors now have “a choice” — 
censoring themselves or contracting 
with the government to do it, he says. 

The article traces the legislative 
history of the law, which was Isvestia 
carried over 117 column inches in 
June, and includes an interview with 
one of its drafters, Yuri Baturin. 

Despite the Communist Party radio 
and television chief's fears of “an 
orgy of democracy,” Soviet Presi- 
dent Gorbachev has allowed the liber- 
alization of press law. 

“News media are generally 
regarded now as an important tool in 
restructuring the society after 
decades of misrule,” Sussman says. 

The article says several hundred 
unofficial samizdat publications that 
have struggled for years remain, 
though barely, according to Sussman. 

Despite its limitations, the Law of 
the Press “is a significant milestone 
in the Soviet Union — even though it 
will take the creation of an indepen- 
dent judiciary and government-free 
news media to monitor press free- 
dom,” Sussman concludes. “Yet the 
law provides the first legal guarantee 
of glasnost.” 


Newsday buys 
ad delivery firm 


The day after buying back assets of 
Chanry Communications Ltd., Stan 
Henry sold its advertising delivery 
arm, Alternate Distribution Systems 
of America, to Melville, N.Y.-based 
Newsday. 

With the Sept. 11 deal, Henry con- 
tracted for ADSA to deliver Chanry’s 
76 free This Week and Pennysaver 
shoppers to 1.1 million homes in the 
New York suburbs of Long Island. 

ADSA also saturation delivers 
plastic bags full of ads from grocery 
and department stores. 

No price was disclosed. 

Newsday said it will operate ADSA 
as an independent, saturation deliv- 
ery system. 

“For some time, Newsday had 
been exploring ways of developing 
our own alternate distribution system 
to supplement our existing newspaper 
and mail distribution systems,” said 





Newsday publisher Robert Johnson. 
“[We] see this as an opportunity to 
immediately expand and improve our 
service to our advertising clients, 
both large and small.” 

Johnson said because of rate 
increases planned by the U.S. Postal 
Service next year, Newsday was con- 
sidering switching its total-market- 
coverage products from USPS to 
ADSA. 

In a story by Greg Steinmetz, 
Newsday reported that Henry bought 
back the assets of Chanry for $1 mil- 
lion in cash and the assumption of 
undisclosed liabilities, after selling it 
to Ingersoll Community Newspapers 
in 1987. 

The Chanry shoppers under Ralph 
Ingersoll II unsuccessfully tried to 
switch from shoppers to newspapers. 


Hourly newspaper 
switches shuttles 


United Press International, States 
News Service and Financial World 
magazine have shifted their hourly 
newspaper from the Pan Am shuttle 
to the Trump shuttle. 

Begun last April, the 26-page Lat- 
est News was updated hourly and dis- 
tributed free to Pan Am shuttle pas- 
sengers at National Airport in 
Washington, D.C. 

With Trump, the paper will be dis- 
tributed also to New York and Boston 
passengers, UPI said in a release. 

Compiled by States News using 
mainly UPI reports, the Latest News 
is composed on electronic publishing 
systems and transmitted electroni- 
cally for photocopying and binding. 
Ads are sold by Financial World. 


Donation 


The Bakersfield Californian has 
made a $42,000 donation to a local 
continuation high school to help the 
“forgotten average” students 
improve, the paper announced. 

The grant will be used for a new 
instructional computer facility at 
Vista West High School. 

The donation is part of a local pro- 
gram, Project 2000, whose goals 
include reducing class s‘zes to a mini- 
mum of 25 for key subjects and 
increasing students’ use of modern 
technology such as computers and 
laser discs: 

After the Californian presented its 
check, various companies including 
Ford Motor Co., Mobil, Shell and 
Apple Corp. contributed over 
$700,000 to the project. 
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Camp fund breaks 
$1 million mark 


Aided by contributions from read- 
ers, the Los Angeles Times’ Summer 
Camp Fund broke the $1 million mark 
this year, enabling more than 10,000 
poor kids in Southern California to 
attend camp for a week. 

The total for the three-month cam- 
paign, which closed Sept. 2, was 
$1,023,000 — an increase of 22% 
over last year. 

This year, the Fund sent children to 
82 different camps in the area. 

About 9,000 individual donations 
were made to the 1990 Summer Camp 
Fund, now in its 37th year. Because 
the Times absorbs all administrative 
costs of the fund, 100% of each dona- 
tion goes toward camperships. 

Among Times employees, the clas- 
sified advertising department ranked 
first in donations, raising $19,000 for 
the fund through raffles, chili cook- 
outs and food sales. 

The Summer Camp Fund has bene- 
fited more than 277,000 youngsters 
since it was established in 1954. Many 
of the children are victims of poverty, 
broken homes and sexual or other 
emotional abuses. 


Newsletter to 
cover antique 
newspapers 


“Historic Headlines,” a quarterly 
newsletter reporting values of antique 
papers with news of Lincoln’s assassi- 
nation, Lindbergh’s flight, the first 
moon walk, Sacco-Vanzetti, and 
Leopold-Loeb is planned to be 
launched by Jim Newton and his wife 
in October. 

Features will also include stories 
about old newspapers, writers, anec- 
dotes, classified and display ads. 
Newton, resident of Hamilton, Ohio, 
and ex-reporter of the Journal-News, 
is offering the newsletter to collec- 
tors, dealers, libraries, schools, 
antique shops, newspapers and peri- 
odicals. 


L.A. Times to 
redesign its 
Sunday magazine 


The Los Angeles Times Magazine 
will come out with a new and enlarged 
design on April 7, 1991. 

Noting that the revamping also will 
involve the expansion of the scope of 
the Sunday magazine’s editorial fea- 





tures, Shelby Coffey III, editor and 
executive vice president of the Times, 
said, “Our objective is to make the 
magazine a more compelling and visi- 
ble part of our newspaper.” 

The magazine’s size will be 
increased from 814” x 10%” to 10” x 
12%" and will include more coverage 
of national and international topics, 
as well as articles dealing with South- 
ern California. 

The Los Angeles Times Magazine 
evolved from Home magazine to a 
general-interest magazine five years 
ago. 

Linda Mathews, who became edi- 





tor in Feburary 1989, noted that the 
magazine already has undergone sev- 
eral changes such as new features and 
columns. 


Scripps Howard 
scholarships 


The Scripps Howard Foundation 
has awarded 327 higher education 
scholarships worth $340,000. 

The $500 to $3,000 awards — 64% 
to women, 21% to minorities — went 
to students pursuing “careers in print 
and broadcast communications.” 








Frank Blethen, Publisher & CEO 
The Seattle Times 
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Why does The Seattle Times 
sponsor a Corporate 
Bee for Literacy? 


Newspapers — and all businesses — are profoundly 
affected by illiteracy. The Seattle Times wanted to help. 

So we came up with the idea of an annual Corporate 
Bee for Literacy in which major corporations and media 
teams pay money to compete in an old-fashioned spelling 


Sounds zany, but it works! Our Bee for Literacy 
accomplishes exactly what we set out to do: makes people 
aware of the problem, raises funds for Washington Literacy, 
and shows corporate support. It’s not only effective, it’s fun! 

You can create your own fun and success. Write to 
The Seattle Times, P.O. Box 70, Seattle, WA 98111. 


Che Seattle Gimes 
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By Owen V. Johnson 


Michael Zantovsky, press secre- 
tary for Vaclav Havel, president of 
Czechoslovakia, has apologized for 
statements he made to a July confer- 
ence of top journalists from the 
United States and Europe. Zantovsky 
handed in his resignation, too, but it 
‘| was rejected by Havel. 

At the conference (E&P, July 14), 
both Havel and Zantovsky reminded 
journalists that with freedom goes 
responsibility. He said that the 
Czechoslovakian government would 
not hesitate to take legal steps against 
if responsible journalists. 

After they returned home, several 
of the participating Western journal- 
ists wrote commentaries on the ses- 
sion, expressing concern at what they 
had heard. A commentary by Ben 
Bradlee, executive editor of the 
Washington Post, was reprinted in 
Lidove noviny, the leading Czech 
independent daily, prompting the 
public controversy that led to Zan- 
tovsky’s apology. 

“At the seminar I spoke for myself 
and I spoke provocatively in order to 
trigger off a discussion,” Zantovsky 
said. “I said, though with a great deal 
of exaggeration, that a journalist 
should be put in prison for revealing a 
state security.” He mentioned a list of 
more than 100,000 names in police 
files of people who had been identi- 
fied as informers. 

“In retrospect, this pronounce- 
ment is at variance with my con- 
science and I cannot support it,” 
Zantovsky declared. 

“I am deeply convinced of the 
necessity of a free press as one of the 
best guarantees of democracy,” he 
promised. “I am also convinced,” he 
added, “of the need for the journal- 
ist’s responsibility to his own con- 
science, public opinion, and, if need 
be, to the laws of his own country.” 

For Zantovsky, the bottom line in 
his apology was that the state should 





(Johnson is director of graduate 
studies at the Indiana University 
School of Journalism. In connection 
with a book he is writing on the East 
European mass media, he attended the 
East-West Journalists Conference as 
an observer and participated in the 
discussions there.) 








Czech presidential press secretary apologizes 


Says his comments to Western journalists that Czech reporters 
should be jailed for revealing state secrets were misunderstood 


not be in the business of punishing 
journalists for publishing the truth. 

“I believe that there is information 
which should not be published,” he 
said. “I do not believe, however, that 
in this country a journalist should 
ever again be imprisoned for publish- 
ing the truth.” 

Havel praised Zantovsky for 
“openly, publiciy, and honestly” 
admitting his mistakes. 

“In my opinion those mistakes 
were not as great as he believes,” 
Havel said. “I do know something 
about the background and context of 
his statements and about the extent to 
which they have been misinterpreted 
and to which the specific context was 
not understood.” 





American journalists were about 
what they said,” Zantovsky mused. 
“TI couldn’t sense any doubt at all. We 
question our motives all the time. We 
really do think about them all the 
time.” 

Zantovsky’s public apology seemed 
to settle the question of whether the 
government of Czechoslovakia would 
take legal action against any of its 
journalists. Left unresolved was 
whether Czechoslovakia should keep 
the list of alleged informers secret. 

Cestmir Suchy, dean of the Schooi 
of Journalism at Charles University in 
Prague, thinks the answer is no. 

“Look,” he said during a reception 
at the home of U.S. Ambassador 
Shirley Temple Black, July 4, “there 





“1 believe that there is information which should not 
be published,” he said. “I do not believe, however, 
that in this country a journalist should ever again be 
imprisoned for publishing the truth.” 





In his own comments at the East- 
West Journalists Conference, Havel 
criticized the Czech and Slovak press 
for being too concerned with sensa- 
tionalism. 

“Our press from time to time for- 
gets that freedom is only one side of 
the coin; the other is responsibility,” 
Havel said. 

“Tam convinced that Michael Zan- 
tovsky is the right man in the right 
place,” Havel noted in refusing Zan- 
tovsky’s resignation. “I cannot 
imagine how I would carry out my job 
without his help.” 

In an interview in Prague Castle the 
day after he locked horns with the 
U.S. journalists, Zantovsky said he 
regretted that he had perhaps not fully 
explained himself. Legal issues had 
not been his primary focus, and he 
acknowledged that he did not fully 
understand United States libel law. 

“What I wanted to say was that 
people [journalists] should think 
about responsibility,” he said. Refer- 
ring to Czechoslovakia’s tortuous 
experience of nearly 50 years of Nazi 
and Communist rule, he underscored 
Havel’s oft-expressed desire to put 
the past behind and move ahead. 

“I was surprised how positive the 





were 4,000 big fish on the lists. Every- 
one knows who they were.” 
“Remember,” he explained, “any- 
one who went abroad had to sign an 
agreement that when he returned he 
would make a report to the police.” 
“There was nothing forcing people 
to make a complete report when they 
returned,” a Prague historian pointed 
out. Very few of them probably did. 
“Yet their names are on that list.” 


New Forbes 
newspaper 


The Westfield Record, Forbes 
Newspapers’ 13th community 
weekly, made its debut on Sept. 13 
with a 32-page broadsheet, including 
a 10-page classified section. 

Initially distributed free as third- 
class matter to every household and 
business in town, Westfield homeown- 
ers received a mail-back card if they 
wanted to apply for second-class 
postal status for the newspaper prior 
to start-up. John J. O’Brien, Forbes 
Newspapers president and publisher, 
reported receiving over 1,500 cards 
by the Tuesday before the first issue 
was mailed. 
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Section celebrates 
high school football 


The Lubbock (Texas) Avalance- 
Journal celebrated the opening of 
the high school football season with 
a whopping 96-page tabloid special 
section. Stories on high school teams 
were accompanied by ads sponsored 
by businesses from their towns. 





Review 
(Continued from page 23) 





in the 1990s, to be embroiled in too 
much of a semantic game. He seems 
less of an existentialist than a lexicog- 
rapher. 

The distaste, if not total antipathy, 
toward the word “professional” in 
much of U.S. journalism curricula 
looms so acute, perhaps a philoso- 
pher-journalist writing on profession- 
alism would do better developing a 
rationale for professionalism in the 
curricula rather than attacking the 
concept on rigid formal grounds. 

To do so, a writer can start by free- 
ing the idea of professionalism from 
any formal regulatory or service 
group, then redefining professional- 
ism as a lofty calling. Professionalism 
could be freed of its licensing and 
institutional overtones on the one 
hand, and its vocational limitations 
given it by the educators. It could 
come to mean a capability which 
includes skills, instincts, intellectual 
discipline. It would be interesting to 
see Merrill enter a positive, construc- 
tive arena and to struggle anew with 
the much-abused concept of profes- 
sionalism. 

Merrill, who has taught in universi- 
ties in six states, is professor emeritus 
of the University of Missouri. He is 
author or editor of 17 books. 

* * * 

The Jeffers Dictionary of Law 
Enforcement Officials. H. Paul Jef- 
fers, consulting editor. (Washington: 
Pace Publications, 1,869 pages.) Pa- 
per, $198. 

This could be a useful reference 
book for those doing police research 
in multiple states. It has 38,000 names 
and addresses and phone contacts for 
key police officials in municipalities 
across the U.S. It does the same for 
sheriff and county police officials; 
also for special and state police. 

A 30-page section gives a list and 
local contacts across the nation for 
federal law-enforcement agencies, 
starting with the Bureau of Alcohol, 
Tobacco, and Firearms and ending 
with the U.S. Secret Service. 

— HILEY WARD 
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Survey 
(Continued from page 15) 





they did not know or had no opinion. 

While respondents were closely 
divided over whether government 
should ever be able to ban commer- 
cial advertising to protect the health 
of consumers—53.2% said yes, 41.1% 
said no — a full 79.3% said govern- 
ment should not be able to ban sport- 
ing events sponsored by cigarette 
companies and 80.5% said govern- 
ment should not be able to ban sport- 
ing events sponsored by beer manu- 


Once a trademark, 





facturers. 

In addition, the survey asked ques- 
tions about government funding art, 
film and theatrical projects that might 
be objectionable to respondents, 
nearly three-quarters of whom said 
they did not want tax money spent on 
such works. 

Many respondents also said they 
supported government prevention of 
showing acts of extreme violence and 
sex on television. 

In a statement released by the Cen- 
ter, its founding director, Robert 
O’Neil, said the survey shows the 
First Amendment to be “in perilous 
condition across the nation.” 


XEROX 


not always a trademark. 


They were once proud trademarks, now 
they’re just names. They failed to take 
precautions that would have helped them 
have a long and prosperous life. 


We need your help to stay out of there. 
Whenever you use our name, please use it 
as a proper adjective in conjunction with 
our products and services: e.g., Xerox 
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copiers or Xerox financial services. And 
never as a verb: “to Xerox” in place of “to 
copy,’ or as a noun: “Xeroxes” in place of 
“copies.” 


With your help and a precaution or two on 
our part, it’s “Once the Xerox trademark, 
always the Xerox trademark.” 


Team Xerox. We document the world. 
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NEWSPEOPLE IN THE NEWS 








Reginald Brown 


A.H. Belo Corporation, owner of 
the Dallas Morning News and Dallas- 
Fort Worth Suburban Newspapers 
Inc., has named REGINALD K. BROWN 
controller of the company, promoting 
him from the assistant controller posi- 
tion he has held since March 1990. 

* * * 

SHERRY HOLLINGER, has been 
named director of network sales at the 
Chicago Sun-Times. SUSAN ECKERT 
has been promoted to manager of 
cooperative sales. 

Hollinger, 31, will have responsi- 
bility for its year-old advertising net- 
work sales and will coordinate the 


Sherry Hollinger 
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Frank Caperton 


sales activities of the Sun-Times, Star 
Publications, and Pioneer Press. 
* * * 

MARTHA PIRTLE has been named 
promotion and research manager of 
the Southtown Economist by Pulitzer 
Community Newspapers Inc., Chi- 
cago. 


Pirtle previously worked as the pro- 
motion research manager for the 
Adams Publishing Corporation, Mt. 
Clemens, Mich., where she managed 
all promotion and research for the 
Macomb Daily, Daily Tribune, The 
Advisor and Source Newspapers. 


* * * 

FOREST PALMER, former publisher 
of the News-Times in Danbury, 
Conn., has been named director of 
communications and development for 
DATAHR Rehabilitation Institute, 
Brookfield, Conn., with primary 
responsibilities including manage- 
ment of the DATAHR Development 
Fund, internal: communications and 
community relations. 

* * * 

Davip R. OAKLEY, business man- 
ager for the Herald-Whig in Quincy, 
Ill., has been appointed business 
manager of the New Jersey Herald, in 
Newton, N.J. Both newspapers are 
affiliates of Quincy Newspapers Inc. 


FRANK CAPERTON, managing editor 
of the Indianapolis News, has been 
named to the same position on the 
Indianapolis Star. Caperton, 53, suc- 
ceeds LAWRENCE S. CONNER, who 
retired Aug. 31 after 41 years with the 
Star, the last 11 as managing editor. 
No replacement has yet been 
announced for Caperton, who started 
at the News in 1984. Previously, he 
had been editor of the Virginian-Pilot 
and Ledger-Star in Norfolk, Va; the 
Macon, Ga. Telegraph and News, 
and the Miami Herald. 


* * 


MARTIN BARON, business editor for 
the Los Angeles Times since 1984, has 
been named assistant managing edi- 
tor. 


He will be responsible for oversee- 
ing the “Times Poll,” which conducts 
surveys on a variety of issues, and 
“Column One,” the daily in-depth 
feature story appearing im the far left 
column of Page One, as well as coordi- 
nating enterprise reporting and com- 
puter-assisted news gathering. 

Baron joined the Times in 1979 asa 
business writer. He moved to the 
New York bureau as a staff writer for 
the Business section in 1982. He 
returned to Los Angeles as assistant 
business editor in 1983. 


Prior to the Times, Baron worked 
as a business writer and staff writer 
for the Miami Herald. 


* * * 


ARTHUR FISHELMAN has been 
named executive vice president of 
Phoenix Media/Communications 
Group Inc., owners of the Boston 
Phoenix and the Phoenix’s Newspa- 
per. Fishelman was an executive of 
Revlon Inc. for 22 years, leaving his 
final position as senior vice president 
of sales. 
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PLAIN DEALER PROMOTIONS — STANLEY H. 
ROSENBERG has been appointed the new business 
manager of the Plain Dealer in Cleveland, Ohio. 
ROBERT L. HAGLEY, retail advertising manager since 
1988, will succeed Rosenberg. 

Rosenberg, 64, joined the Dispatch in 1960 as a 
supervisor in classified advertising and worked his 
way up to retail advertising manager by 1972. 
Hagley, 52, first came to the Dispatch classified 
advertising department in 1961. 

Also promoted were STEPHEN G. CASEY, formerly 
assistant retail advertising manager to retail adver- 
tising manager; DAV!D NADEAU, advertising sales 
training manager, to assistant retail advertising man- 
ager; JOHN M. GALLUCCI, assistant advertising man- 
ager, to advertising training manager; MARGERET E. 
DRAPER, telephone sales manager to assistant classi- 
fied advertising manager; AMANDA MOLNAR, classi- 
fied training coordinator to classified telephone sales 


Stanley Rosenberg 


Robert Hagley 


manager. 





The Associated Press has named a 
deputy business editor and has 
appointed two news editors and two 
correspondents. 

RICK GLADSTONE, 37, has been 
named deputy business editor, mov- 
ing up from enterprise editor. He will 
assist JAMES KENNEDY, business news 
editor. 

JOHN A. BOLT, business editor in 
AP’s Dallas bureau, has been named 
news editor for Texas. 

KATIE DEBO FAIRBANK has been 
named news editor of the Columbia, 
S.C., bureau. She joined AP last year 
in Indianapolis. 

WILLIAM C. HIDLAY, a newsman on 
the foreign/world services desk in 
New York, has been named corre- 
spondent in charge of the Portland, 
Maine, bureau. He joined AP in Chi- 
cago in 1986 and transferred to New 
York two years later. 

THOMAS J. MARTELLO, a newsman 
in AP’s Trenton, N.J., bureau, has 
been promoted to correspondent in 
charge of the bureau. 

* * * 

MaRrTI A. STARNER has been named 
advertising director of the Transcript- 
Telegram, Holyoke, Mass., where 
she was most recently retail advertis- 
ing manager. Starner has been with 
the paper since November 1989. 


* *# 


CHERYL KALMAN, circulation 
department customer service man- 
ager of the Chicago Tribune, has been 
named director of customer satisfac- 
tion for the newspaper. Kalman, who 
joined the Tribune in 1977, has been in 
her current position since 1979. 

* * * 

MARGERET WILCOX, 35, was 
named controller of the News-Leader 
in Springfield, Mo. She succeeds 





VAUN E. BRADLEY, who retired in 
August. Wilcox is the former control- 
ler of the Daily Herald, Wausau, 
Wis. 

* * * 


STEPHEN HOPKINS and BARRY 
O’SHAUGHNESSY have been promoted 
at the Boston Globe. Hopkins has 
been appointed to the new position of 
administrative manager, safety and 
environmental affairs. O’Shaugh- 
nessy is now the purchasing manager, 
succeeding Hopkins. 


* * * 


BERNARD T. FLANAGAN, vice presi- 
dent/marketing of the Wall Street 
Journal, has been named vice presi- 
dent/marketing of Dow Jones, a new 
corporate position, effective Oct. 1. 

PAUL ATKINSON, advertising sales 
director of the Journal, was named 
vice president/marketing. ROBERT D. 
HIGGINS, director of advertising ser- 
vices for Dow Jones, was named to 
the additional post of director of 
advertising administration for the 
Journal and will be Atkinson’s 
deputy. 


JAMES FRIEDLICH, circulation 
director of the Wall Street Journal- 
Europe, will become director of inter- 
national sales and marketing/Dow 
Jones Publications. All appointments 
are effective Oct. 1. 

* * * 


DAVID DUBUISSON has been 
appointed editor of the editorial pages 
of the Greensboro (N.C.) News & 
Record. He replaces John R. Alexan- 
der, who resigned after 15 years with 
the News & Record to join the Center 
for Creative Leadership, a Greens- 
boro-based executive training organi- 
zation. 

Dubuisson, 47, joined the newspa- 
per in 1985 and was deputy editor. 


* * &* 


CLIFTON B. METCALF, executive 
editor of the Waynesville, N.C. 
Mountaineer, has been named direc- 
tor of News Services at the Univer- 
sity of North Carolina at Chapel Hill. 
He will fill the vacancy left by B. 
WESLEY LEFLER JR., who retired in 
February after serving as director 
since 1977. 
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OBITUARIES 








JOSEPH P. ALBANO, 64, director of 
publications for the Massachusetts 
State Banking Commission and for- 
mer chief State House political 
reporter for the then Boston Record- 
American, died Sept. 1 at his 
Woburn, Mass., home. 


* * * 


EMIDIO “MIKE” ANGELO, 86, a for- 
mer Philadelphia Inquirer cartoonist, 
best known for the syndicated comic 
strip “Emily and Mabel,” died Sept. 
2 of cancer. 

“Emily and Mabel,” which ran in 
the Inquirer and 130 other newspa- 
pers in the early 1950s, was based on 
two women who worked in a South 
Philadelphia soda shop. 

A resident of Wynnwood, Pa., 
Angelo worked at the Inquirer from 
1937 to 1954. He also did cartoons for 
many magazines, including the Satur- 
day Evening Post, Life, and Esquire. 

Since the early 1980s, he worked 
for the suburban Mail Line Times, 
contributing weekly editorial car- 
toons. 


* * * 


WILLIAM K. BABEL, 72, editor and 
publisher of the former Enterprise 
and Journal, died August 28 in Athol, 
Mass., Memorial Hospital. He 
acquired the newspaper in 1963, 
retired 15 years later. Earlier, he was 
editor of the Plattsburgh (N.Y.) 
Press-Republican and Manitowoc 
(Wis.) Herald Times. He was a 
features writer for the Springfield 
(Mass.) Newspapers after his retire- 
ment. 


* * * 


DONALD L. BRANNON, a retired 
Associated Press reporter and editor, 
died Sept. 6. Brannon, 89, worked for 
37 years at AP bureaus in Minneapo- 
lis, Madison, Wis., Milwaukee and 
Kansas City, Mo., before retiring in 
1966. He had worked for the Peoria 
(Ill.) Star in the late 1920s. 


* * * 


HOMER GIVENS, 85, a former man- 
ager of the South Dakota Newspaper 
Association, died Sept. 3. 

Givens became the owner and 
publisher of the Volga Tribune in 
1931. 

In 1946, he was named manager of 
the South Dakota Press Association, 
as it was called then, and continued in 
that position until he retired in 1969. 
He is credited with building the orga- 
nization from a voluntary social group 
to a professional trade association. 





He also taught printing courses at 
South Dakota State University. 


* * * 


WARD SIMS, 65, an Associated 
Press writer whose career included 
stints as correspondent in Juneau and 
Fairbanks and bureau chief in 
Anchorage, died Aug. 22 of a heart 
attack. 

Sims joined AP in San Francisco in 
1950. He became correspondent in 
Tacoma, Wash., in 1951 and later that 
year transferred to Seattle. In 1960, 
he became Alaska Statehouse corre- 
spondent in Juneau. In 1968, he trans- 
ferred to the Philadelphia bureau and 
a year later became national news 
desk editor in New York. He returned 
to Fairbanks, Alaska, in 1977 to open 
a new bureau and a year later became 
bureau chief in Anchorage. He retired 
in 1984. 


* * * 


LeRoy A. SIMMS, a newsman for six 
decades and publisher of the Hunts- 
ville Times for 21 years, died Sept. 7 at 
the age of 84. 

Simms retired two years ago as 
chairman of the board of the newspa- 
pers. He began his career as a 
reporter in the 1920s, and over the 
years was a news service correspon- 
dent, editor, publisher and board 
chairman. 

In his 27 years at the Times, the 
newspaper’s circulation increased 
from 29,000 to almost 60,000 daily and 
to nearly 80,000 on Sundays. 

Simms spent 25 years with the 
Associated Press, largely in Alabama, 
before becoming managing editor of 
the Birmingham News in 1958. Two 
years later he became interim editor 
of the Times, a sister paper. In 1964, 
he was named publisher, serving until 
1985 when he became board chairman 
and consultant to the new publisher, 
William C. Green, Jr. 


* * * 


LEW SCHAUB, 67, a longtime Den- 
ver newspaper advertising executive, 
died Sept. 6. Schaub went to work at 
the Rocky Mountain News as a retail 
ad salesman. Then, about 25 years 
ago, Schaub left the News and joined 
the Denver Post. He worked his way 
up to become advertising director of 
Empire Magazine. He retired in 1982. 


* * * 


SAMUEL “SHAP” SHAPIRO, the long- 
time vice president and circulation 
director of Cowles Communication 
Inc. and longtime director of the 


Audit Bureau of Circulations, died 
ym 4 after a long illness at the age of 

He started at the Chicago Tribune- 
New York News-Liberty Corporation 
in the circulation department, where 
he organized the boys’ door-to-door 
sales division of Liberty magazine, 
75,000 strong at its height. 

He left there to become circulation 
manager of Look magazine, and later 
was named director of circulation for 
Look and Family Circle, as well as 
trouble shooter for the San Juan Star 
and Cowles Florida newspapers. 


e 6s 

CLEMENTINA T. VASTI, a retired 
employee of the photo library of the 
New York World Telegram, New 
York City, died Aug. 30 at the age of 
92. 


* * * 


JUNE WARLITNER, 57, advertising 
manager of the Harrisonburg, Va., 
Daily News-Record, died Aug. 15 
after a long battle with cancer. 

She joined the News-Record in 
1964 and served as vice president of 
the Mid-Atlantic Newspaper Adver- 
tising and Marketing Executives in 
1983-84. She later became the first 
woman to be elected president of the 
organization in 1984-85. 

* * * 

ALDEN WHITMAN, a retired reporter 
for the New York Times who pio- 
neered the use of interviews of no- 
table people to personalize and ener- 
gize their obituaries, died Sept. 4 of a 
stroke. He was 76. 

From 1964 to 1976 when he retired, 
he wrote hundreds of advance obi- 
tuaries. To perfect them, he traveled 
around the world to speak informally 
with people, including Helen Keller, 
Joseph P. Kennedy, Charles A. Lind- 
bergh, Henry R. Luce, Elizabeth Ar- 
den, Pablo Picasso, Albert Schweitzer, 
Charlie Chaplin, Ho Chi Minh and 
Harry S. Truman. 

Besides notability, his require- 
ments for interviews included 
whether a person could illuminate 
himself beyond information available 
from other sources and whether the 
subject could express himself with 
introspecticn and perspective. 

Prior to the New York Times, he 
worked successively for the Bridge- 
port Post-Telegram, the Bridgeport 
Herald, the Buffalo Evening News 
and the New York Herald Tribune. He 
worked 13 years as an editor on the 
metropolitan and national copy desks 
at the Times before he began writing 
obituaries. 
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Media call-ins 
no trademark 
infringement 


USA Today and the Star did not 
infringe on the trademark of singing 
group New Kids on the Block when 
the publications utilized 900-number 
reader call-ins to conduct surveys 
about the performers, according to a 
California District Court judge. 

In granting summary judgment to 
Gannett Satellite Information (for 
USA Today) and News America 
Publishing (for the Star), Judge Wil- 
liam J. Rea ruled that the publications 
“were involved in the constitution- 
ally protected activity of news 
gathering and dissemination when 
they conducted a poll regarding the 
New Kids on the Block with 900 num- 
ber technology.” 


New Kids on the Block — 
described in court papers as “one of 
today’s hottest pop music groups” — 
along with their management compa- 
nies, argued that the polls constituted 
commerical enterprises because they 
utilized 900 numbers as opposed to 
alternative methods such as 800 num- 
bers, regular telephone services or 
the mail. 


“This is not a case about communi- 
cation; it is a case about remunera- 
tion. Communication is protected by 
the First Amendment; profit is not,” 
they argued, according to court 
papers. 

However, Judge Rea found that 
“Both USA Today and Star magazine 
have presented evidence that the use 
of the New Kids trademark was 
related to news gathering and 
dissemination. . . . [the publications] 
conducted the 900 number survey to 
find out which member of the New 
Kids was the public’s favorite and 
then publish the results.” 


While USA Today did publish the. 
results of its survey in a Life section 
front-page item, the Star magazine 
withheld publication of its results 
because of the lawsuit. 


“Thus, to raise a genuine issue of 
fact, plaintiffs have the burden of pro- 
viding some evidence that the defen- 
dants’ use of the New Kids trademark 
was misleading as to content or that 
defendants falsely and explicitly 
denoted authorship, sponsorship or 
endorsement by the New Kids,” 
Judge Rea ruled. 

“The risk that some people might 
think that the New Kids implicity 
endorsed or sponsored the Star maga- 








zine’s and USA Today’s 900 number 
services is outweighed by the danger 
of restricting news gathering and dis- 
semination,” he wrote, adding that 
“First Amendment protection does 
not hinge upon whether or not an 
activity is profitable or unprofit- 





able... 

“Had the plaintiffs shown that 
USA Today or Star magazine began 
running a 900 number in a manner that 
was wholly unrelated to news gather- 
ing and reporting, the First Amend- 
ment would provide no protection.” 


Washington newspapers 
get broader access to records 


In aruling giving Washington news- 
papers significantly broader access to 
public records, the state Supreme 
Court granted the Spokesman Review 
and Spokane Chronicle access to the 
files of teachers who lost their certifi- 
cation through investigations by the 
Superintendent of Public Instruction. 

“The decision in this case repre- 
sents a very strong statement of the 
court favoring access by the public to 
records maintained by government 
agencies,” said Duane Swinton, 
attorney for Cowles Publishing Co. 

In 1988, the Spokane papers sought 
the records concerning complaints 
against 89 teachers who in the pre- 
ceding 10 years had been investigated 
by the SPI for having inappropriate 
sexual conduct with students. The 
certificates of all of the teachers had 
been either revoked or relinquished. 

The SPI and the Washington Edu- 
cation Association sued the newspa- 
pers to block access to the records, 
citing privacy. 

Led by managing editor Chris 
Peck, the newspapers published an 
eight-day series on teachers who had 
sex with their students. The series 
won a National Headliner Award, 
even though reporters could not 
obtain the requested records. 

According to Swinton, state agen- 
cies now have a much narrower 
opportunity to prevent the release of 
records on ihe excuse that it would 
interfere with law-enforcement 
activities. 

The Supreme Court decided that 
investigations and disciplinary 
actions undertaken by such agencies 
as the SPI are not civil or criminal acts 
of law enforcement. Such probes,the 
court held, are administrative and the 
records involved should be open. 

The 9-0 decision also said that a 
teacher’s privacy is not as important a 
consideration as the public’s right to 
know about investigations of teachers 
having sexual contact with a student. 

The court further ruled that public 
records access cases may proceed on 
the basis of affidavits rather than live 
testimony. 





Peck said this makes it much 
cheaper to pursue future records 
cases. 

The court awarded the Spokane 
newspapers about $13,000 in legal 
fees. 

Both the SPI and the Washington 
Education Association said they may 
seek legislative relief to limit the 
application of the opinion. 

City editor Peggy Kuhr said the SPI 
began sending in the requested rec- 
ords “in batches” since the recent 
court decision. “We have all 89 now, 
but we are also asking for the records 
in any new cases that might have 
come up,” she added. 


Man charged with 
tampering with 
paper’s computer 


An Oregon man has been charged 
with breaking into a reader-informa- 
tion computer at the Lewiston (Idaho) 
Morning Tribune and distorting it 
with lewd comments and obscene lan- 
guage. 

The computer feeds a telephone 
recording system called Big Mouth 
that provides callers with sports 
scores, weather, lottery numbers and 
other local information. 

According to the newspaper, some- 
one figured out the computer code 
and erased much of the information. 

Eric C. Blinn was charged with 
computer crime, a felony, according 
to a recent Morning Tribune story. 





Anderson joins 
arts board 


Parade magazine editor Walter 
Anderson has been elected to the 
board of Very Special Arts, a group 
dedicated to helping handicapped 
children and adults around the world 
achieve in the arts. Anderson’s latest 
book is Read With Me. 
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Koenig & Bauer through its holding 
of almost three-quarters of West Ger- 
man pressmaker Albert-Frankenthal 
AG, took on the corporate name of 
Koenig & Bauer-Albert Group sev- 
eral months ago. Describing itself as 
the world’s fourth-largest press man- 
ufacturer, the group now has busi- 
nesses in Britain, Spain, France, Aus- 
tria and the U.S. 


Besides holding 49% of Indianapo- 
lis-based Koenig & Bauer/Egenolf 
Machine Inc., a K&B press parts sup- 
plier, the group’s U.S. holdings 
include 20% of Dallas-based 
Publishers Equipment Corp. Among 
PEC’s subsidiaries is Motter Corp., in 
which KBA has a 37% stake. 


The transfer last winter of much of 
Motter Printing Press Co. to PEC as a 
holding company with a 50% stake 
was then considered by some indus- 


News View, the electronic newspa- 
per library system developed by the 
Tribune Publishing Co., Lewiston, 
Idaho (E&P, Feb. 17, P. 33), has been 
purchased by the Miami Herald and 
the Post Register, Idaho Falls, Idaho. 

The system, developed for Tri- 
bune’s own dailies, was demon- 
strated in June at ANPA/TEC. A PC- 
based software package, it consists of 
an editing and indexing module for 
librarians and search and retrieval 
module for users. 

The librarian’s module is written in 
Microsoft Windows 3.0, using graph- 
ics, windows and easy editing tools. 
Users type in search words to display 
appropriate stories, which may be 
copied to disk files or used to create 
custom subsets of the library. 
Searching utilizes and/or/not logic, 
with adjacency and wild-card capa- 
bilities. Material can be accessed and 
copied to bureau PCs and to report- 
ers’ laptops. 

Pictures and graphics can be added 
to the library: Software can link 
stored images to related stories. In the 
same FolioViews format are added 
The Congressional Report, Federal 
Register, World Factbook and Writ- 
er’s Market 1990. An individual pa- 
per’s stylebook can also be added toa 
library file. 

More recently, the company has 
begun offering another product devel- 
oped for its own Lewiston Morning 
Tribune, which, sought an inexpen- 
sive voice information solution to a 











try observers as a K&B foothold in 
the North American market, in view 
of both its holdings in PEC and its 
direct investment in Motter. In 
March, a Motter official seconded the 
view that the transfer was as much a 
firmer move into the U.S. market as a 
sharing of technology with his com- 
pany. 

By summer, KBA stated that “the 
Motter factory in York [Pa.] opens up 
the possibility of producing newspa- 
per presses on site.” In the prepared 
release, KBA chairman Dr. Hans Bol- 
za-Schunemann said the arrangement 
would give German press technology 
to American customers at lower prices 
than for presses made in West Germany. 

In addition to its cooperative rela- 
tionship with West Germany’s Wind- 
moeller & Hoelscher, KBA report- 
edly reached a cooperative agree- 
ment with Planeta, an East German 


growing number of calls to the news- 
room for sports scores prior to the 
next day’s edition. 

The audiotext package it created 
resulted in BigmOuth for Newspa- 
pers, an information line installation 
toolkit consisting of a card for an IBM 
PC/AT or compatible, BigmOuth 
software and diskette with custom- 
ized files for newspaper application. 
An accompanying booklet explains 
installation and further customiza- 
tion. Set-up requires one PC and one 
staff member. 

The Idaho Falls Post Register, Fair- 








KBA expands U.S., European presence 


commercial press manufacturer. 
KBA is supplying funds and technol- 
ogy to Planeta and said it may take an 
equity interest, according to a New 
York Times News Service report. 


As an East German concern, 
Planeta has obtained orders in the 
U.S. and Western Europe but pre- 
sumably will need the assist from 
KBA to manage the transition to a 
market economy brought about by 
economic and political union of the 
Germanys. When its parent Poly- 
graph industrial machinery group was 
broken up, Planeta remained a state- 
owned enterprise. 


Planeta itself got a toehold in the 
U.S. at the beginning of the year when 
it acquired its distributor, Royal 
Zenith (Diadem, a French firm, 
acquired RZ’s color prepress busi- 
ness). 


Tribune Publishing gets first NewsView, BigmOuth orders 


field, Calif., Daily Republic and 
Pendleton’s East Oregonian have 
purchased BigmOuth. 

Touch-tone telephone users calling 
the Trib Newsline number hear a 
recorded message from the editor and 
publisher instructing the caller to 
press a particular number for each 
type of information offered. The 
Newsline currently provides lottery 
results, movie information, several 
categories of sports scores, river 
flows, fish counts and snow skiing 
conditions. Information can be 
remotely updated. 


Quebecor prints national tabloids 


Montreal-based Quebecor Printing 
Inc. signed a five-year contract to 
print G.P. Group Inc.’s Star and 
National Enquirer national weekly 
tabloids. The contract extends a con- 
tract to print the Enquirer and pro- 
vides a new five-year agreement to 
print the Star. 


In all, more than six million copies 
per week will be produced at several 
Quebecor facilities in the U.S. Marc 
B. Fors, president of Quebec Printing 
Sales Inc., a newly formed Quebecor 
Printing Inc. subsidiary, said the com- 
pany will expand its satellite and 
direct digital engraving network that 
links all facilities that print the papers. 


The new subsidiary is a result of 
Quebecor’s reorganized U.S. opera- 





tions. It was formed to serve U.S. 
clients and selected national accounts 
in Canada. Quebecor Printing (USA) 
Inc., which had encompassed sales 
and manufacturing at 15 U.S. plants, 
is now the manufacturing operation 
for all 25 U.S. plants. 

John T. Collins was named its 
president. Reporting to Collins is 
Wayne R. Angstrom, executive vice 
president of operations. 


Gough named to 
senior Du Pont post 


Crosfield Electronics sales vice 
president Damien Gough has been 
named senior vice president of techni- 
cal operations at Du Pont Electronic. 
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AP promotes four 
photo staffers 


Associated Press executive photo 
editor Vincent Alabiso has named 
four photo staffers to executive posi- 
tions as part of his department’s 
restructuring to prepare for the ser- 
vice’s PhotoStream wirephoto 
report. 

Tom Stathis was named senior 
photo editor for North America. 
Based in New York, he oversees the 
news photo report from the U.S. and 
Canada. Most recently day supervi- 
sor for the New York photo desk, 
Stathis joined the AP in 1981 after 
working for newspapers in Florida. 

George Mikulec, now senior photo 
editor for administration in New 
York, manages the department’s 
business-related matters and over- 
sees operation of AP’s photo library 
and the New York darkroom. 
Mikulec has been with AP since 1957, 
working in the photo library before 
becoming a photo editor. He has been 
deputy photo editor since 1982. 

Mike Feldman is senior photo edi- 
tor/news, Overseeing coverage in 
Europe, Africa and the Middle East 
from London. He earlier worked as 
Reuters’ assistant European photo 
editor and was UPI photo manager in 
Philadelphia before joining AP in 
1968. 

Also based in London is senior 
photo editor/operations Horst Faas, 
responsible for helping plan and 
implement AP’s photo technology 
and growth of its photo services in 
Europe, Africa and the Middle East. 
The Berlin native joined AP in 1956 
and since 1974 has worked in London, 
most recently as photo editor for Eu- 
rope, Africa and the Middle East. 

Faas has worked in Singapore, 
Frankfurt and Saigon, where he 
earned a Pulitzer Prize in 1966 for 
coverage of the Vietnam War. He was 
awarded a second Pulitzer in 1972 for 
photos from Bangladesh. 


UPI names 
news photo 
manager, editor 


United Press International has 
announced the appointment of Leo- 
nard Marotta as general manager of 
UPI news photos and graphics. 

Marotta most recently served as 
marketing manager for UPI Informa- 
tion Services and has led UPI-Finan- 


research projects, contract negotia- 
tions with information providers and 
several news photo development 
efforts. 

William F. Hackett, UPI senior 
vice president of news and informa- 
tion products, said Marotta’s appoint- 
ment “reflects the increasing impor- 
tance” of the photos and graphics 
service, which he said UPI intends to 
expand “through our own initiatives 
and in cooperation with such allies as 
our sister company, Financial News 
Network.” 





Marotta succeeds Robert W. Car- 
roll, who has been named UPI news 
photos editor. 

Allan Papkin, listed in UPI’s direc- 
tory as news photo editor, ieft in early 
September, according to Carroll, who 
said his job had been terminated. He 
said Papkin is expected to work with 
UPI in a consulting capacity from 
time to time. 

In a prepared release, Hackett said 
preparation has been completed for 
the pricing, delivery and installation 

(Continued on page 35) 





Mr. Greg Brown, Mail Room 
Manager for the Palm Beach Post, 
uses Solo to assemble heavy sections. 


— 


Automatic assembly of 
heavy sections makes it easier 
oa meet Sunday deadlines. 


If you’ re still tearing your hair 
out trying to put together a mob of 
workers to do final assembly on 
Sunday morning, you should know 
about Steprer’s Solo automatic 
assembling machine. Solo makes 
even unskilled workers many times 
more efficient than when they are 
doing tedious and tiring hand 
assembly. Automatic assembly 
eliminates the hours and hours of 
extra hand work, both pre-press 
and Sunday, which most news- 
papers have been forced to utilize to 
handle the continuing flood of free 
standing stuffers. As a bonus, 
Solo’s reverse inserting method 
produces a flat, compensated 
package which stacks reliably, 
locks slippery inserts inside. 

Call or write 
for free 
literature. 





New! Easy release tape 
reduces need for plastic. 


Our brand new, automatic 
tape closure option closes 
completes and heavy sections 
with biodegradable paper 
tape instead of eternal plastic. 
Wonderful for pre-press 
delivery to carriers, and for 
closure of street sale com- 








pletes. Ask about it! 





Dept. A-3, P.O. Box 1126 
Olathe, Kansas 66061-1126 











Stepper, inc. 


cial News Network audiotext Tel. (913) 782-2584 
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John Hilton, general services direc- 
tor at Denver’s Rocky Mountain 
News for the last five years, has been 
promoted to the position of opera- 
tions director. He succeeds produc- 
tion director Pete Walker, who 
resigned two weeks ago. 

In the newly created position, Hil- 
ton remains in charge of purchasing, 
transportation, fleet operation, in- 
house printing and environmental 
activities and assumes overall man- 
agement of the maintenance and pro- 
duction departments, which include 
the composing room, platemaking, 
presses, packaging and distribution. 

In his new role, Hilton oversees 650 
people and is responsible for the plan- 
ning and installation of a recently 
announced $100-million press project 
in which the paper will convert 
entirely to offset printing at its new 
No. Washington Street facility (see 
story in next week’s E&P). 

* * * 

The Fresno (Cailif.) Bee announced 
the promotion of Jerry Carlson, 
engraving manager since 1983, to pre- 
press manager, in which position he 
takes on added responsibility for the 





composing department. 

Carlson joined the Bee in 1964 as an 
engraving apprentice, becoming a 
journeyman in 1977, night foreman in 
1981 and assistant foreman a year 
later. 

Also, J.C. McCracken, former 
assistant professor at Rochester Insti- 
tute of Technology’s School of Print- 
ing Management and Sciences, has 
been appointed the Bee’s quality con- 
trol coordinator. 

McCracken, who holds degrees in 
business, photography and printing 
management, had earlier worked as a 
photographer and process camera 
operator at a small daily. 

* * * 

Mario Sebastiani, pressroom man- 
ager at the Daily Journal, Kankakee, 
Ill., since 1978, has been promoted to 
operations vice president. The 
appointment was made by Jean Alice 
Small, the newspaper’s publisher and 
chairman of the Small Newspaper 
Group Inc. 

The Daily Journal reported that 
Sebastiani joined its circulation 
department in 1944, where he 
replaced his brother, Louis, who was 





Newspaper production appointments 


called to service in World War II. 
Upon his brother’s return, he was 
moved to the pressroom, where he 
rose to foreman in 1958 and manager 
in 1978, by which time the Journal had 
been printing offset for almost seven 
years. 

It has since won color reproduction 
awards, including first place in East- 
man Kodak’s annual competition, 
and recognition as a top print site for 
USA Today. The Journal also prints 
newspapers for suburban Chicago’s 
Star Publications. 


* * & 


The new production director at the 
Wichita (Kan.) Eagle is Kevin 
Desmond. In his new post, he is 
responsible for the pressroom, com- 
posing room and mailroom, ad ser- 
vices, building maintenance and secu- 
rity. 

Desmond joined Knight-Ridder’s 
Eagle in February as assistant pro- 
duction director. Before .is move to 
Wichita he had served as assistant 
production manager at the now- 
defunct Los Angeles Herald-Exam- 
iner. 





TECHNICAL BRIEFS 








Kruger will not 
buy Ontario 
paper mill 


Negotiations to sell Spruce Falls 
Power & Paper Co. to Kruger Inc. 
have ended unsuccessfully, accord 
ing to Kimberly-Clark Corp., co- 
owner with the New York Times Co. 
of the Kapuskaning, Ont., maker of 
newsprint and groundwood printing 
papers. Negotiations followed an 
agreement in principle reached with 
Kruger in late June (E&P, July 14, 
P. 41). 

A joint statement issued by K-C 
chief executive Darwin E. Smith and 
N.Y. Times Co. president Walter E. 
Mattson noted disappointment that 
the sale did not go through according 
to the agreement and that the sellers 
felt Kruger would be better able to 
capitalize on Spruce Falls’ strengths. 

The executives added that their 
companies felt that Kruger, as an 
operator of several mills, “could bet- 
ter cope with changing business con- 
ditions which are making it increas- 








ingly difficult for a single mill in a 
remote location to meet customer 
demands, including a new require- 
ment that newsprint contain recycled 
fiber.” 

The joint statement said it was 
understood Kruger could not finance 
the purchase because of “competitive 
factors facing the mill due to its dis- 
tance from its markets, its high labor 
costs, productivity constraints and 
large capital investment needed to 
meet new environmental require- 
ments.” 

The companies said they still intend 
to sell Spruce Falls and efforts to find 
a buyer continue. 


Neasi-Weber 
signs several 
large customers 


The Atlanta-based New York 
Times Regional Newspaper Group 
has licensed business systems from 
Neasi-Weber International in North- 
ridge, Calif. (E&P, June 16, P. 71). 

Software packages for the group’s 





35 papers include Admarc (advertis- 
ing and accounts receivable manage- 
ment system), Discus (comprehen- 
sive circulation management) and 
Adsert (insert/preprint management). 
They will run on IBM AS/400 mid- 
range computers, a new hardware 
platform for the programs. 

Neasi-Weber products already 
operate on IBM mainframes, DEC 
VAX and MicroVAX and Unisys 
computers. Admarc is now ready for 
the AS/400. Discus and Adsert will be 
converted later in 1991. 

The large Canadian daily, the 
Toronto Star, signed a contract for 
Discus. The Star was an early user of 
Admarc. 

In June, Neasi-Weber reached 
agreement to acquire the Oasys por- 
tion of the Star’s circulation system 
that addresses such areas as manifest, 
truck routing and single-copy sales. 

NWI will enhance Oasys and pack- 
age it with its Customer Information 
Service (CIS), originally acquired 
from the Houston Chronicle. Discus 
integrates CIS and Oasys with a flexi- 
ble database design. At the Star, Dis- 

(Continued on page 35) 
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and use of fascinating detail would not 
be enough to seduce people into 
reading that much on such a non-sexy 
topic. I told him that was baloney. 

I hope I’m right. 

Be there or be square: If there were 
ever a beat that demanded eyewitness 
reporting, this is it. Is the logging road 
really polluting the stream? Is the 
beach really eroding? Don’t take a 
source’s word for it. Besides, a good 
writer is nothing without something to 
say. You can’t describe to readers 
what you haven’t seen yourself. 

In the case of an incident such as a 
toxic spill, it is easy to make a case for 
going to the scene if for no other rea- 
son than the photographer has to go, 
but, if distances, deadlines, tight 
budgets or unrealistic editors keep 
you in the office, get as many phone 
descriptions of the scene as you can. 
The company spokesman, the state 
environmental officer, the adjacent 
landowner, the pilot at the local avia- 
tion school will all have a different 
perspective on how bad the accident 
is. 

Learn how scientists think. These 
folks are on the front lines with fresh 
information that you need, but a lot of 
them have trouble communicating in 
lay terms. When approached by a 
journalist, they worry their findings 
will be made inaccurate, oversimpli- 
fied or colored by unseemly emotion. 
As an exasperated wildlife biologist 
once told me, “Reporters always 
want to know how you feel about 
things.” 

To get good information from these 
critical sources, you will have to learn 
enough about their work to ask intelli- 
gent questions, but don’t be 
embarrassed to admit your ignorance 
of science. If you noddingly feign 
understanding in an interview, it will 
catch up with you when you sit down 
to write. 

Don’t be too uppity to call back a 
source and double-check your infor- 
mation by reading a few sentences or 
paragraphs from your story. Consider 
allowing prepublication review. Even 
if you don’t catch any mistakes that 
way, it is likely the source will elabo- 
rate on or clarify the original material. 
At any rate, you will have impressed 
that person with your eagerness to get 
it right, and building a reputation for 
accuracy is a great entrée into the 
scientific community. 

Speaking of that community, be 
aware of the vast differences of opin- 
ion within it, and remember that sci- 








entists’ comments may well be 
tainted by the competition for 
research dollars and a desire for rec- 
ognition. Is a multimillion-dollar 
study needed to determine if a lake is 
polluted? The guy cleaning scum off 
his boat might say no, but try asking 
the guy who has a Ph.D. in limnology, 
a seething scientific curiosity and a 
professional reputation to uphold. 

People with scientific degrees 
include conservatives and liberals, 
pessimists and optimists, the cautious 
and the gung-ho. One agency silvicul- 
turist discussing forest diseases sug- 
gested during an interview that I also 
talk with a certain university profes- 
sor because “he’s a lot more radical 
about these things. He’ll give you 
some good quotes.” 

Know your sources. Ah, yes, good 
quotes. It is not hard to find environ- 
mentalists who will say colorful, 
inflammatory things, or business peo- 
ple with rational-sounding defenses of 
there practices. Learn which ones can 
back up their statements. 

Be aware that you can know your 
sources too well. It is awfully easy for 
college-educated, concerned, bor- 
derline-yuppie reporters to relate to 
environmentalists and field scientists 
of the same description. That kind of 
empathy is impossible to avoid. I try 
to compensate for it by making a spe- 
cial effort to find other sources, ones 
whose backgrounds and values are 
different from mine. 

Look for some good news. At the 
risk of sounding like Al Neuharth, | 
have to say that we have an obligation 
to do more than just drown readers in 
stories about polluted streams and 
choke them with auto-emissions sta- 
tistics. 

Granted, bona fide good environ- 
mental news can be hard to come by. 
Write about global warming, and the 
best news you will be able to find is 
that some scientists think coastal 
flooding and inland drought are 30 
years away instead of 15, but, if you 
look. you will find technological 
advances in recycling, foresters find- 
ing alternatives to clear-cutting, road- 
building techniques that do not 
degrade streams, farmers using fewer 
pesticides, international recognition 
of ecological problems. 

Profile the manager of a wildlife 
refuge, and you will learn about some 
species that are thriving. Tour a pro- 
posed wilderness area, and you can 
let readers know there is a great deal 
of world out there that is still worth 
fighting to preserve. 

Damn, there I go, showing my 
biases again. 

For those of you beating the bushes 
for enviro-news, I will end this by 
sharing a few hints from my never-to- 





be-published “Guide to Field Jour- 


nalism”: 


@ For a print reporter, a tape 
recorder isn’t usually worth the trou- 
ble it takes to have along. A photogra- 
pher usually is. 

@ Dramamine doesn’t work. 

@ Don’t forget to take emergency 
rations. (For what it is worth, I have 
found that nine out of 10 field scien- 
tists like chocolate chip oatmeal 
cookies.) 

e@ If you don’t have heavy boots, 
you will need them. Ditto insect 
repellent, sunscreen and two extra 
pens. 

@ A good map is to die for. 

@ And if you lean against a Ponder- 
osa pine, make sure it is not running 
with sap. 





Signs 


(Continued from page 33) 





cus will replace its old customer infor- 
mation system and existing Oasys. 
Release 1.0 will go into Toronto later 
this year for testing; release 2.0 will go 
into production there in the first half 
of 1991. 

Other recent orders include VAX- 
based Admarc systems for the Finan- 
cial Post, also in Toronto, The 
National Sports Daily and Capital 
Gazette Newspapers, an Annapolis- 
based newspaper and magazine 
publisher. All three purchased VAX- 
based Admarc systems. 


UPI 


(Continued from page 33) 








of Crosfield Newsline picture desks 
for UPI clients. UPI’s Crosfield- 
equipped wirephoto center is to be 
installed in Washington next month; 
installations at customer sites will 
also begin then. 

Hackett also noted that 90% of UPI 
photo customers have been con- 
verted from landline to satellite trans- 
mission. He said UPI is evaluating 
two new photo printers and will make 
a choice by the end of the year. Each 
handles analog-to-digital conversion. 
“We expect most UPI photo custom- 
ers to be converted for digital trans- 
missions by April 1991,” said Hack- 
ett. 


NAB promotes Shea 


Dorothy J. Shea has been promoted 
to the new title of director of member- 
ship services at the Newspaper 
Advertising Bureau. Most recently 
manager of survey research, she 
joined NAB in 1987. 
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The growing 900-number phenome- 
nom in syndication and the use of 
color in daily comics will be among 
the topics of discussion at the October 
24 Newspaper Features Council 
(NFC) meeting in Montreal. 

There will also bé a “show and tell” 
session for syndicate people, newspa- 
per editors, cartoonists, and colum- 
nists to talk about some of the year’s 
new features and “why they are or are 
not working.” 

Celebrity columnist Liz Smith of 
the New York Daily News and Tri- 
bune Media Services will be the lun- 
cheon speaker at the Le Grand H6tel- 
based meeting. 

Among the day’s other events will 
be a short general membership busi- 
ness session conducted by NFC 
president and Houston Chronicle vice 
president/editor Jack Loftis. 

The October 24 program was put 
together by NFC meeting chairman 





Liz Smith 


Ron Patel, who is associate managing 
editor/features for the Philadelphia 
Inquirer. 

A joint NFC/American Association 


NFC and AASFE groups will be meeting in Canada 


of Sunday and Feature Editors cock- 
tail reception will take place in the 
evening, followed by the AASFE 
convention at the same hotel on 
October 25 and 26. Ted Turner will be 
among the speakers at the Montreal 
Gazette-hosted meeting. 

There will also be the annual “show 
and tell” of feature sections, includ- 
ing discussion of how these sections 
“can participate in coverage of Big 
Stories.” And there will be a session 
about the future of newspapers, dis- 
cussion of Knight-Ridder’s efforts to 
reach “baby boomers,” various 
workshops, and more. 

The AASFE — whose 1990 presi- 
dent is Philadelphia Inquirer fine arts 
editor Clifford Ridley — has a mailing 

_address of The Newspaper Center, 
Box 17407, Dulles Airport, Washing- 
ton, D.C. 20041. The NFC is based at 
Ward Castle, Comly Avenue, Rye 





Brook, N.Y. 10573. 





A comic written by Pulitzer Prize- 
winning television critic Howard 
Rosenberg is being offered by Cre- 
ators Syndicate. 

The daily and Sunday “Airwaves” 
stars a tv critic named Sidney St. 
John. 


“I'd been covering television since 
1970 with a sense of humor as well as 
outrage, never losing an opportunity 
to spoof the industry’s infinite foi- 
bles,” said Rosenberg. “However, it 
occurred to me that I could say things 
humorously in a comic strip — witha 
tv critic protagonist moving among 
and reacting to the other characters — 
that I couldn’t in my newspaper col- 
umn.” 


Rosenberg is with the Los Angeles 
Times and Los Angeles Times- 
Washington Post News Service. He has 
also written for the Sunday Times of 
London, Washington Journalism 
Review, Rolling Stone, Emmy, and 
American Film. 


And Rosenberg has appeared on 
shows such as Nightline, World News 
Tonight, Good Morning America, 
Today, and Entertainment Tonight, 
and spoken at colleges and elsewhere. 


His “Airwaves” collaborator is 
Dutch-born artist and graphic arts 
consultant Gerrit Huig, who has lived 





Pulitzer-winning tv columnist creates a comic strip 





LCOME, MR. MANDELA, | NATURALLY, THERE 
10 THE NEW BARBARA || | ARE MANY QUESTIO 
WALTERS SERIES “me!” 


YOU WANT “10 ASK ME. 

















FIRE AWAY! 


I'S IT TRUE 
you FOUND 
FIDEL CASTRO 
SEXY? 


BURT REYNOLDS ASKED 
ME THAT LAST WEEK/ 


SORRY, J WASN'T 
WATCHING, 














Didn‘t ask what kind of tree she'd like to be. 


in Milan, Munich, and Paris. 
Creators said “Airwaves” clients 

include the Calgary Herald, Cleve- 

land Plain Dealer, Dallas Times Her- 





ald, Denver Post, Houston Post, Los 
Angeles Times, San Antonio Light, 
San Francisco Chronicle, St. Paul 
Pioneer Press, and Seattle Times. 








lraq crisis spawns columnist war 


The war of nerves in the Persian 
Gulf has spawned a war of words 
between two conservative columnists 
— A.M. Rosenthal of the New York 
Times News Service and Patrick 
Buchanan of Tribune Media Services. 


Rosenthal, in a September 14 col- 
umn, accused Buchanan of anti-Semi- 
tism for saying on tv that “only two 
groups . . . are beating the drums for 
war in the Middle East — the Israeli 
Defense Ministry and its amen corner 





in the United States.” 

The columnist — who said there are 
non-Jewish officials in the U.S., Arab 
leaders, and many others who want 
Saddam Hussein’s power 
“destroyed” — wrote, “We are not 
dealing here with country-club anti- 
Semitism but with the blood libel that 
often grows out of it: Jews are not like 
us but are others, with alien loyalties 
for which they will sacrifice the lives 


(Continued on next page) 
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Knight Ridder-Tribune News 
Far-out feat. 


Daily sports graphic 


The daily “Sport Facts” feature is 
being sent to over 500 papers world- 
wide by KRTN Graphics Services. 

Some of the graphics are keyed to 
current sports events; others are 
more timeless or offbeat. Sports such 
as baseball, footbail, boxing, golf, 
auto racing, fishing, swimming, and 
bowling are covered. 

KRTN is marketed by Tribune 
Media Services. 





(Continued from previous page) 
of Americans.” 

Rosenthal also said Buchanan has 
supported former President Reagan’s 
trip to the German cemetery where 
SS men are buried, defended war 
criminals, “demean(ed)” the Holo- 
caust, and more. 

Buchanan, responding in a Septem- 
ber 19 column, wrote, “The truth is 
Israel has been beating the war drums 
for weeks. Every major newspaper, 
including Abe’s own, reported it. And 
Rosenthal, whom the liberal Nation 
calls one of ‘Israel’s personal messen- 
gers to the New York Times,’ has been 
leading the war cry.” 

The columnist added that if he was 
indeed an anti-Semite, “I wouldn’t 
have lasted 10 minutes in a profession 
where I have reveled, on and off, for 
30 years.” 

Buchanan said he was an “uncriti- 
cal apologist” for Israel until 1985, 
but changed his views for several rea- 
sons — including the country’s “gra- 
tuitous brutality against Palestinian 
old men, women, teen-agers, and 
children.” 








The Arizona Daily Star and Los 
Angeles Times Syndicate have reached 
an agreement concerning the level of 
fees for computer delivery of col- 
umns. 

Star executive editor Stephen Aus- 
lander this summer had pulled two 
LATS columns and deducted $120 in 
transmission charges from a LATS 
bill (see E&P, August 4, etc.). He had 
contended, among other things, that 
the syndicate’s rate should be less 
because AP DataFeature considers 
the Star and its Tucson Citizen JOA 
partner one site for delivery of col- 
umns. 

Under the settlement, LATS 
agreed to treat the Star and the Citi- 
zen as “a single drop point.” The 
syndicate charges $7.50 per column 
per week for AP DataFeature deliv- 
ery — and a maximum of $60 per 
week even if over eight columns are 
sent out. The Star and Citizen 
together subscribe to over eight 
LATS columns, meaning the Star 
would not be assessed a delivery fee 
for any other LATS columns it might 
buy in the future. 

The Star agreed to take back the 
two LATS columns it had dropped — 
“The Savvy Traveler” by Peter 
Greenberg and “Hand Around the 
House” by A.J. Hand — and will 
continue to run the Paul Greenberg 
and William Pfaff columns. These 
four features are among those com- 
prising the $60 per week maximum, so 
they are being assessed the usual 
LATS delivery fee of $7.50 apiece 
(of which $4.55 is the AP charge and 
$2.95 the syndicate charge). 

Auslander said the Star has also 
begun running LATS caricaturist 
Taylor Jones, and will consider buy- 
ing other LATS features in the future. 

“They did meet me halfway,” 
observed Auslander. “They recog- 
nized this is a one-drop locale, and 
they recognized I’m in a financial 
bind. This is the second year of a 
frozen budget.” 

LATS vice president for adminis- 
tration and editorial development 
Don Michel said he is happy the mat- 
ter was settled without the syndicate 
changing its $7.50 per column/$60 
maximum fee structure. Michel 
added that the Star has been a “good 
customer,” and that he recognizes 
that Auslander “is facing budget pres- 
sures like every other editor out 
there.” 

In another development, the Star 
has paid all the computer delivery 
fees it owes the Washington Post 
Writers Group. Auslander this sum- 


LATS and Star reach a column delivery agreement 


mer had deducted $120 from a WPWG 
bill, and the syndicate responded by 
pulling columnists Ellen Goodman, 
George Will, Charles Krauthammer, 
Kenneth Harney, and op-ed illustra- 
tor Geoffrey Moss from the Star (see 
E&P, September 1). 

Auslander noted that Star editors 
have been unhappy about losing the 
WPWG features, and that 19 readers 
had called or written to complain 
about the absence of the WPWG col- 
umnists as of September 13. 

By paying the bill, Auslander said 
he hopes to create a climate whereby 
the Star and WPWG could talk about 
the delivery fees, negotiate some sort 
of settlement, and possibly get the 
columns returned to the Arizona 
paper. 

WPWG’s response was not known 
as of E&P press time. Syndicate gen- 
eral manager/editorial director Wil- 
liam Dickinson defended the neces- 
sity of WPWG’s delivery fees in an 
interview this summer, but later 
stated that he didn’t feel it was appro- 
priate to discuss a matter between 
WPWG and the Star with E&P again. 

—David Astor 
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READERS WANT 
A COLUMN 
WITH SOME BYTE 











Who's got the inside track on 
personal computers? Gordon 
McComb is a contributor to Video 
Magazine and MacUser. He has 
written more than 25 computer 
books and 1,000 magazine articles 
on home electronics. Computer 
literati and Hontiterati alike will 
enjoy every bit of McComb. 

Call toll-free 800-445-4555 for a 
free sample of Gordon McComb’s 
Best Bytes. Alaska, California, 
Hawaii and Canada, call collect 
(619) 293-1818. Get the package that 
ties up readership and revenues. 
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The title character in ‘Marvin’ “a Tom pada of North America Syndicate 
suddenly starts talking perfect English in a sequence beginning September 24. 





UFS column talks about lotteries 


A question-and-answer column on 
lotteries is being launched October 8 
by United Feature Syndicate. 

“The Lottery Column” is by Ben 
Johnson, who began writing 2 weekly 
feature about lotteries in 1988 after 
doing research for a book on how 
some winners spent their jackpots. 
He is now working on a book about 
lotteries scheduled to be published by 
Avon next year. 

Johnson is a lottery analyst, Win 
magazine contributor, and professor 
at the University of South Florida — 
where he is completing a doctoral pro- 
gram in composition and rhetoric. 


For younger readers 


A weekly package aimed at readers 
between the ages of 8 and 14 is being 
offered starting October | by the New 
York Times Syndicate. 

The material is adapted from the 
Fort Worth Star-Telegram’s weekly 
“Class Acts” section (see E&P, Sep- 
tember 15). 

Included are news briefs, entertain- 
ment stories, fashion pieces, an 
advice column, a monthly reader poll, 
jokes, cartoons, and color and black- 











DESIGNED FOR YOUR 
WEEKLY! 


To Check Availability 
Cail 1-800-852-6642 








and-white art. 

A much smaller version of “Class 
Acts” has been running on the New 
York York Times News Service for 
several months. 


Income and building 


“Peanuts” creator Charles M. 
Schulz of United Feature Syndicate 
was once again the top cartoonist in 
Forbes magazine’s ranking of the 
highest-paid entertainers. 

Schulz earned a combined $54 mil- 
lion during 1989 and this year, 
according to the list, and finished 10th 
overall. Coming in 36th was “Gar- 
field” creator Jim Davis, also of 
United, who earned $21 million. 

The highest-paid entertainer was 
Bill Cosby, with $115 million for the 
two years. 

Speaking of Schulz, the St. Paul 
building where a young Schulz lived 
and his father ran a barbershop is now 
a meeting place for the Minnesota 
Cartoonists’ League. 

The MCL gathers monthly in 
O’Gara’s Pub, which is based at the 
former Schulz building at the corner 
of Selby and Snelling Avenue. 

Schulz now resides in California. 


Saudi Arabian focus 


Several September and October 
issues of the weekly “Mini Page” 
children’s newspaper insert by Betty 
Debnam of Universal Press Syndicate 
are focusing on Saudi Arabia. 

Also, Debnam has been named the 
winner of the American Chemical 
Society’s 1991 James T. Grady-James 
H. Stack Award for Interpreting 
Chemistry for the Public. 


Mideast and Copley 


Otto Kreisher is in the Mideast 





“on, Towler... T hate +e spoil the romantic 
mood, but have you been fixed?” 


A greeting card featuring the above 
cartoon by ‘The Quigmans’ creator 
Buddy Hickerson of the Los Angeles 
Times Syndicate was given to first lady 
Barbara Bush and ‘first pet’ Millie at a 
surprise ‘puppy shower’ several months 
ago. A photo of Bush showing the card 
to the then-pregnant presidential dog 
appeared in a recent issue of Good 
Housekeeping magazine. 








reporting on the Persian Gulf crisis for 
Copley News Service. 

The San Diego Union veteran has 
been covering the military and other 
issues for Copley’s Washington 
bureau since 1982. 


Ann, Abby response 


Canine Companions for Indepen- 
dence received almost $250,000 in 
donations after the Santa Rosa, 
Calif.-based organization was men- 
tioned in a column by Ann Landers of 
Creators Syndicate. 

And readers responded to a men- 
tion of National Donor Week in 
“Dear Abby” by Abigail Van Buren 
of Universal Press Syndicate with over 
$45,000 in donations to The Living 
Bank in Houston. Also, over 3,300 
people registered as organ and tissue 
donors. 


CCS cartoon videos 


Three instructional videos on car- 
tooning are being offered by Creative 
Comic Syndicate. 

They include How to Draw Car- 
toons, How to Draw Cartoons for 
Various Markets; and How to Market 
Your Cartoons. 

For more information, contact Cre- 
ative at 1608 S. Dakota Ave., Sioux 
Falls, S.D. 57105. 
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Classified Advertising 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 





FEATURES AVAILABLE 


ANNOUNCEMENTS 





FEATURES AVAILABLE 


MISCELLANEOUS 





FREE CAMERA READY FEATURES 
FROM PR HOME ECONOMISTS 


Readers love these helpful fillers on 
food, health, homemaking, car care and 
safety, tax tips and more from the PR 
departments of trade associations, 
companies and government. Available 
as repro proofs or diskettes. 


Always free, edit as you wish to build 
readership, create business for advertis- 
ers, save your time so instead of writing 
fillers, you can spend maximum time on 
local stories. 


Let us send you samples of our work so 
you can decide for yourself whether 
these are top quality fillers. 


Phone Chris Godfrey at Featurettes 
North American Precis Syndicate, Inc., 
1-(800)-222-5551. 


HUMOR 


IN A NUTSHELL. Give your readers a 
=p laugh and keep them coming back 
or more. Award-winning, 700 word 
weekly column has fans coast to coast. 
Free samples. Barbara Naness, 119 
Washington Ave., Staten Island, NY 
10314, (718) 698-6979. 

















Editors: Take advantage of free 
Editorial/Op-Ed page critiques prepared 
by colleagues in the National Confer- 
ence of Editorial Writers. Contact: 
NCEW, 6223 Executive Blvd., Rockvil- 
le, MD 20852. (301) 984-3015. 


NEWSPAPER BROKERS 


NEWSPAPER BROKERS 





Above Average 
PERFORMANCE 
SYD S. GOULD & COMPANY 
2111 Thomas Drive 


Panama City, FL 32407 
(904) 234-1117 





MUSIC TRIVIA 


The ONLY objective question/answer 
daily or weekly column focusing on the 
growing area of computers, office auto- 
mation and high technology. Already 
appears both domestically and interna- 
tionally. K. Komando, PO Box 44158, 
Phoenix, AZ 85064, (602) 955-3110. 


PUZZLES 


FREE SYNDICATED PUZZLES 
- Your Paper Earns $$$$ - 
SCRAMBL-GRAM INC. 
1772 State Road 
Cmyantes 22 fe OH 44223 

2397 
Gar doth ‘Year 


PUZZLE FEATURES SYNDICATE 
Daily and Sunday Crossword Puzzles 

24515 California Ave. #12, Hemet, 

CA 92343 Phone (714) 926-4843. 


SENIOR HEALTH 

“Senior Clinic.” AMERICA’S ONLY 
doctor written column on Senior Health. 
“Excellent reader response” Rochester 
(NY) Democrat & Chronicle. Now in 8th 
year. Weekly, 600 words. wats 
rates-- Frank Macinnis, M.D., HFM 
Literary Enterprises, PO Box 307 
EDMONTON, Alberta, Canada T5J 2J7. 
(403) 472-5555. 


ep ft em 


CLASSIFIED 
The Industry's 
Meeting Place. 
212 675-4380 



































ANNOUNCEMENTS 





BUSINESS OPPORTUNITIES 


Advertising, exclusive dealership. Net 

$40 - 50K yearly. No inventory, mini- 

mum overhead. We train and consult. 
1- (800) 330-0808. 








NEWSPAPER APPRAISERS 


C. BERKY & ASSOCIATES, INC. 
Consultants @ Appraisals @ Brokers 
(407) 368-4352 
900 N. Federal Hwy. - Suite 160 
Boca Raton, FL 33432 





COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
accuracy and detail. Established 
reasonable prices. James W. Hall, Jr., 

Jim Hall Media Services 
PO Box 1088, bee AL 36081 
(205) 566-7198 
FAX (205) S66. 0170 


NEWSPAPER APPRAISERS 


NEWSPAPER APPRAISALS for estate; 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 
personal worth. Sensible fees. 
Brochure. Bolitho-Sterling Newspaper 
Service, Robert N. Bolitho, (816) 
932-5310, or James C. Sterling, (816) 
932-5345, 4500 Main, Suite 900, 
Kansas City, MO 64111. 





NEWSPAPER BROKERS 





“Ist in RESULTS” 
JIM WEBSTER & ASSOCIATES 
newspaper sales & acquisitions 
a E. Pegasus, Suite E 150 
Dallas, Texas 75238 
(214) 340-2266 (214) 669-1469 


BARRY FRENCH, Ashlawn Road, 
Assonet, MA 02702. (508) 644-5772 








Appraisals-Consulting-Brokerage 


EDITOR & PUBLISHER for September 22, 1990 








BILL MATTHEW COMPANY conducts 
professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
purchase of a eat e you should call 
(813) 733-8053 daytime; 
(813) 446-0871 nights: 
or write Box 3364, Clearwater Beach, 
FL 34630. No obligation of course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over 600 Newspaper Sales 
ROBERT N. BOLITHO 
(816) 932-5310 
JAMES C. STERLING 
(816) 932-5345 
4500 Main, Suite 900 
Kansas City, MO 64111 


BRUCE WRIGHT, Media Consultant 
Newspaper Sales - oe 
8937 Laguna Place 
Elk Grove, CA 95758 (a16)e84- 3987 


Buyers or sellers. Call Dick Briggs. 
(803) 457-3846. No obligation. 
Sales @ Appraisals @ Consultin 

RICHARD BRIGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 


C. PETER JORGENSEN 
Media Consultants & Associates 
Representing newspapers in New 
England and the Northeast. Brokers, 
Appraisers, Consultants. Call for 
brochure. (617) 643-1863, 4 Water 
St., Arlington, MA 02174. 


Fournier Media Service Inc. 
AppraisaleBrokerageeConsulting 
John L. Fournier Jr. 

PO Box 5789, Bend, OR 97708 
Office (509) 786-4470 


FREE NEWSPAPER @ SHOPPER 
Brokerage - Appraisal 
John T. Cribb (406) 266-4223 
CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 
Quality of life is why we live 
in a small Montana town. 
We lead the nation 
in free paper sales. 


JAMES MARTIN & ASSOCIATES 
Phone (614) 889-9747 
FAX (614) 889-2659 


JAMES W. HALL, JR. 
Newspaper 
Sales, Appraisals, Consultations 
Jim Hall Media Services 


























FAX (205) 566-0170 


MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 
(714) 626-6440 








KARL WRAY, Newspaper Broker 
2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 


MEDIAAMERICA BROKERS 
Straight talk. Hard work. Results. 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326 
(404) 364-6554 
FAX (404) 233-2318,TWX 
9102402390 
Lon W. Williams 








Michael D. Lindsey 
Media Consultants, Inc. 


PO Box 650 
Saratoga, WY 82331 (307) 326-8177 
OR 3465 S. Oleander Dr. 
Chandler, AZ 85248 (602) 899-3698 





PHILLIPS MEDIA SERVICES 
Newspaper Brokers—Consultants 
215 por’ mt Suite 101 
Destin, L 32541 
RUPERT PHILLIPS (904) 837-4040 


R.C. CRISLER & CO., INC. 

38 years in communications sales 
Confidential and professional service. 
Brokerage @ Consultation @ Appraisal 

Debt & Equity Placement 
GLORIA BUSHELMAN 
600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 
(513) 381-7775 








RICKENBACHER MEDIA SERVICE 
Many years solid experience selling 
daily, weekly newspapers, and speciali- 
ty publications in the southwest. Rick- 
enbacher Co., PO Box 792001, Dallas, 
TX 75379. (214) 380-9578. 


Whitesmith Publication Services 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 








NEWSPAPER CAPITAL 


Restructure, refinance, or reposition 
senior, subordinate, mezzanine, or 
bridge, debt or equity. Proposals 
welcome. JM&A: (614) 889-9747. 
FAX (614) 889-2659. 








NEWSPAPERS FOR SALE 


BI-MONTHLY MAGAZINE, 4,000 paid 
subscribers, 6,000 newsstand located 
in Midwest tourism capital, Zone 5. 
Quality publication in a quickly expand- 
ing market. Owner compensation/cash 
flow this year of $52,000 plus. Owners 
Ary. to stay for interim period. Price: 

165,000. Box 4897, Editor & 
Publisher. 





Co-investor wanted. I've got a 2+ year 
old STD Weekly with 85,000 citywide 
circulation weekly in hottest growth 
market in California Disney plans park. 
Redevelopment raging. Co-investor 
wanted to buy/merge established tab 
that dominates an important retail/ 
residential neighborhood. R.W. 
Hodges, Publisher, PO Box 13109, 
Long Beach, CA 90803. 


ESTABLISHED GROWING SHOPPER 
ready to become weekly newspaper 
located in California’s dynamic central 
coast. Annual volume = $950K, price 


PROFITABLE MOM & POP weekly in 
beautiful rural community. $130,000 
buys newspaper and building. 
N.W. SUBURBAN WEEKLY in hot retail 
market now grossing $425,000 and 
—, selling below gross. 
UGER MEDIA SERVICE 
PO Box 643 

Raymond, WA 98577 

(206) 942-2661 
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NEWSPAPERS FOR SALE 





MOVE TO TEXAS. Send for list_of 
publisher financed newspapers. Bill 
Berger, ATN Inc., 1801 Exposition, 
Austin, TX 78703. (512) 476-3950. 





Oregon weekly near Portland. Scenic 
area. $50,000 down. If you're working 
hard already, why not own your own and 
build some equity. Joe Davis (503) 
873-7342. 





San Diego California weekly, estab- 
lished 8 years. City and county legal 
and display advertising. $85,000 full 
price. Owner will finance/participate 
with $25,000 down. Buy now and 
spend this winter in the sunshine. 
(619) 747-8912. 1523-208 East 
Valley Parkway, Escondido, CA 92027. 





SOUTHERN Cal. weekly established in 
1982 in fast-growing city near San 
Diego. City and county legal and display 
contracts. Owners will finance/ 
participate with $25,000 down. 
$85,000 full price. Submit all offers to 
Bill Leslie, c/o News Reporter, 1523 - 
208 East Valley Parkway, Escondido, 
CA 92027, or call (619) 747-8911. 





UNDER $250,000 GROSS: 


ALABAMA: Small, well est. paid-circ. 
weekly. Needs hands-on owner. Last 
year, $110,000 gross. Sales price, 
$115,000. Terms. Only $13,500 
down. 


SOUTH CAROLINA: Two paid-circ. 
weeklies. $225,000 projected gross in 
1990. Three-unit Goss Community 
press included. Sales price, $210,000, 
with very favorable terms. Owner 
anxious. 


TEXAS: Southern Texas. Tourist area. 
Owner retiring, wife ill. Solid base in 
booming area, not tied to oil economy. 
$236,000 gross. Grab this one quick at 
$230,000. $100,000 down, 15-yr. 
terms. 


UNDER $500,000 GROSS: 


KENTUCKY: Two county-seat weeklies, 

plus one free-circulation shopper in 

three contiguous counties. Four-unit 

Harris V15A press included. Owner 

wants to retire. $450,000 annual 
ross. Sales price, $550,000. 
100,000 down. Terms. 


VIRGINIA: Premium weekly property in 
highly sought-after state. Strong cash 
flow on $500,000 gross. Sales price, 
$825,000, with 15-yr. terms. 


MEDIAAMERICA BROKERS 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326, (404) 364-6554 
Lon W. Williams 





NEWSPAPERS WANTED 


Considering selling your newspaper and 
have a circulation of over 4,000? Write 
Box 3755, Editor & Publisher. We are a 
small community newspaper group that 
believes in local autonomy. 








Seeking Rocky Mountain weekly serving 
ski resort area. Must have established 
franchise and retail base. Principal or 
broker inquiries welcomed. Confiden- 
tiality assured. Box 4848, Editor & 
Publisher. 





PERSONALS 





BOB SHEREFKIN of Michigan 
Call BUK of Ohio 
(216) 243-2940 





INDUSTRY 
SERVICES 


INDUSTRY SERVICES 


=<=—=$=$—$—$—$—=—=_—_—_—_—_—_—_— 
EQUIPMENT & SUPPLIES 








CIRCULATION SERVICES 


Acclaimed Automated Affordable 
CIRCULATION DEVELOPMENT INC. 
The Telemarketing Leader. 

For -brochure and information 
call 1-(800) 247-2338. 


CIRCULATION III 
Now Selling Coast to Coast 
(214) 352-1123 
John Dinan --- John Lyons 


J. BLENKARN HOLDINGS 
Canada’s foremost authority in 
circulation telemarketing 
is now available in the U.S.A. 
Jeff Blenkarn (514) 227-6478. 








PRESSROOM SERVICES 


DO YOU NEED EXPERT ADVICE ON 
YOUR ELECTRICAL DRIVE SYSTEM? 
Masthead can help. Masthead also 
provides dampening systems, parallel 
drives, horsepower upgrades and 
modernization. 

MASTHEAD INTERNATIONAL 
1(800) 545-6908 1(505) 842-1357 
24-Hour Line PO Box 1952 
Albuquerque, NM 87103 


— 


SUPPLIES 





MISCELLANEOUS 


--- Capco Re/unwind machine Model 
CA-RN-60 like new condition for a 
picture and pricing call: 
Capital Commodities Inc. 
(704) 521-3374 











CAMERA & DARKROOM 





KEVIN S. PAPPERT 
(313) 673-9533 


LEVIS NATIONAL, INC. 
“WE DELIVER MORE 
HOMES TO YOUR NEWSPAPER” 

For over two decades, LEVIS NATION- 
AL, INC. has served more newspapers 
than any other circulation telemarketing 
firm in the country. Backed by technol- 
ogy’s latest computer-assisted market- 
ing systems, LEVIS stands ready to help 
your newspaper reach its circulation 


goals 
Call (201) 263-1500 


Need a divorce? Yes, you do - postal 
rates are increasing again! Convert from 
mail delivery to carrier home delivery 
today. Van Dozier (205) 821-8373. 
15 years experience in newspaper 
promotion and distribution. 

Available Zones 3 and 4 











P.1.A. Programs 
100% Employee 
Professionally trained 
and proven sales crew 
management staff 
Available in Zones 3-5. 


Sunset Crews, Inc. 
Bill Kary 1-800-877-7176 





RETENTION! 
RETENTION! 
RETENTION! 
THE PHONE ROOM INC. 
“Gold Starts” 
1 (800) 836-8140 


VER-A-FAST CORPORATION 


1-800-327-8463 


“VES!” 
Regardless of the size of your newspap- 
er, we Can supply you with a steady flow 
of new start orders at the pace YOU 
want! Try us for a week and see! All 
zones! 
ASK US, AND OUR RESPONSE 
WILL BE 


“YES! WE CAN!” 
(216) 434-4466 
PRO STARTS 











NEWSPRINT CONSULTANTS 


MIDWEST 
NEWSPAPER CONSULTANTS INC. 


Specializing in revenue producing 
consultation and training, with over 35 
years experience, for small dailies and 
non-dailies. Available by the day, week, 
or month. 


Moody C. Hamrick 
(501) 982-5682 








CLASSIFIED ADVERTISERS: If you don’t see a catergory that 
fits your needs, please call us at (212) 675-4380. 


Newspaper that has shut down its 

production department is asking liqui- 

dation prices for: 

@ a Camex ad makeup system 

@ 1 Kansa 320 inserter 

@ 1 Canon WP-2436 laser printer 

@ Cameras, plate-making and 
processing equipment 


Ask for complete list by fax today. 
Contact publisher’s office. 

Tel. (613) 560-2560 or 

Fax (613) 560-6280 


SQUeeze Lenses. 
Process camera-lens specialists. 
Optimize, align, focus, calibrate. 
H. Carlbom CKOptical 213/372-0372. 


CIRCULATION SUPPLIES 


Stepper “Paper Man”, rolls, ties, 5K/ 
hour. Good condition. 
(913) 491-9473. 


COMPUTER SOFTWARE 


DISPLAY/390 - Ad scheduling, account 
and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. |BM 
and Macintosh. Nancy Jacobsen (415) 
488-9279. 

















MAILROOM 


1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 
Cutler-Hammer mailroom equipment. 
NOLAN PRODUCTS, Rome, NY (315) 
336-3100, FAX (315) 336-3177. 


FERAG Model eight into one inserter 
with rotor disk 1000 new spare parts. 
Price negotiable, all or part. Will fax list 
on request by calling Roger Martinell at 
(602) 271-8549. 

Immediate availability. 


GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide label heads and 
quarter folders. Cail Scott or Jim at 
(800) 527-1668 or (214) 869-2844. 


Muller-Martini Zip Master with Kirk 
Rudy Head. Purchased new in 1984, 
only used two years. — $19,000. 
Contact Nick Siegel (904) 252-1511. 




















SLS1000 


@ 8 into 2 configuration 

© Center opening device 

@ Product monitoring 
system 


© Two years old 


Call Roger Miller 
(513) 278-2651 














NEWSPRINT FOR SALE 


28-30 a NEWSPRINT ROLLS all sizes 


EHRENS International 
485 E. 17th St., Suite 400 
Costa Mesa, CA 92627-3265 
Telephone: (714) 646-5565 





Invest in Your Future. 
Subscribe to E&P Today! 
Call (212) 675-4380 


PRESSES 


4 unit NewsKing plus pre-press equip- 
ment. Small equity and payoff bank- 
note. Jim (912) 244-4471. 


Adjustoveyor Truck Loader Stewart- 
Glapat Model 920D. Units adjust to 
ee cee heights. Full Extension 
20’-5” 1985 Vintage. EXCELLENT 
CONDITION. 

Fax: (502) 635-2641. 

Phone: (502) 635-2603. 


- CARY Autopasters 

- ENKEL/AMAL Splicers 

- HARRIS M1000 presses 

- METRO 2:1 folder #3104 

- URBANITE U1054 & SU1709 
folders 

- 150 HP Motor & Controller 














“Please let us know if you are selling 
your SSC Community or Urbanite 
press.” 


STAR INTERNATIONAL CORP. 
TEL: (414) 377-9422 
FAX: (414) 377-3655 





GOSS 

1-Unit Community, 1969 oil, 
available now 

2-Unit Community, 1967 oil, wkly. 
available now 

Add-on SSC Community unit 1978 

7-Unit “1000” series Urbanite w/upper 
former 

7-Unit “700” series Urbanite w/upper 
former-available now 

3-Unit 500 Series Urbanite 

HARRIS/COTTRELL 

7-Unit double-width Harris N-1600, 
excellent condition 

4-Unit Harris V15D - 1984 vintage, 
excellent mech. cond. 

6-Unit Harris/Cottrell V22 w/JF1 

4-Unit Harris V-15A 1974 JF7 

4-Unit Harris V-15A 1973 with JF7 

JF7 folders and add-on units 


KING 
8-Unit/2-folder News King, w/KJ8As, 
1984 


4-Unit News King, available now 
Add-on units, folders and upper formers 


MISC. 
5-Unit Web Leader, 1982 vintage-avail. 
now 
Count-O-Veyors, inserters, ribbon deck, 
press drives, ink pumps, gluers and 
more. 

ARE YOU CONSIDERING 
SELLING YOUR PRESS? 
CALL THE LEADER FOR CASH! 
INLAND NEWSPAPER MACHINERY 
CORPORATION 


Lenexa, Kansas 
(913) 492-9050 fax (913) 492-6217 
GOSS COMMUNITY 
REBUILT 





Units-Folders-Parts 
GUARANTEED 
Press-Components 
Complete Presses 


Offset Web Sales, Inc. 
N. Sunset Dr. 
Camano Island, WA 98292 
1-(800) 343-0097 
FAX (206) 387-9090 


EDITOR & PUBLISHER for September 22, 1990 





Use this handy order form to order: 
1991 EDITOR & PUBLISHER MARKET GUIDE (Published Oct., 1990) 
1990 EDITOR & PUBLISHER YEAR BOOK (Published March, 1990) 


Please send me: 


EDITOR & PUBLISHER MARKET GUIDE 
Exclusive data on U.S. and Canadian newspaper markets. 

_] 1991 Edition $80 per copy () Bulk orders 5 or more $72.00 each pe en 
(U.S. and Canada) $90 per copy outside U.S. & Canada Number of copies 
EDITOR & PUBLISHER YEARBOOK - Encyclopedia of the newspaper industry. 
_] 1990 Edition $70 per copy [) Bulk orders 5 or more $63.00 each en ee 
(U.S. and Canada) $90 per copy outside U.S. & Canada Number of copies 


Name ee ee | [| ane 
Company 

Nature of Business 

Address ee 


ae 
Payment must accompanying Market Guide and Year Book orders. 


New York State residents add applicable sales tax. 





Editor & Publisher 
Circulation Department 


11 West 19%h Street 
New York, N.Y. 10011-4234 








—————————— 
EQUIPMENT & SUPPLIES 


PRESSES 


HOE COLORMATIC PRESS. 

8 units. Four color humps. Combination 
folder 3-2 - 2-1. 22 3/4” C.O. or can be 
converted to 22”. 7 45” RTP’s. 

GOSS Mark II 
8 units. 1 color deck. Two color humps. 

40” or 42” RTP’s. Double imperial 

3-2 folder. 22 3/4” C.O. or can be 
see Ao “es 

heast Industries, Inc. 
(213) 286. 4791 FAX (213) 256-7607 


--- PRESS PARTS --- 
Goss Mark II letter press parts. Al! parts 
available from side frames and cylin- 
ders to bearings and sprockets. Like 
new condition. To be faxed complete 
list call: 
Capital Commodities Inc. 
(704) 521-3374 


Press 22 3/4” 














GOSS 

— Community SC, 4 units, 1972 

— Community, 3 units, 1972 

— Urbanite 900 series 7 units, 1 
folder, R/s 

— Metro, 2 add on units 

— Metro, 2:1 folder 

HARRIS 

— N-845-6 units, RBC-2, 1974 

— N-850-6 units, 1983, RBC-2 

— V-25-8 units, 1980, JF-25 

— V-15D-6 units, 1976, JF-7 folder 

KING 

— ColorKing-5 units, KJ-8, 1970 

— NewsKing-6 units, KJ-6, 1976 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (291) 492-9777 


REBUILT GOSS COMMUNITY 


Immediate delivery 4 units, SC folder, 
60 H.P. Drive. Can also sell up to 8 
units, 1 or 2 SC folders. As complete 
presses or as add on components. 





p 
BELL CAMP INCORPORATED 
170 Kinnelon Road 
Kinnelon, NJ 07405 
(201) 492-8877 





WEB OFFSET PRESSES 


8-Unit Goss suburban 1000 Series, 

2-SC-Folder 

5-Unit Harris V-25, 

JF-4 Folder Avail. 
seen running 

6-Unit V-15A JF-7 Folder 

4-Unit Goss Suburban 1000 Series SC 
Folder 

4 Units Harris V-25; JF-4 folder, 

/4D.P. 


November, can be 


1 Harris V-22 unit completely rebuilt 
for sale or exchange 

3 Harris V-25 as add-on units 

4 Harris V-15A units completely rebuilt 
for sale or exchange 

Harris upper former for V series folders. 

Sheeter, Clark-Aiken from a Harris V 
a press, 22-3/4” by 36” double- 
widt 


MIRACLE ae INC. 
aa GREAT RD. 
AUGATUCK, cr 06770 
(203) 723. 0928 Fax (203) 723-0394 
(800) 526-7558 


rie Sy Road 
Sanford, FL 32771 
(407) 321- 3505 Fax (407) 330-7556 


WANTED TO BUY 


WANTED 
Used TK80 street boxes in good shape. 
No Junk! (914) 965-4000. 











Take a GIANT step... 


Place a Positions Wanted ad | 


in E&P. Write: 
E&P Classified Advertising 
11 West 19th St. 
New York, NY 10011 








HELP 
WANTED 


ACADEMIC 


GENERAL MANAGER for 75-year old 
collegiate daily. Independent, non- 
profit corporation with own building on 
edge of Florida State University 
campus. Bachelor’s degree required. 
Master’s preferred. Strong skills in 
management and sales, ideally on 
colle; = or commercial daily. Responsi- 
bie for profit and loss. No editorial 
duties, but must share commitment to 
independence of news division. 
Compensation package negotiable. 
Resume and salary history to Board of 
Directors, Florida Flambeau, PO Box 
20287, Tallahassee, FL 32316. 


Professional-in-Residence: Extended 
search, non-tenure track visiting posi- 
tion for distinguished professional 
beginning January 1991. Three-year 
appointment subject to renewal. Duties 
include halftime teaching and halftime 
advising campus newspaper, The Daily 
lowan. Candidates should have at least 
10 years professional achievement with 
major news organization. MA preferred. 
Salary eS Screening begins 
October 15, 1990. Send application, 
three letters of reference to: 
Professional-in-Residence Search, 
School of Journalism and Mass Commu- 
nication, The University of lowa, lowa 
City, lowa 52242. Affirmative Action/ 
Equal Opportunity Employer. 














SCIENCE WRITER NEWSPAPER/ 
MAGAZINE AD 


SR PUBLIC INFORMATION REP. 
Salary: $3,000-4,491.67 

Experienced writer sought by University 
of California, Davis, News Service to 
research, write and market news stories 
in applied and theoretical sciences to 
print and broadcast media. Strong 
background in journalism, communica- 
tions or allied field or in subject area 
within applied and theoretical sciences 
and background in mass communica- 
tions, part or all in newspapers. 
Submit one writing sample with appli- 
cation. Apply to UC Davis, Employment 
Office, TB-122, Davis, CA 95616 for 
job No. 1147 by 10/12/90. Call (916) 
752-0530 for application materials, 
Mon-Fri between 10am-2pm. EOE. 





The University of Georgia invites appli- 


cations for a vacancy in the Department 
of Journalism. The individual will teach 
reporting, editing and academic 
courses in an accredited journalism 
program, participate in the graduate 
program, take part in service activities 
and conduct research. 
Qualifications: Earned doctorate 
preferred; substantial journalism exper- 
lence, evidence of good teaching and 
potential to conduct research and 
service activities. Rank: assistant or 
associate professor. Salary: competi- 
tive. Application deadline: Nov. 15, 
1990. Date of appointment: September 
1991. The University is an affirmative 
action, equal opportunity employer, and 
encourages applications from women 
and minorities. To apply, submit a letter 
of application, vita, and names, addres- 
ses and telephone numbers of four 
references to: Dr. Wallace B. Eberhard, 
chair, search committee, College of 
Journalism and Mass Communication, 
University of Georgia, Athens, GA 
30602. Phone (404) 542-5033. 





UNIVERSITY OF ALABAMA 


Master’s program invites applicants | 


who have demonstrated, or shown 
potential for, excellence in journalism. 
eeepc voce oi 9a Bab Journalism 
Depart Tuscaloosa, AL. 
35487- O172 ‘call (205) 348-7155. 


EDITOR & PUBLISHER for September 22, 1990 








HELP WANTED 


HELP WANTED 





ACADEMIC 


ACADEMIC 





PUBLIC RELATIONS FACULTY 
MEMBER: Teach and develop courses 
in public relations/advertising sequence 
of mass communications department. 
M.A. degree and appropriate teaching 
and professional experience required. 


JOURNALISM FACULTY MEMBER: 
Teach and develop courses in journal- 
ism sequence of mass communications 
department. Courses include newswrit- 
ing, feature writing, and editing. Ph.D. 
preferred; M.A. with appropriate teach- 
ing and professional experience 
required. 


Rank and current salary range (for both 
positions): Instructor-Associate Profes- 
sor; $21,004 - $41,589. Preference 
will be given to candidates with a 
demonstrated ability to relate to a 
diverse student population. To apply 
send current vita, a list of courses 
taught, transcripts, and three letters of 
reference to: Chair, Journalism Search 
and Screen Committee or Chair, PR 
Search Bloomsburg University, Blooms- 
burg, PA 17815. Persons of color, 
women, and all other protected class 
persons are encouraged to apply. Dead- 
line: November 1, 1990 or until a satis- 
factory candidate is found. 








DIRECTOR, JOURNALISM 
PROGRAM 


University of Miami 
School of Communica- 
tion invites nominations 
and applications for the 
position of Director of 
its Journalism program. 
RESPONSIBILITIES: 
teach graduate and un- 
dergraduate courses; 
direct academic 
programs in journalism; 
ongoing scholarly and/or 
professional work in 
journalism; community 
outreach. QUALIFICA- 
TIONS: Academic 
and/or professional 
record warranting ap- 
pointment at the as- 
sociate or full professor 
level. Demonstrated 
leadership ability. 
SEND application letter 
and vita to: Dr. John 
Masterson, Chair, 
Search Committee, 
School of Communica- 
tion, Box 248127, Univer- 
sity of Miami, Coral 
Gables, FL 33124. 
Review of applications 
will begin immediately 
and continue until posi- 
tion is filled. An Affirm- 
ative Action/Equal 
Opportunity Employer. 





PUBLICATIONS DIRECTOR for small 
liberal arts college in beautiful Central 
Pennsylvania. Marketing-oriented indi- 
vidual with excellent writing skills, 
some background in design, experience 
in dealing with printers. Desktop 
publishing experience helpful. Send 
resume, work samples to Office of 
College Relations, Lebanon Valley 
College, 101 N. cokee Avenue, 
Annville, PA 17003-0501. 





ADMINISTRATIVE 


Assistant to Chairman/CEO 
Senior position with substantial nation- 
al diversified communications company 
to assist Chairman/CEO with public 
relations, drafting speeches and corres- 
pondence, arranging for corporate 
meetings and events, and supervising 
information flow in CEO’s office. 





Excellent communications skills, writ- 
ing ability, and familiarity with news- 
paper publishing and radio/television 
broadcasting required. 


Send confidential resume and sala 
history to Box 4891, Editor 
Publisher. 


ASSOCIATE PUBLISHER. Hottest 
growth city in California Disney plans 
park. Redevelopment raging. 85,000 
copy STD weekly, city’s largest circula- 
tion. Career opportunity with equity 
bonus. Hands-on leadership and team- 
building required. R. W. Hodges, 
Publisher, PO Box 13109, Long Beach, 
CA 90803. 








PUBLISHER 


Looking for aggressive marketing 
minded publisher with proven leader- 
ship ability to lead a staff of over 30 
employees. We offer excellent salary, 
benefits and bonus. Tremendous 
growth potential for candidate who is 
skilled in producing, sales and profits. 
Must be active in local community and 
project a positive image. Third buy in 


Zone 1. 
Write Box 4912, Editor & Publisher. 


ADVERTISING 


AD-MANAGER 
PUBLISHER 








Only ad experience can win this market! 
Best Read Guide is a Franchise Vaca- 
tion Magazine system with ten million 
copies yearly after two years. Our mark- 
et dominates families on vacation in 
researched areas. Break-even can be 
within the first year. Only ADVERTIS- 
ING salesperson will be considered as 
franchisees in selected family vacation 
areas. Send information to: 7676 
Municipal Drive, Orlando, FL 32819, or 
call (407) 363-3600. 


ADVERTISING MANAGER 





The Log Cabin Democrat,.a 10,000-cir- 
culation, award-winning daily newspap- 
er published six days per week, is seek- 
ing an aggressive, highly organized indi- 
vidual to manage five person sales staff. 
Applicant must have strong newspaper 
sales, marketing, and promotional 
background. 


Please send letter, resume, salary 
history and high school and Bon oes 
transcripts to AMP, PO Box 96 
Conway, Ark. 72032. 





AD SALES. If you’re a proven performer 
with an enthusiasm for sales, joining 
our 85,000 circulation STD weekly in 
the hottest growth city in California 
could be the, 5 ymnpe opportunity of 
your career. Tell me about you. R. W. 
Hodges, Publisher, PO Box 13109, 
Long Beach, CA 90803. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 





ADVERTISING 


ADVERTISING 


ADVERTISING 


CIRCULATION 





ADVERTISING DIRECTOR 
ZONE 1 


Don’t apply unless you are willing to be 
the hardest working member of our 
advertising team. You must be as 
comfortable and skilled at handling 
major retail accounts as you are at train- 
ing and motivating a veteran sales staff 
of 14. Prior experience is necessary 
while competitive market experience is 
a big plus. We offer an award-winning 
product (40,000+ circulation), a 
beautiful New England location, 
competitive salary, excellent benefits, 
and great advancement opportunities 
with a nationwide group of community 
newspapers (promotion created this 
opening). Send a cover letter, resume 
and salary history to Box 4909, Editor & 
Publisher. 





CLASSIFIED ADVERTISING MANAGER 
30,000 daily in Zone 8 needs an 
aggressive, innovative classified mana- 
ger seeking the chance to grow. Must be 
an experienced “hands-on” profession- 
al with a lead by example approach. 
Sales and management experience in a 
competitive market are a plus. Excel- 
lent working conditions in a beautiful 
mountain setting. Send resume and 
cover letter to Advertising Director, The 
Daily Herald, PO Box 717, Provo, UT 
84603. 





CLASSIFIED 

MANAGER 
Large circulation Zone 2 weekly seeks a 
sales oriented manager to direct the 
efforts of 3 supervisors and 25 tele- 
marketers. You must be a knowledge- 
able sales professional with good people 
skills and a track record that shows a 
pattern of success. Salary + commi- 
sion + bonus + benefits package. Box 
4898, Editor & Publisher. 


CLASSIFIED ADVERTISING MANAGER 
The Herald & Review, 45,000 circ. 
daily and 57,000 Sunday, is seeking an 
aggressive classified advertising mana- 
ger to take the challenge of building 
market siiare and increasing linage and 
revenue. Must have a proven track 
record in a competitive market and have 
innovative ideas for sales opportunities. 
You'll need five years newspaper sales 
experience, sales management experi- 
ence, a strong working knowledge of all 
classified operations, a bachelor’s 
degree and the ability to grow and deve- 
lop people. Will direct sales activities 
for inside and outside sales staff; deve- 
lop sales strategies, budgets and pro- 
motions; train, motivate and develop 
sales staff. Send resume, references, 
cover letter to: T. Kuhle, Herald & 
Review, PO Box 311, Decatur, IL 
62525. 








Some folks want their luck 
buttered. 
Thomas Hardy 


ADVERTISING 
DIRECTOR 





For independently owned 
11,000 plus Connecticut daily in 
two university area looking for a 


who is creative, promotion- 
minded, community-oriented 
and has the sales and people 
skills to motivate and strengthen 
an already good team. Send 


hands-on experienced manager} 








Kevin Crosbie, The Chronicle, 
One Chronicle Road, Willaman- 
tic, CT 06226. 





resume and salary history to} 
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GROUP SALES MANAGER 


This position will be responsible for 
directing, selling and promoting adver- 
tising sales for the Northern Illinois 
Copley Properties. 


The individual selected will be 
primarily responsible for: 


* Selling to major accounts through- 
out the U.S. 

. —— additional salespeople as 
market conditions dictate. 

* Working with Northern Illinois 
Copley Newspapers to consoli- 
date group sales. 

* Advising with regards to research, 
presentations and demographic 
information. 


The ideal candidate must be a dedi- 
cated self-starter, capable of top perfor- 
mance with little supervision. He/she 
should have experience in major 
account presentations and understand 
the concept of a “Group Buy”. 
Overnight/out of state travel is required. 


We offer an excellent salary with 
bonuses and benefits. This position will 
be located in Geneva, Illinois at the 
temporary location for The Northern Illi- 
nois Marketing Office. An office move to 
Plainfield, Illinois is scheduled for 
mid-1992. 


Interested persons should send their 
resume to Steve Bielinski, PO Box 28, 
Geneva, IL 60134 or fax it to (708) 
oS gl lala before September 29, 


Retail Advertising Manager for The 
Daily Commercial, an award-winning 
seven day, New York Times-owned 
daily. This fast growing market is rapid- 
ly expanding...and compensation for ad 
dollars is intense in this lovely, central 
Florida setting. Advertising sales 
management is a must in directing this 
retail staff toward lineage and revenue 
objectives. Great opportunity great 
potential-great rewards for perfor- 
mance. Send resume to Daily Commer- 
cial, Box 490007, Leesburg, FL 
34749-0007. Attn: Steve Beasley, AD 





Magazine publisher seeks self-assured 
communicator to telemarket 30-year- 
old magazine to national accounts from 
Florida Office. Base + Commission. 
Box 4878, Editor & Publisher. 


RETAIL ADVERTISING MANAGER 


The Mercury, a 30,000-circulation 
daily and Sunday newspaper in Potts- 
town, PA, seeks an experienced, enthu- 
siastic leader for its display advertising 
@ales team. You'll be responsible for 
planning and directing the efforts of a 
23-member sales and support staff 
marketing six publications. Our subur- 
ban Philadelphia market is challenging 
and competitive, but rewarding. Attrac- 
tive benefits and compensation, and 
opportunities for advancement. Please 
send resume to Joseph M. Zlomek, 
Publisher, The Mercury, Hanover & 
King Sts., Pottstown, PA 19464. 


ART/GRAPHICS 


ART DIRECTOR 

American Lawyer Media's Bay Area 
daily seeks experienced art director. 
Manage 3-person shop. Set look of 
paper and promotional materials. 
Includes ad work and pasteup. Fast 
pace, good benefits. Salary negotiable. 
Write Box A, The Recorder, 625 Polk 
St., 5th Fir., SF, CA 94102. A Time 
Warner affiliate. 














NEWS GRAPHICS 


Major news organization in NYC 
seeks experienced, graphics 
journalist. Must be self-starter. 
Assignments include spot news, 
features. Requirements include 
strong writing and artistic skills, 
and extensive Macintosh and 
MacDraw |! experience. Send 
cover letter and resume in confi- 
dence to: 

Box 4860, Editor & Publisher. 














UNUSUAL OPPORTUNITY 


Heading the retail advertising depart- 
ment of one of the nation’s leading daily 
newspapers is an opportunity that does 
not present itself very often. This posi- 
tion is responsible for the direction of a 
staff of 30 salespeople and their 
support group. You will be working with 
fine senior and mid-managment teams. 


We are searching for a hands-on profes- 
sional with: 


* Strong people-oriented leadership 
skills. 


* Good planning and organizational 
abilities. 

* A proven record of successful 
management on a medium or large 
daily. 

* Complete knowledge of newspaper 
advertising and current competitive 
trends. 


The Buffalo News is the highest percen- 
tage penetration daily in the country 
with an excellent news product. If you 
like a four-season Midwest community, 
you'll find the best quality of life in 
Western New York. Superior compensa- 
tion package in a most satisfying work 
environment. Your resume and salary 
history will be treated in strict confi- 
dence. Reply to: Warren Colville, Adver- 
tising Director, The Buffalo News, PO 
Box 100, Buffalo, NY 14240 or phone 
(716) 849-5440. 





CIRCULATION 


ASSISTANT CIRCULATION MANAGER 
Six day 18,000 AM located in northern 
California. Seeking individual to assist 
circulation manager in all areas of 
circulation management. Successful 
candidate must have a proven track 
record in sales, service and collections. 
Excellent salary and bonus program 
plus benefits. Send resume and salary 
history to Personnel Department, Lodi 
— PO Box 1360, Lodi, CA 
5241. 








CIRCULATION MANAGER, excellent 
opportunity. Immediate opening for 
5,000, 5 day a week newspaper in 
Kenia, Alaska. Winter delivery a real 
challenge. Ideal candidate is the 
number 2 man on a 15,000/20,000 
circulation paper. Must know and be 
able to supervise motor delivery, racks, 
dealers, mail, distributions, promotions 
and be able to train on a computer. 
High energy, positive attitude, and abil- 
ity to work with people. Send cover 
letter, complete resume and references 
to: Wayne Dunworth, Peninsula Clarion, 
PO Box 4330, Kenai, Alaska 99611 or 
call (907) 283-7551 days or nights 
(907) 283-7467 nights. 


CIRCULATION DIRECTOR 





Medium sized Bay area newspaper look- 
ing for circulation, marketing pro. Send 
resume to Box 4908, Editor & Publisher. 





- CLASSIFIED ADVERTISERS: If you don’t see a catergory that 
fits your needs, please call us at (212) 675-4380. 


EDITOR & PUBLISHER for September 22, 1990 





CIRCULATION SALES/ 
PROMOTION MANAGER 


We are seeking an aggressive hands-on 
manager to supervise our sales and 
promotion program. Responsibilities 
include telemarketing, crewing, carrier/ 
DSM sales contests, target marketing, 
sample programs, and single copy 
sales. Must be able to manage effec- 
tively and handle several assignments 
simultaneously. Three years minimum 
experience. 


This is a growth market with heavy 
competition, located in Central Jersey. 
We offer an excellent starting salary and 
bonus program along with complete 
benefit package. 


Please send resume and salary history 
to Box 4906, Editor & Publisher. 


CIRCULATION MANAGER - 8,500 
Northeast Kansas daily seeks aggres- 
sive, service-oriented, innovative mana- 
ger. The ideal candidate will be exper- 
ienced with ABC, data processing, and 
sales techniques. Excellent salary and 
fringe benefits. Junction City, Ks. is 
located 120 miles west of Kansas City, 
MO on Interstate 70. Send resume or 
call Roland Waechter, General Mana- 
ger, The Daily Union, PO Box 129, 
Junction City, KS 66441. (913) 
762-5000. 


CIRCULATION SALES MANAGER 








Need a dynamic sales manager to be 
directly responsible in generating home 
delivery increases. Must be able to work 
with home delivery manager and single 
copy sales manager in coordinating 
sales, budget, promotion programs and 
sales techniques. This person will also 
manage telephone and outside sales 
and will act as liaison between the 
marketing and promotion departments 
and circulation department. Previous 
sales or business equivalent. Send 
resume and salary requirements to: PO 
Box 1547, Mesa, AZ 85211, Attn: J. 
Priedigkeit. 





Circulation Director 


Sought for 20,000 independently 
owned Midwest daily. We need some- 
one experienced in all phases of circula- 
tion: sales, service, staff motivation and 
management. We offer attractive bene- 
fits, compensation and incentives. 
Send your resume, including salary 
requirements to Box 4894, Editor & 
Publisher. 





CREW MANAGER WANTED 

Boy crew specialist needed immediately 
for West Palm Beach, Florida. Must 
have strong experience in recruiting and 
motivating teens. $7-$20 per subscrip- 
tion. Permanent position with national 
corporation. Call Phil Webb, (407) 
837-4166 between 10 a.m. and 12 
noon daily. 


HOME DELIVERY MANAGER 


For 20,000 daily and Sunday located in 
Southern California. Smog-free coastal 
city 60 miles north L.A. Must be well 
versed in all aspects of home delivery. 
To $30K to start, advancement 
opportunities unlimited. Send complete 
resume to Roger Tollefson, Circulation 
Manager, The Press Courier, 300 West 
Ninth St., Oxnard, CA 93030. 


WHAT AN OPPORTUNITY 








Be responsible for motor routes and 
single copy sales at growing 45,000 
midwest daily. At least 2 years of 
successful district management or 
single copy experience required. 
College degree preferred. Apply b 
October 15th to Box 4914, Editor rf 
Publisher. 














E&P Classified 


lj 





People-To-People 
Meeting Place 


Find your editor, advertising manager, art- 
ist, sales representative, circulation man- 
ager, public relations or production person 
with an ad in Epitor & PUBLISHER. We 
reach the working journalists you want to 
reach, every week...113,000 strong. 


Rates and order form in Classified section. 
All mail and calls go to: Eprror & Pus- 
LISHER, 11 West 19" St., New York, NY 
10011, (212) 675-4380. 


hi 


When you need Classified, 
we’re here—every week! 
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HELP WANTED 





EDITORIAL 


EDITORIAL 





AGRICULTURAL REPORTER 


Respected livestock publication seek- 
ing an individual that is dedicated and 
knowledgeable. Journalism degree 
preferred but not required. Ranching 
background a plus. Must be familiar 
with cattle, sheep and goats. Write Box 
4905, Editor & Publisher. 


AMBITIOUS, enterprising reporter 
sought to uncover the deepest secrets 
and analyze the finances of Atlanta’s 
law firms, identifying legal-industry 
trends. Resume and clips must demon- 
strate sophisticated analytical and writ- 
ing abilities suited to ee Atlan- 
ta legal daily. Respond to: S. Richard 
Gard, Jr., Editor, Fulton County Daily 
Report, 190 Pryor Street SW, Atlanta, 
GA 30303. (404) 521-1227. 


ASSISTANT SPORTS EDITOR 








The Seattle Times is looking for an 
experienced assignment editor to super- 
vise reporters in our sports department. 
We are seeking a skilled word editor as 
well as an effective communicator who 
can generate ideas and enthusiasm. 
This assistant sports editor would work 
with the sports editor and one other 
assistant editor in overseeing 30 repor- 
ters and copy editors. Supervisory 
experience on a metro daily a must. 
Please send resume and samples to 
stories you’ve directed to Millie Quan, 
Assistant Managing Editor/ 
Administration, Seattle Times, PO Box 
70, Seattle, WA 98111. No calls 
please. 


ASSISTANT CITY EDITOR 

We need an imaginative leader who isn’t 
willing to settle for anything but the 
best. The Post Register, covering 10 
counties in eastern Idaho, is looking for 
an assistant city editor. Job will include 
some layout on a new pagination 
system, story assigning, planning and 
editing. Live near some of the country’s 
most — scenary an enjoy a low 
cost of living. Send cover letter, salary 
history, resume and appropriate clips 
to: Roger Plothow, Managing Editor, 
Post Register, PO Box 1800, Idaho 
Falls, ID 83403. 


Asst. Features Editor and A.C.E. 

The Idaho Statesman, a Gannett news- 
paper with 60,000 circulation daily and 
80,000 Sunday, seeks top-notch candi- 
dates for two openings: assistant 
features editor and assistant city editor. 
The assistant features editor will help in 
all phases of operating a 10-person 
department that focuses on lifestyles, 
entertainment and outdoor coverage. 
We're seeking a strong copy editor, good 
planner/manager with lots of imagina- 
tion and a willingness to take risks. 
The assistant city editor will join two 
other editors in overseeing a 13-reporter 
staff. We’re seeking someone with 
strong copy editing and rewriting skills, 
a commitment to aggressive and 
balanced reporting and an ability to 
work with seasoned reporters and eager 
beginners. 
Send resume, references, cover letter 
and a week’s worth of samples to Assis- 
tant Managing Editor Jeannine Gutt- 
man, The Idaho Statesman, 1200 N. 
Curtis Rd., Boise, ID 83706. 


Award winning daily needs an exper- 
ienced newsperson as an assistant to 
managing editor. Job entails both news 
reporting and desk work. This is a 
8,500 circulation paper in bustling N. 
Central Ohio city. Call or write Jack 
Brown, Norwalk Reflector, PO Box 71, 
Norwalk, OH 44857. Tel. (418) 
668-3771. 
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Fax your ad 
to E&P! 
(212) 929-1259 





Assistant City Editor 


We're looking for an aggressive editor 
who is creative in pursuing the news 
and can motivate a staff of experienced 
reporters at an award-winning mid-sized 
daily in Central New York. Editing and 
headline writing skills a must. Send a 
resume and samples of your best work 
to Rosemary Robinson, staff develop- 
ment editor, Syracuse Post-Standard, 
PO Box 4915, Syracuse, NY 13221. 


BUSINESS REPORTER for 42,000 
circulation Anderson (S.C.) 
Independent-Mail, one of the nation’s 
fastest growing newspapers. Looking for 
aggressive, fast producer who can 
handle anything from consumer busi- 
ness news to in-depth profiles on key 
players in the business community. One 
to two years’ experience preferred, new 
graduates considered. Anderson is near 
a major university, the Smokies, Atlanta 
and the ocean. Send clips and resume 
to: Anne Spenner, City Editor, PO Box 
2507, Anderson, SC 29622. 


BUSINESS REPORTER 








Every business editor wants the same 
thing: an aggressive reporter with 2 to 4 
years of experience (on a daily business 
desk or regional business newspaper) 
and a commitment to finding good busi- 
ness stories. We all promise excellent 
working conditions, award-winning 
collegues and a salary commensurate 
with experience. But only a few of these 
jobs are in one of America’s great cities. 
We offer all of the above. Send resume, 
clips to: Kit Gorman, CityBusiness, PO 
Box 19308, New Orleans, LA 70179. 





CITY EDITOR - Committed professional 
who understands the importance of 
community journalism needed to direct 
dedicated staff of five reporters. Local 
news is our primary focus. Keen news 
judgment, competitive spirit, imagina- 
tion and communication skills neces- 
sary. Send cover letter, clips and 
resume to: Mark Derry, Executive 
Editor, The Dispatch, PO Box 22365, 
Gilroy, CA 95021. 





City Magazine seeks Lifestyle/Consumer 
editor. Editing experience and enthu- 
siasm for home design, fashion and 
thoughtful consumer package required. 
Resume and clips to Kay Hudgens 
Macintosh, Baltimore Magazine, 16 S. 
Calvert St., Baltimore, MD 21202. 





Copy Editor-Business 

Sharp editing skills, keen headlines, an 
ability to articulate to reporters how a 
story can be improved. Plus knowledge 
of business, finance and investment. A 
booming newspaper in the fastest grow- 
ing county in the fastest growing state. 
Send resume, details to Andy McCue, 
Press-Enterprise, Box 792, Riverside, 
CA 92502. 


COPY EDITING -- FEATURES 
Looking for a sense of style, a sense of 
humor, a facility for attractive head- 
lines, an ability to improve and tighten 
copy. For a booming newspaper in the 
fastest — county in the fastest 
growing state. Send resume, details to 
Mel Opotowsky, Press-Enterprise, Box 
792, Riverside, CA 92502. 


COPY EDITOR 


The Las Vegas Review-Journal, an AM 
paper with circulation of 135,000 
weekdays and 210,000 Sundays, has 
an immediate opening for a person with 
strong copy-editing skills and at least 
two years’ related experience. Send 
resume to Joe Kirdy, News Editor, PO 
Box 70, Las Vegas, NV 89125. 








An Equal Opportunity Employer. 
Las Vegas Review-Journal 


43 








HELP WANTED 
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EDITORIAL 





COPY EDITOR 


The Times Herald-Record is an estab- 
lished community-oriented daily news- 
paper, located 90 miles north of New 
York City. Our circulation is 87,000 
daily and 102,000 Sunday. 


We are currently accepting resumes for 
copy editors. Applicants should have a 
minimum of two years experience in 
reporting and/or copy editing with a 
daily publication. Degree desired in 
journalism or english. 


Send resume to: Debra A. Sherman, 
Personnel Director, The Times Herald- 
Record, 40 Mulberry Street, Middle- 
town, NY 10940. 


Equal Opportunity Employer M/F/V/H 





COPY EDITOR 


We need a copy editor for our expanding 
AM-PM-Sunday operation in the foot- 
hills of Pennsylvania’s Pocono Moun- 
tains. Strong emphasis on grammar, 
headline writing and layout skills 
required. City desk and wire desk exper- 
ience a plus. $31,000 per year. Send 
resume and sample pages to Ed E. 
Rogers, Managing Editor, The Scranton 
Times-Tribune, PO Box 3311, Scran- 
ton, PA 18505. 


COPY EDITORS 





The Press-Enterprise, a 160,000 daily 
in booming inland Southern California, 
has openings for top quality news copy 
editors who like to challenge and 
improve copy and can write sharp head- 
lines on a fast-paced desk that 
produces seven zoned editions a night. 
We offer an excellent salary and bene- 
fits package and the opportunity to work 
in a growing news organization. 
Resume, references and work samples 
to: Joe Happ, Managing Editor/News, 
The Press-Enterprise, 3512 Fourteenth 
St., Riverside, CA 92501-3878. No 
calls, please. The Press-Enterprise is an 
Equal Opportunity Employer. 





County government reporter for 
Midwestern P.M. Aggressive self-starter 
who can thrive in competitive city. Two 
or three years experience preferred. 
Send resume and salary needs to Box 
4913, Editor & Publisher. 


EDITORIAL 





We keep losing copy editors. The big 
guys with the big bucks know we teach 
the skills valued by design-concise 
papers. It’s a nice problem to have, but 
we're short handed again. Get a new 
start with a 30/40,000 West Texas 
A.M. in a high profile, competitive 
market. Send resume, clips to News 
Editor, Debra Parker, Odessa American, 
PO Box 2952, Odessa, TX 79760. 


EDITORIAL WRITER 





Influential paper in growing Zone 8 city 
seeks knowledgeable editorial writer 
capable of writing seven to ten editor- 
ials weekly, soliciting opinion pieces in 
provocative community, doing layout 
and makeup for daily opinion page. 
Reply to Box 4900, Editor & Publisher. 


EDITOR 





Put your writing and editorial talents to 
work for a national audience. Popular 
employee health publication needs a 
creative, organized, experienced editor 
who can put it all together: choose 
topics, write articles, work with desig- 
ners and oversee production. Fast 
paced, friendly publishing company 
located in university town known for its 
quality of life. Send resume and 
samples of your work to: Editor/HA, PO 
Box 603, Charlottesville, VA 22902. 
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EDITORS: The York, Pa., Dispatch has 
two openings: Graphics and Layout 
Coordinator and Assistant City Editor. 
Minimum is $520 a week. Send resume 
with clips to: Deputy Managing Editor 
Tom Sawyer, PO Box 2807, York, PA 
17405 or cail (717) 854-1575. 


EDITOR 


The North Carolina Catholic, 30,000 
circ. state wide weekly newspaper. 3-5 
years newspaper management experi- 
ence preferred. Good salary, benefits. 
Write Search Committee, 300 Cardinal 
a Drive, Raleigh, NC 27606. 








Editor/reporter experienced in western 
resource issues, sensitive to the envi- 
ronment and happy in a small town. 
Write giving details of why you should 
guide the news and editorial page for 
weekly serving Grant County Oregon. 
This richly endowed area adjacent to 
the Strawberry Mountain Wilderness 
serves ranchers, farmers, timber and 
recreation people. Our newspaper 
serves them all with complete commun- 
ity news and comment. Part of a small 
group, the position offers unusual fring- 
es and compensation for a smaller 
weekly (3600). This special region's 
newspaper deserves a special person. If 
you’re the one, write to Karla Averett, 
General Manager, The Blue Mountain 
Eagle, PO Box 69, John Day, Oregon 
97845. 





ENTERTAINMENT WRITER 

Full time. We're looking for an enter- 
tainment reporter with some experience 
in pop culture coverage from music to 
visual arts. Daily newspaper experience 
is a plus. Excelient English grammar, 
puncuation and spelling skilis required. 
Equal Opportunity/Affirmative Action 
Employer. Send resume and clips to 
Rebecca Pierce, Metro Editor, Kalama- 
zoo Gazette, 401 South Burdick, Kala- 
mazoo, MI 49007. 


FEATURES REPORTER 





The Columbian, in beautiful Vancouver, 
Washington, seeks a talented reporter 
to write stories about home and 
construction, special sections and 
general assignment features work. The 
successful candidate must be a self- 
starter, proven producer and have two 
years experience win a da'ly paper. Full 
benefits include 27 paid days off a year. 
Send resume and clips to: 
THE COLUMBiAN 
PO Rox 180 
Vancouver, WA 98666 
Attn: Marsha Parks 
Equal Opportunity Employer 


GENERAL ASSIGNMENT REPORTER 





With minimum two years experience. 
Respond to Bruce Lind, Managing 
Editor, The Bradenton Herald, 102 
Manatee Avenue West, Bradenton, FL 
34205. A Knight-Ridder Newspaper. 


Half Year On, Half Year Off 

Self starting editor needed for small 
alternative-type newspaper on New 
Jersey Shore. Published weekly 
between Memorial Day and Labor Day, 
and monthly the rest of the year. 
Responsible for all aspects of the 
editorial content of paper. Proficiency 
with Macintosh desktop publishing a 
must. Send resume, clips and salary 
requirements to The Beach Reader and 
News, PO Box 69, Lavallette, NJ 
08735. 








The person who minds 
nobody’s business but his 
own is probably a million- 
aire. 

Anonymous 











Classified 


... Where newspaper 
people meet and 
strike a match! 





Find your editor, advertising manager, 
artist, sales representative, circulation 
manager, public relations or production 
person with an ad in Editor & Publisher. 
We reach the working journalists you 
want to reach, every week . . . 113,000 
strong. 


It’s your 
people-to-people 
meeting place... 





All mail and calls go to: 


Editor & Publisher 
11 West 19 Street 
New York, N.Y. 10011 
212 675-4380 
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EDITORIAL 





It’s a time-honored tradition in the West 
for small papers to do big stories. We've 
done our share, from murder in the 
state pen to lax regulation of groundwa- 
ter polluters. But we also reflect on the 
small events, like the fifth-generation 
families in town, or the volunteer who 
made a difference. 


We're a news weekly with a confident 
flair, produced by hard-working journal- 
ist with high expectations. The job is 
intense, but your reporting and writing 
will make a difference. Its a special 
choice to work here - and a special 
place to live. 


We are looking for an energetic writer 
with solid experience delving into 
community issues, one who has 
produced major interpretive stories in 
Clear, lively prose, one who knows how 
to tell stories through people. 


If you are that kind of writer - and if all 
this excites you -- write Publisher, The 
Santa Fe Reporter, PO Box 2306, Santa 
Fe, NM 87504. You must include a 
personal essay telling us why you are 
right for this job; a resume, references, 
and five writing samples. 





KIPLINGER FELLOWSHIPS 
Journalist with three years’ or more 
experience are invited to apply to 
Kiplinger Midcareer Program in Public 
Affairs Reporting at Ohio State Univer- 
sity. Year-long program, beginning 
Sept. 1991, combines writing long- 
form articles for publication with 
studies leading to a master’s degree. 
Ten fellows appointed each year receive 
free tuition plus monthly living 
stipends. Reporting trip to Washington 
included. Selection is competitive. 
Write or call Mike Masterson, Kiplinger 
Midcareer Program, School of Journal- 
ism, Ohio State University, 242 W. 
18th Ave., Columbus, OH 43210, 
(614) 292-2607, 292-9807. 





LIFESTYLES EDITOR 


We’re looking for a Lifestyles Editor who 
wants to help our readers live better and 
more happily. Ours is a 7-day, 25,500 
circulation paper in the Ottoway Group, 
located in Sunbury, PA. We redesigned 
this year, and want to provide compell- 
ing, useful stories to go along with our 
new presentation. Candidates should 
have good writing, editing and layout 
skills, and experience in a lifestyles 
department. Most of all, we’re looking 
for someone who shares our vision of 
what a lifestyles sec.ions should be. 
Apply in writing to John Moore, Manag- 
ing Editor, The Daily Item, 200 Market 
St., Sunbury, PA 17801. 





MAGAZINE EDITOR 

For nine years, from associate editor to 
marketing director to managing editor 
and editor-in-chief, I’ve done it all for a 
group of special-interest consumer 
titles. Maybe | can do something for 
you. I’m looking for a long-term 
commitment, not a quick fling. Box 
4910, Editor & Publisher. 





MANAGING EDITOR: The San Francis- 
co Bay Guardian, a fast-growing alterna- 
tive newsweekly (80,000 weekly, with 
new 80,000 monthly East Bay Guar- 
dian, 100-plus pages per issue), seeks 
an exceptional talent. An experienced 
editor with strong news background, 
demonstrated leadership and manage- 
ment skills, who can do it all, but has 
the ability to help others flourish in 
creative, hard-hitting alternative jour- 
nalism. Sense of humor a must. Mini- 
mum 5 years experience in reporting/ 
editing/managing. Resumes to Emma 
Torres, Asst. Managing Editor, 520 
Hampshire, SF, CA 94110. No phone 
calls, please. 





METRO EDITOR 


Need metro editor to lead staff of 14 at 
bright Midwestern daily. Want eye and 
urgency for top stories, great writing. 
We offer four years of sustained circula- 
tion growth. Send clips, resume and 
cover letter to: Paula Redmann, Human 
Resources Manager, The Bismarck 
Tribune, PO Box 1498, Bismarck, ND 
58502. A division of Lee Enterprises. 
Application deadline: Oct. 29, 1990. 


NEWS EDITOR - Quality-concious 
smaller North Jersey daily seeks crea- 
tive news editor with a passion for great 
headlines, style, grammar, and makeup 
as well as making tight deadlines. Clips 
and references to Box 4877, Editor & 
Publisher. 


NEWS EDITOR - Aggressive 56,000 PM 
daily needs a copy desk leader who sets 
high standards and motivates people to 
exceed them. We offer a challenging 
professional opportunity in a great 
recreational and family environment 
with low cost of living. Position opens 
November 1. Send resume, references 
and salary requirements to: Brian 
Mertz, Managing Editor, Standard 
oy ale 455 23rd St., Odgen, UT 











PAGE DESIGN 


The Lansing State Journai is seeking an 
experienced page designer to add some 
creative spark to a solid and exper- 
ienced copy desk team. 


We're looking for an editor who wants to 
work hard and move up quickly at an 
award-winning newspaper in a vibrant 
and growing university and state capital 
community. 


Good pay, great opportunity for 
advancement with a Gannett 
newspaper. 


Send resume and clips to Tom Callinan, 
Editor, Lansing State Journal, 120 E. 
Lenawee, Lansing, MI 48919. 


REPORTERS/PHOTOGRAPHERS -- The 
Globe-Times in Bethlehem, PA, is seek- 
ing experienced reporters and photogra- 
phers as candidates for current and 
anticipated openings. Resumes and 
clips to Robert Gallagher, Editor, The 
Globe-Times, 202 W. Fourth St., Beth- 
lehem, PA 18015. 








PHOTOJOURNALIST/ 
PUBLICATIONS EDITOR 
Challenging position now available with 
a large, Catholic, direct mail fund rais- 
ing and religious publishing organiza- 
tion. Duties include news letter and 
publication idea development and 
layout, copywriting, photography, edit- 
ing, and author contact. We prefer appl- 
icants with journalism degree, previous 
writing and photography experience and 
current knowledge of the Catholic 
church. This position is ideal for the 
person with fresh ideas and an enthu- 
siastic attitude who is called to a full 
time ministry/career. Excellent benefits 
and stimulating work environment. 
Must be willing to relocate and/or near 
Memphis, TN. Send resume, salary 
requirements and samples of work to 

Box 4911, Editor & Publisher. 


Political Writer 

In a small state withcut metropolitan 
media, one aggressive political writer 
can have a big impact. Hard-news- 
oriented Idaho daily seeks experienced 
reporter to cover state and congression- 
al politics, including annual XGR 
session, weekly column. Familiarity 
with Western issues preferred. Send 
resume, sparkling clips, references to 
Clark Walworth, Managing Editor, The 
Times-News, Twin Falls, Idaho 83303. 








E&P Employment 
Zone Chart 
on page 47. 





REPORTERS, COPY EDITOR 
American Lawyer Media’s Bay Area 
daily seeks aggressive, smart reporters 
for thorough, probing coverage of 
courts, law firms, and business of law. 
3 to 5 years experience. Also, junior 
copyeditor. Fast pace, good benefits. 
Salaries competitive. Write Box A, The 
Recorder, 625 Polk St., 5th Fir., SF, 
CA 94102. A Time Warner affiliate. 


REPORTER 

Full time. We’re looking for a dynamic 
reporter to handle suburban and re- 
gional coverage in a growth area. Daily 
newspaper experience is a plus. Excel- 
lent English grammar, punctuation and 
spelling skills required. Equal Opportu- 
nity/Affirmative Action Employer. Send 
resume and clips to Rebecca Pierce, 
Metro Editor, Kalamazoo Gazette, 461 
South Burdick, Kalamazoo, MI 
49007. 
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“| ALMOST wish | hadn't placed 
my ads in E&P Classifieds.” 
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SPORTS COPY EDITOR 

Quality conscious 40,000 AM in Zone 2 
wants versatile copy editor to layout 
attractive pages, help young writers to 
mature with — hand, meet tough 
deadlines and always be on the lookout 
for a good story idea. Must be organ- 
ized, idea-oriented and computer 
literate to work with latest pagination 
technology. Please send resume, five of 
your best layouts, cover letter and sala 
requirements to Box 4903, Editor & 
Publisher. 


SPORTS WRITER needed for award 
winning bi-weekly. Looking for bright, 
aggressive writer with good basic writing 
and communication skills. Lay-out, 
photography and darkroom experience 
preferred. An ideal opportunity for 
someone who enjoys working with the 
public. Competitive salary and excellent 
benefits. Send resumes, writing 
samples to PO Box 600, Graham, TX 
76046. 








SPORTS REPORTER 


The Seattle Times is looking for an 
experienced verasatile reporter who can 
write compelling sports stories. The 
beat is yet to be determined but possi- 
bilities include pro basketball, major 
league baseball or college basketball. 
Applicants should have experience on a 
metro daily. Send resume, clips, and 
references to Millie Quan, Assistant 
Managing Editor/Administration, Seat- 
tle Times, PO Box 70, Seattle, WA 
98111. No calls please. 





The Anchorage Times sports depart- 
ment is looking for an experienced, 
aggressive, beat writer to cover ice 
hockey, with particular emphasis on the 
University of Alaska Anchorage’s NCAA 
Division | program. UAA is perennially 
one of the nation’s top 15 programs and 
annually plays host to a top-caliber holi- 
day tournament. The Times’ AM daily is 
one of the fastest-growing newspapers 
in the country and we are in head-to- 
head competition with another AM daily 
in Anchorage. Hockey, whether at the 
college, high schoo! or youth levels, is 
of major interest to our readers. Hard 
news, hard-nosed reporting skills honed 
by at least four years experience beyond 
the college newspaper level a must. 
Experience in covering college hockey 
preferred. Salary dependent upon 
experience and ability. Please send 
three game clips and three features to: 
The er“r Times Sports Depart- 
ment, Box 100040, Anchorage, AK 
99510-0040. 


The Faribault County Register, a south- 
ern Minnesota weekly with 4,000 circu- 
lation is looking for an experienced 
editor with fresh ideas, and a communi- 
ty mended attitude. Wage negotiable 
and full benefits. Send resume to Linda 
K. Adams, 125 N. Main, Blue Earth, 
MN 56013. 


The Rocky Mountain News, the region’s 
largest daily, is looking for top candi- 
dates for an editing spot on the city 
desk. If you have supervisory experi- 
ence, a high energy level and an aggres- 
sive approach to coverage, we'd like to 
hear from you. Denver is one of the 
country’s last big-city competitive 
markets, and it’s a place where creative 
work can shine. If you are interested, 
send a resume and a letter detailing 
your work, approach to coverage and 
— with reporters and examples of 
work of which you are proudest. George 
Edmonson, Rocky Mountain News, 400 
W. Colfax Ave., Denver, CO 80204. 


Classified Advertising 
Editor & Publisher 
11 West 19th St. 
New York, NY 10011 
(212) 675-4380 
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POSITIONS WANTED 





EDITORIAL 


PHOTOGRAPHY 


PRODUCTION/TECH 


ADMINISTRATIVE 





Weekend editor for 9 edition NYC 
community sam pe group. This is an 
unusual! PART TIME opportunity: organ- 
ize a new edition and traffic weekend 
assignments. Some hours Friday or 
Saturday plus long day Sunday. Rush 
cover letter, resume and clips to: Ed 
Weintrob, Publisher, Brooklyn Paper 
Publications, 26 Court Street, Brook- 
lyn, NY 11242. 


WEEKEND NEWS EDITOR 
California metro daily seeks versatile 
editor with sound news judgment and 
layout skills. West coast applicants 
preferred. Send cover letter, resume 
and work samples to: Bryan Gardner, 
News Editor, The Sacramento Union, 
301 Capitol Mall, Sacramento, CA 
95812. 








Zone 5 weekly newspaper is looking for 

an editor. If you are aggressive, have 

fresh ideas, and can take charge, send 
ur resume to: 

{inda K. Adams, PO Box 100, Blue 

Earth, Minnesota 56013. 





PHOTOGRAPHY 





Midwest Monday-Saturday seeking 
Photo Editor with background in color 
processing. Scheduling and photo 
experience required. Join our young, 
aggressive news team. Excellent oppor- 
tunity. Send resume to Joyce McCul- 
lough, NewsTribune, 426 Second 
Street, LaSallle, Illinois 61301. 





DIRECTOR OF PHOTOGRAPHY 

It’s War! One of th~ nation’s largest 
circulation AM papers is going all out to 
win by being the best read and best 
looking paper in the country. We are 
seeking a top talent to direct a 14 
person department. Must have a strong 
journalistic approach to photography 
with emphasis on illuminating and 
enhancing the news story. Must be 
highly communicative, well organized, 
and experienced with electronic picture 
developments. Complete knowledge of 
B&W and color photography. 

In 2 years, $100 million worth of new 
presses will ensure the most superb 
reproduction on up to 48 pages of color 
each day. We seek a highly motivated 
person who is challenged by our compe- 
titive situation and can energize the 
staff to produce the best work. Send 
resume and work samples to Eric Seid- 
man, AME Graphics, The Rocky Moun- 
tain News, 400 W. Colfax Ave., Denver, 
CO 80204. 


PHOTOGRAPHER - If you can create 
pictures that transcend the routine, 
want to work hard as half of a two- 
person team, like to shoot color and 
would enjoy living in a Pac-10 universi- 
ty town with a moderate Oregon 
climate, send a letter, resume and port- 
folio by Oct. 5 to: Hazel Stratton, 
Human Resources Manager, 600 SW 
Jefferson, Corvallis, OR 97333. Salary 
range: $17,420 to $26,260. 


PRODUCTION/TECH 








ELECTRONIC FIELD TECHNICIAN & 
FIELD SERVICE REPRESENTATIVES 


GMA, the leading supplier of Intergrated Inserting Systems to 
the newspaper industry, has immediate professional open- 
ings due to the increased demand from the newspaper indus- 


try for GMA products. 


ELECTRONIC FIELD TECHNICIAN 


Responsibilities include system trouble-shooting, production 
start-ups and customer training. Successful candidate will 
have worked as an Electrical/Electronic technician for two 
years, have working knowledge of electrical components and 
demonstrated skill in use of standard tools and test equip- 
ment. Two years experience in industrial DC drives is 
required. Knowledge and experience of PLC’s a plus. 


FIELD SERVICE REPRESENTATIVES 


Excellent opportunities exist for qualified Field Service 
Representatives throughout the U.S., Canada and Europe. 
You will be responsible for installation and training of person- 
nel on mailroom inserting equipment. Individuals must have 
experience in installing and operating machinery. Heavy 
mechanical and light electrical/electronics background 


necessary. 


Please forward your resume to: 


GMA 
2980 Avenue B 
Bethlehem, PA 18017 
Attn: Carol S. Trout 
Manager, Human Resources 








Assistant Production Director for The 
Wichita Eagle. Duties include assisting 
the Production Director in the manage- 
ment of the Composing Room, Press- 
room, Mailing Room, Building Depart- 
ment, Maintenance, Security and Ad 
Services. 

A candidate who has worked in a 
number of production departments is 
preferred. Previous supervisory or 
management experience required. Send 
resume to Kevin Desmond, Production 
Director, The Wichita Eagle, PO Box 
820, Wichita, KS 67201. 


COMPOSING SUPERVISOR 


Southwestern daily, Zone 8, seeks 
dynamic individual to manage depart- 
ment. Three years’ supervisory experi- 
ence and strong personnel management 
skills a must. Familiarity with 
computerized ad - makeup and pagina- 
tion a plus. Send resume to Box 4899, 
Editor & Publisher. 








Experienced 5 unit V 15 A web press 
pressman with good maintenance skills, 
light printing schedules. Send resume 
to: PO Box 45606, Baton Rouge, LA 
70895. 


MACHINE SHOP ASST. FOREMAN - 
The Seattle Times, a large dynamic 
independent metropolitan newspaper in 
the beautiful northwest, is seeking an 
experienced journey level machinist 
with proven leadership skills to fill the 
newly created position of assistant fore- 
man in our machine shop. The position 
will fill the needs created by the 
construction of a second plant. Respon- 
sibilities will include the daily supervi- 
sion of machinists, long-term planning, 
budgeting, equipment purchase and 
technical troubleshooting. 





Preferred experience includes a mini- 
mum five years journey level machinist 
experience in a newspaper environment 
and supervisory or lead experience. We 
offer an excellent salary and benefit 
package including bonus, 401K, and 
pension. Qualified candidates should 
send resume to: Human Resources 
Manager for Production, The Seattle 
Times, PO Box 70, Seattle, WA 98111. 


SALES 


; Newspaper Feature Sales 
Tribune Media Services, Inc., a highly- 
respected force in the communications 
business, is looking for a sales 
representative to call on editors and 
publishers in the western United States. 
Knowledge of the newspaper business 
and newsroom operations is imperative. 
Sales experience a plus. Our sales team 
is highly- motivated, self-starting and 
travels extensively. We offer an excel- 
lent compensation package including 
life, medical and dental insurance, 
expenses and an automobile. 
Candidates should send resume and 
cover letter with salary requirements to: 
Mr. John B. Matthews, Vice President/ 
Director of Sales, Tribune Media 
Services, 64 East Concord St., Orlando, 
FL 32801. No telephone calls. Tribune 
Media Services is an Equal Opportunity 
Employer. M/F. 


POSITIONS | 
WANTED 











GENERAL MANAGER, Publisher, 
Assistant, Ad Director, Editor, exper- 
ienced producer. Definitely will relo- 
cate. (208) 356-6438. 


PROVEN WINNER 





World class editor-in-chief of leading 
international travel publication, with 
top academic background, serious work 
ethic, and 15 years contribution to 
successful dailies, weeklies, and 
monthlies, seeks challenging, new, 
senior position. Great team spirit and 
excellent compensation package are my 
requirements. Will relocate. Reply in 
confidence to: Box 4870, Editor & 
Publisher. 





ADVERTISING 
ADVERTISING DIRECTOR 





GM of weeklies wants to return to dail- 
ies as Ad Director/Retail Manager. 15 
years of experience in Advertising and 
Circulation. Excellent Marketeer. Has 
experience in competitive environ- 
ments. BA degree. 


This individual is available for place- 
ment at NO cost. The fee has been paid 
by his present employer. If interested in 
obtaining more informatici, please 
contact 


GOOD NEWS 
Suite 245 North 
Alpine Center 
Bettendorf, IA 52722 
(319) 359-4877 FAX (319) 359-8539 


JOURNALISM SCHOOL GRADUATE 
ADVERTISING SEQUENCE, exper- 
ienced in presuasive copy, medium- 
format photography and four-color 
layouts, wishes to sell by commission at 
Southern daily or weekly. Experience 
includes twenty years and $7 million 
total budget at lowa thrift and loan. For 
resume, please send business card to 
Bill McCusker, 2018 Hawthorne 
Avenue, West, Apartment 2, Minneapo- 
lis, MN 55404. Phone (612) 
374-3278. 


Top Major Account Producer 
Excellent presentation skills for top 
level selling both retail and national. 
Retail and National management exper- 
ience, great team developer and coach 
with success in competitive and metro 
markets. West and Midwest areas. Write 
Box 4902, Editor & Publisher. 


CARTOONIST 


Circulation Expert. 20+ years experi- 
ence in sales, supervision home deliv- 
ery. Single copy and management of 
personnel. Open to relocate Jf position 
and salary meets needs: David (603) 
463-5853. 


CIRCULATION 


CIRCULATION BUILDING “hands-on” 
Circulation Manager, computer, mail- 
room wise, successful promoter seeks 
same U.S. post. MATURE Publishers 
contact Garry Sadler (815) 842-3619. 























32 years experience. All phases of 
circulation, from carrier, motor routes 
and distributors to district manager. 
Will relocate - (419) 843-4248. 





Progress is the mother 
of problems. 
G.K Chesterton 





ADMINISTRATIVE 


DATA PROCESSING 





Broad diversified management back- 
ground in overall operation of newspap- 
ers, dailies, weeklies, shoppers. 
People-community oriented profession- 
al who would like to relocate. Box 
4904, Editor & Publisher. 





6 years operations and systems experi- 

ence with Atex Editorial/IAS, Collier/ 

Jackson applications on the VAX. Heavy 

PC Skills. Prefer Zones 8 and 9, will” 
consider all. 

Andrew Rutman (203) 669-1223. 
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CLASSIFIED ADVERTISING 
Order Blank 





Company 


POSITIONS WANTED 


POSITIONS WANTED 





EDITORIAL 


EDITORIAL 





4 LITTLE WORDS — “He made us 
think”: the most-fitting epitaph for an 
editorial writer/page editor. Are your 
readers ready for the challenge? Box 
4893, Editor & Publisher. 





Address 


City 
State 











Phone 





Classification 





Authorized Signature 





Copy 












































No. of Insertions: Amount Enclosed: $ 


CLASSIFIED ADVERTISING RATES 


Effective January 1, 1990 

POSITIONS WANTED 

1 week — $3.95 per line 

2 weeks — $3.25 per line, per issue. 
3 weeks — $2.75 per line, per issue. 
4 weeks — $2.55 per line, per issue. 





LINE ADS 

1 week — $6.70 per line 

2 weeks — $5.85 per line, per issue. 
3 weeks — $5.10 per line, per issue. 
4 weeks — $4.35 per line, per issue. 
Add $6.50 per insertion for box service. Add $4.25 per insertion for box service. 


Count as an additional line in copy. Count as an additional line in copy. 


Count approximately 34 characters and/or spaces per line. 
3 lines minimum. 
NO ABBREVIATIONS. 


DEADLINE: Every Tuesday, 12 pm (ET) 
For Saturday’s issue. 


Payment must accompany all Positions Wanted ads. 
DISPLAY CLASSIFIED 


The use of borders, boldface, illustrations, logo, etc., on classified ads 
charged the following rates per column inch per insertion: 1 time, $85; 2 to 
5 times, $80; 6 to 12 times, $75; 13 to 25 times $70; 26 to 51 times $65; 
52 times, $60. 


DEADLINE: 8 days prior to publication date. 
Contract rates available upon request. 
Box number responses are mailed each day as they are received. 


Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380, FAX (212) 929-1259. 
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50,000 Midwest daily reporter wants 
editing job on daily, anywhere USA. 
Five years experience. Some headline 
writing and layout experience. Box 
4883, Editor & Publisher. 


Award winning sports editor seeks same 
on small market daily in Indiana. Have 
2 1/2 years experience (photo-layout). 
Proven pro ready to bring your local 
coverage out of the doldrums call (317) 
856-4786. 


Couple with 20 years of Grade A editing/ 
reporting looking for newsroom of small 
daily, weekly or chain to manage. 
Aggressive community journalism, 
dazzling features. Reply to Box 4873, 
Editor & Publisher. 


EDITOR-IN-CHIEF 
Aggressive, results-oriented, old- 
fashioned news executive with proven 
track record seeks new challenge, 
preferably in a Northeast competitive 
situation. Box 4886, Editor & 
Publisher. 














EDITORS 
Due to several successful Editor search- 
es (We just placed a Pulitzer Prize 
winner), GOOD NEWS has numerous 
good Editor candidates. Most of these 
candidates are presently employed. 
They are what we cal! “recruited candi- 
dates” -- passive lookers. Ninety 
percent of the candidates that we have 
placed in the last six years were 
“recruited candidates”. 


If you are interested in hiring an excel- 
lent Journalist/Manager, then call 
GOOD NEWS. We are a retained Execu- 
tive search firm that charges reasonable 
rates; TEN PERCENT OF ANNUAL 
COMPENSATION, plus telephone 
expenses. For more information call; 
GOOc NEWS 
(319) 359-4877 
FAX (319) 359-8539 


HAWAII CALLS 


Veteran reporter with 15 years experi- 
ence covering politics and business on 
Maui seeks challenging assignments, 
preferably in the Pacific. Solid contacts 
in all sectors of the economy including 
government, visitor industry, agricul- 
ture, education, arts and “just folks.” 
Strong researcher, hot writer, award 
winning graphic designer, hands-on 
experience in all aspects of print 
production. Recent clips, samples and 
references. Free to travel after Nov. 6th. 
Looking for an editor who knows the 
future is in the Pacific and wants to get 
it first and get it right. 

Call (808) 244-9787 or write: 

S. Halas 
RR1, Box 276 
Wailuku, Maui, HI 96793. 


Permanent position in editing or 
proofreading sought by experienced 
English teacher. Please call Gilbert 
Boutroix, person-to-person only, in 
Seoul, Korea at 363-2057, room 301. 
Or write to me c/o Department of Engl- 
ish, Yonsei University, Seoul 120, 
Korea. 


REPORTER - Ambitious, motivated 
recent J-school grad seeks entry level 
position with newspaper. Bilingual: 
Spanish/English. (407) 351-5191. 


Sports Editor at 90,000 AM looking for 
a place to call home. Major metro desk 
experience. APSE Best Section and 
writing awards. Strong manager and 
organizer. Box 4881, Editor & 
Publisher. 


Versatile editor/writer, 17 years experi- 
ence, seeks post at central Florida small 
or medium-sized daily. Box 4916, 
Editor & Publisher. 


Washington, D.C. 
Good two-person news bureau with 
extensive hill and department contacts 
desires ongoing hill daily assignments/ 
feature work. 
(800) 545-0728 or fax (301) 
345-6017. 




















EDITOR/WRITER 
seeks management slot in sports or 
features. Has ideas, appreciation for 
the craft, and a gift for working with 
writers. Call (201) 778-5526. 


MIDDLE EAST STRINGER AVAILABLE. 
Based in Dubai, UAE. Reasonable. 
Contact Laurie Lande at Gulf News, PO 
Box 6519, Dubai, UAE. Tel: 
971-4-444125. Fax: 971-4-449139. 


invest in Your Future. 
Subscribe to E&P Today! 
Call (212) 675-4380 











PHOTOGRAPHY 


Award winning chief photographer for a 
small daily seeks position with a larger 
paper. Hard working and eager to learn. 


Reply to: Box 4889, Editor & Publisher. 








PRODUCTION/TECH 


Mid size daily with heavy commercial 
printing. A dynamic leader with excel- 
lent people management and technical 
skills, who can produce a top quality 
product on-time with minimum waste. 
Box 4852, Editor & Publisher. 
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E&P Employment Zone Chart 


Use zone number to indicate location 
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SHOP TALK AT THIRTY 








By Julie Titone 


Mark Hill is a conservation officer 
who would make a dandy reporter. I 
decided that the day he reeled a ques- 
tion in my direction, then wouldn’t let 
me off the hook until I gave him a 
straight answer. 

We were killing time, waiting for a 
helicopter ride. He was part of an 
Idaho Fish and Game Department 
team that was trapping mountain 
goats. I was lolling at the edge of a 
mountain meadow with him because I 
cover wildlife and forest issues for the 
Spokane, Wash., newspapers. Our 
chopper would be four hours late, but 
I was not annoyed by the delay. The 
chance to lean against a Ponderosa 
pine on a brilliant June morning is one 
of the perks of my job. 

Then Hill threw out his line. 

“Tell me, Julie, what do you think 
of that bumper sticker that says, *Wil- 
derness, Land of No Use’? ” 

I pushed my sunglasses up my nose 
and replied nonchalantly: 

“I don’t display my opinions on my 
car bumper.” 

Hill sat up and looked me straight in 
the shades. 

“That’s not what I asked. I asked 
what you thought of it.” 

Pause. 

“Not much.” 

He leaned back against his pack. 
My answer seemed to satisfy him but, 
despite its honesty, it nagged a bit at 
me. It reminded me of the constant 
challenges environmental reporters 
face, not the least of which is keeping 
our biases under wraps. 

Last year, a Missoula, Mont., edi- 
tor decided to reassign an environ- 
mental reporter to another beat, in 
part because he had lost his objectiv- 
ity. The reporter, Dick Manning, quit 
rather than accept reassignment. 
Timber industry officials reportedly 
were relieved; conservationists were 
dismayed. The case got ink in regional 
and national conservation publica- 
tions, and left some on the Missoula 
staff frustrated at the lack of concern 
over the paper’s side of the “Dick 
Manning was fired” story. 

I am not in the position to judge the 
merits of that situation, but the case 
raised an interesting point. Manning 
admits his prejudice toward preserv- 
ing the natural environment. So do I. 
In doing so, aren’t we just reflecting 
one of society’s values, values 
reflected in the beats that news orga- 
nizations carve out for their report- 








Ten commandments for environmental reporters 


ers? I don’t know a pro-crime police 
reporter or a political reporter who is 
against clean government, and | don’t 
know an editor or reader who faults 
them for being subjective in their 
approach to their stories. 

In fact, professional journalists of 
my acquaintance do not talk about 
objectivity in the noble terms we did 
when we were J-school students. We 
have come to view it as the unattain- 
able, a bit as we view adequate news- 
holes and perfect editors and 
accounting offices that do not need 
receipts. 

Instead, we talk about fairness, and 
there are no news stories that demand 
fairness more than environmental sto- 
ries. 





and accuracy that all of us can follow 
but, if asked to advise other reporters 
starting to cover environmental 
issues, here is what I would tell them. 

Beware of stereotypes. In this arti- 
cle, for the sake of discussion, | am 
going to stereotype reporters, envi- 
ronmentalists, business people and 
scientists. Don’t do that in your sto- 
ries. 

Labels are unavoidable when you 
are writing about some issues, such as 
the old-growth-timber debate in 
which there are organized opponents, 
but labels are a bad way to describe 
people, especially in profiles. Call 
Mary Jones an environmentalist, and 
some readers won’t get past that to 
see that she is a mother, a nurse, a 





In fact, professional journalists of my acquaintance 
don’t talk about objectivity in the noble terms we did 
when we were J-school students. 





Sixteen years ago, when I started in 
this business, the closest many local 
news organizations got to environ- 
mental reporting was sending a cub 
reporter to cover sewer district meet- 
ings. These days, the issues hanging 
in the balance of our column inches 
and videotapes include human health, 
jobs, professional reputations, and 
the survival of species, including our 
own — not to mention vast sums of 
private and public money. 

After many years as an editor, I 
returned to reporting and focused on 
environmental news out of a strong 
personal interest, but it turns out 
everybody’s doing it. 

In addition to me, The Spokesman- 
Review and the Spokane Chronicle 
have one full-time reporter covering 
the Hanford Nuclear Reservation and 
local trash disposal. Waste-to-energy 
has dominated City Hall coverage. 
The education reporter writes about 
radon-contaminated school build- 
ings. The outdoor editor ponders 
dwindling duck populations. The 
medical reporter checks on the dis- 
posal of hospital wastes. 

Environmental issues have become 
the focus of workshops by the Ameri- 
can Press Institute and other profes- 
sional organizations. There is even a 
new Society of Environmental Jour- 
nalists. 

I would not suggest that there are 
any ten commandments for fairness 





Seahawks fan and, oh yeah, someone 
who doesn’t like the idea of a trash in- 
cinerator going up and down the road. 

Some of my sources defy labeling. 
One of them is a logger’s daughter 
who began to champion for clean 
waterways and became very aware of 
how logging practices can pollute. 
Another is a pizza franchise owner 
whose floatplane commutes to his 
vacation home gave him a bird’s-eye 
view of field burning and a new avoca- 
tion as a champion of clean air. (Has 
anybody found a Sierra Club dropout 
who’s doing P.R. for Exxon?) 

Avoid the disaster syndrome. Not 
every 20-gallon fuel spill, or dead 
mammal, or lakeside development is 
an ecological disaster. The publica- 
tion that turns environmental briefs 
into 1A stories is in danger of making 
citizens deaf to the truly significant. 

Look for trends. Poorly maintained 
railroad tracks that result in repeated 
cargo spills, the destruction of irre- 
placeable wildlife habitat, overde- 
velopment of recreation lands, the 
mind-set of a throwaway society— 
these are front-page stories. 

When you do have an important 
story, fight for the space to do it jus- 
tice. 

Upon editing the 37 inches of copy I 
wrote on an important public lands 
issue, a friend of mine said that even 
my great writing, good organization, 

(Continued on page 35) 
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Pian ahead to be in 
these “event” issues 


of E&P 


10/13 11/3 12/1 


This issue will have additional E&P’s PERSONAL COMPUTER The annual TRADEMARKS AND 
distribution at two meetings: Inland _ pullout section will be in this issue. | THE PRESS pullout section is within 
Daily Press and the INFE Fall this issue. 


Conference. Deadlines: Space 10/22 Copy 10/25 


Deadlines: Space 11/16 Copy 11/19 
Deadlines: Space 10/3 Copy 10/5 


12/29 1/5/91 1/19 


This issue holds the annual This is the annual REVIEW & This issue will have extra 

JOURNALISM AWARDS AND FORECAST issue. It’s an editorial distribution at the INAME Winter 

FELLOWSHIPS DIRECTORY. recap of 1990 and a preview of Meeting in Washington, D.C. 
1991. 


Deadlines: Space 12/14 Copy 12/17 Deadlines: Space 1/9 Copy 1/11 
Deadlines: Space 12/21 Copy 12/26- 


1/26 2/2 2/9 


This is E&P’s exciting new This issue will have additional This issue will have additional 

TELECOMMUNICATIONS special distribution at the NPPA Digital distribution at the California 

pullout section Photography Conference in Dallas, Newspaper Publishers Association 
TX 


Conference in Monterey, CA. 
Deadlines: Space 1/11 Copy 1/14 


Deadlines: Space 1/23 Copy 1/25 Deadlines: Space 1/30 Copy 2/1 


These are just some of the special E&P issues for the remainder of 1990 and into 1991. 
These issues offer you obvious promotional advantages; however, your ad in any issue 
of E&P is an effective and powerful way to reach the newspaper industry. 


Call your E&P sales representative today for more information. 


New York Chicago Los Angeles San Francisco bap Editor & Publisher A5P fuse 
212 *675* 4380 312*641+*0041 213+ 382*6346 415+ 421+ 7950 ————-_  — biota 


FAX# 212 929 1259 








In this article B.J.Cutler clearly 
explained why Hussein invaded Kuwait. 


A month before Hussein invaded Kuwait. 


On July 2, 1990, B.J. Cutler began 
his column: “Saddam Hussein, the 
Iraqi dictator with the bloodiest hands 
in the Middle East, has been issuing 
ferocious threats lately against Israel. 
But his next target is likely to be a fel- 
low Arab nation—Kuwait—rather 
than the Jewish state.” 

On August 2, 1990, Hussein’s army 
invaded Kuwait. 

This was not a lucky guess. This 


is the kind of insight that readers of 
Scripps Howard News Service expect 
from Cutler’s column on world affairs. 
Cutler has spent years covering inter- 
national politics. For the New York 
Herald Tribune he covered Moscow, 
then Paris where he later became editor 
of the Paris Herald Tribune. For Scripps 
Howard newspapers he was a roving 
European correspondent, foreign 
editorial writer, and editor-in-chief. 


= SCRIPPS HOWARD 
@1§ NEWS SERVICE 


Now he shares his understanding of 
world events with Scripps Howard 
News Service readers twice a week, 
600 words at a time, with such accurate 
perception that, for people who read 
Cutler’s column of July 2, Hussein’s 
invasion of Kuwait was not a surprise. 

It was simply a matter of time. 

Find out more about what Scripps 
Howard News Service offers. Call 
Irwin Breslauer at (212) 580-8559. 











